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Introduction: Marketing is an essential component and philosophy of business management. It has created dynamism in business for creating sustainability in business. Marketing is a philosophy where it has been outlined for creating value for customer life. The origination of marketing come from customer needs, want and demands. The entire component is essential for creating superior customer service within the stipulated time (Hans, 2021). This blog post is telling about key elements of marketing like segmentation, positioning and targeting. Apart from this marketing mix has been outlined here for creating a superior customer value proposition in the competitive business environment. It has selected Mercedes Benz for applying blogging to communication in the marketing environment. Blogging relating to marketing communication is inevitable for creating a solid business environment and customer retention strategy within a stipulated time. It will provide long-term orientation about product diversification and an integrated marketing program. 


The education system at Mercedes Benz international school
As you already know Mercedes Benz is one of the most sophisticated, powerful, and reliable cars in the world. This is not the only thing that makes Mercedes different from his competitors. Not too many people know that Mercedes Benz provide a top–quality education at The Mercedes Education School, located in Pune, India.
The school mission follows three main principles: learning, responsibility, and diversity.
This school offers three available programs:
1. Primary Years Programm (PYP) – This is available for a group of students between ages 3 and 11. It helps the youngest students to build a solid foundation and teaches them how to be curious, confident, and motivated in their education journey.
2. Middle Years Programm (MYP) – This is for students between ages 11 and 16. The scope of this stage is to prepare students for life outside of school when they have to play their role in real-life challenges.
3. Diploma Program (DP) – This is for students between ages 16 and 19. It’s a pre-university program, strict and demanding. At this stage, students are ready to show their determination to succeed and extreme effort to pass the final examination.

[bookmark: _Toc112341592]Celebrity endorsement of Mercedes Benz
Celebrity endorsement is an essential technique of marketing strategy for creating a superior environment of customer engagement. Marketing strategy can play a pivotal role in creating long-term orientation in business (Chakraborty, 2022). Mercedes Benz has created celebrity endorsements for capturing a large number of consumers from the competitive business environment. They have introduced a visual storytelling campaign for its consumer so that they can attract them to buy the luxurious car within the stipulated period. They are consciously adopting a new approach for their campaign so that they can optimize their profit rather than their rival organization. All the strategy is essential for creating a superior environment in the competitive market. Instead of presenting a single car, they are presenting an entire family of Mercedes cars within a short period. It will give them positive implications about core customer value proposition and management decision-making system for its betterment. Mercedes Benz launched its new brand which is the electric EQC crossover. It is the direct competitor of Tesla's X model.
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(Chakraborty, 2022)
Petra Nemcova is a celebrity who has played a crucial role in engaging customers in Mercedes Benz. She has a couple of followers in the industry. She can easily influence her followers to make a buying decision within a stipulated time. It has created a positive impact on business and customer value proposition. Mercedes Benz has enhanced its sale through the celebrity endorsement campaign. It will create positive implications for business management and people management for ensuring long-term orientation in the car manufacturing business. The effects of celebrity posting are published all across social media including Facebook, Instagram, Twitter and so forth (Chakraborty, 2022). As Mercedes has a brand reputation around the world so it has reached its potential customer within a short period. All the systems are essential for creating or making sure dynamism in business management. It has reached millions of potential customers around the globe by creating social interaction and human interaction in the competitive business environment. Mercedes is known for its iconic brand in the consumer's minds. According to Forbes in 2021, it owns one of the most valuable brands in the world and creates a positive impact on consumer minds. Mercedes is an expert inconsistent use of celebrity endorsement to enhance its brand identity in the consumer's minds. It will give them a positive impact on developing long-term sustainability in consumer minds within a stipulated time. It has made collaboration with Petra Nemcova for enhancing its brand value toward the customer's mind. This type of marketing strategy helps them to capture a couple of customers around the globe.
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Where can you find Mercedes products? 
Mercedes Benz is a popular luxury car brand around the world. It has provided actual pleasure for the enjoyment of employees for creating their enjoyment within a stipulated period. It is a renowned multinational company which has a strong brand value in the global consumer's mind (Bancar, 2022).  Mercedes Benz products are manufactured in 30 countries around the world. The company has sold its products by enhancing its distribution channel. This distribution channel helps them to distribute its products within a stipulated period. It also helps them to ensure a competitive advantage over its competitor. The mission of Mercedes Bez is to make its product available to consumers around the world. 
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(Bancar, 2022)
When we focus on direct selling the product is available in at least 150 countries across the world like the United States, United Kingdom, France, Germany, Japan, India and so forth. Mercedes sell its products to more than 1500 retail accounts across the world for creating a superior performance in their business operations. We have used independent distributors, licenses, converse, brand Jordan and so forth for making sure sales target fulfilment. It helps us to create a positive impact in the competitive business environment (Bancar, 2022). We are pleased to inform you that you can find our luxurious car in the city areas of any country for creating long-term sustainability in business. We are providing quality products to meet consumer requirements. 
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Branding strategy
 We have followed a decent branding strategy to promote our products across the world. It will create long-term sustainability over its competitor and subsidiaries. We always use one brand under different product categories for reaching more customers around the world. We believe that using the right branding strategy is a prerequisite for successful selling in a competitive business environment. Mercedes often use emotional branding and the story of heroism to attract a couple of consumers from a different region. They want to create a strong brand image by inspiring lots of stories to gain consumer loyalty within a stipulated period. 
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(Ali, 2021)

