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THE EVENT EXPERIANCE



Executive Summary

This report will discuss in detail types of events and festivals and will go into further detail into Virgin Festival a famous festival in the UK which attracts typically 18 to 30-year-old who enjoy pop music. The report will discuss the accessibility of the venue it will also discuss the facilities, food and drink stalls, overall price of tickets and the commercial element such as sponsorship and social media as those are massive impacts in any festival or event.
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Introduction

The aim of this report is to measure the customer satisfaction in the event industry. This report will be focusing primarily on the event Virgin Music Festival (Vfest), which was attended August 2017. A festival is defined as “an organized series of events such as musical concerts or drama productions”. This report will go into detail about the festival industry, the location as well as what is expected and experienced during the festival. It will focus on set satisfaction criteria and detail a full report on personal experiences. 
With any festival or event, there will always be a wide range of customers that will have a different expectation of what they expect the event to be like. This will have a major impact on organising the event such as marketing, entertainment, venue type, facilities and food and drink. Vfest is just one of the many festivals in the UK that has a wide range of customers. Another example of major festivals is Glastonbury, Reading, Creamfields, Download and much more. Festivals are well known as one of the fastest growing forms of leisure, events and tourism