Apart from this, their strategy is to motivate the consumer to buy more cars rather than in the previous period. It will give them professional implications about process improvement systems and customer loyalty improvement systems. By utilizing a proper branding strategy, we can reach more consumers from the different regions with maintaining high-quality products (Ali, 2021)
.
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Mercedes has started to align its sales and core marketing plan with customer requirements. It will create a positive impact on business development and process improvement. All the systems are essential for creating a superior environment in business and its subsidiaries. Process improvement system has dealt with long-term sustainability for creating a superior environment in business (Bancar, 2022). They have presented themselves as product-centric to customer-centric requirements so that they can be more professional. Mercedes has 38 plants around the world and all the plants are located in a strategic location with maintaining long-term sustainability in business and its strategic business unit. The target consumer will get their required products by capturing its long-term orientation for creating a superior performance in business. All the systems are inevitable for making dynamism in business. Mercedes Benz has always paid attention to developing core relationships with its subsidiaries to make a solid business decisions over its long-term business subsidiaries. The consumers will satisfy enough after getting proper service from its products and long-term orientation which will make a positive impact on their business environment. They have provided a positive approach with their quality service and after-sales service so that they can maximize their products rather than its rival.
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The company has been inspired by Netflix's hit for creating a superior performance in its marketing strategy. They have gained a couple of target audiences from the activities of their online platform. Stanger things Mercedes Benz focuses on cool advertisements for creating a superior performance in business and its subsidies. It will create long-term sustainability in business and its subsidiaries for creating possible outcomes in business (Bancar, 2022).
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This fascinating ad helps the business organization for making sure dynamism in business. It has created long-term sustainability in a business (Ali, 2021). Mercedes Benz has created a positive impact on business and customer value proposition which is essential for creating a superior performance in business. All the systems are made by the marketer of Mercedes Benz. It will create long-term orientation about quality management and people management.
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To celebrate pride month, Mercedes Benz introduced a transphobia mural to initiate Toronto Pride. It has helped them to increase their sales and potential growth. They have celebrated each year for bisexuals, lesbians and gays so that they can obtain sympathy from their consumers. All the systems are essential for making solid business decisions and proper dynamism in the competitive business environment (Bancar, 2022). Mercedes Benz has provided sufficient mechanisms or tools for creating long-term sustainable business for its stakeholders. Every year they celebrated this campaign by maintaining proper mechanisms.
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(Ali, 2021)
Mercedes Benz has initiated some programs for its long-term sustainability. It has given them solid implications for product development and people improvement with maintaining total quality management and customer value proposition. They are good at touching the consumer emotion for creating a superior performance in business and a proper mechanism for core business decision-making approach. All the systems are essential for gaining a competitive edge and guiding some essential moments without taking any charge (Ali, 2021). Several people who have issues with their gender have confessed in the video. It will give them long-term sustainability in the development of their business and core decisions making. 
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The company has focused on digital light technology for creating and improving the relationship of safety and communication with other drivers who are getting more benefits from the competitive business environment. Digital light quality is shared by Mercedes Benz the new headlamp created a good impression on the consumer's mind by creating proper mechanisms in business development and process improvement. The brand thanks to integrated marketing tools for making sure dynamism for creating customer sustainability (Ali, 2021). 
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Conclusion: 
Marketing strategy is an effective technique for providing value to a potential customer. It will give them a long-term orientation in business. It has outlined about marketing mix to understand the current situation of the business. By applying a marketing mix the company can obtain its competitive edge for creating long-term orientation in business (Ali, 2021). Apart from this, marketing segmentation, targeting and positioning techniques have been outlined for making a sure solid business decision over its rival organization. All the systems are essential for creating solid business decisions to create long-term performance in business within a stipulated time.
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Goes Big In Promoting Big Features
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Reflects Sensitivity on Gender Issues




image8.png
Mercedes-Benz: Painted With Love
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Combines Data With Style
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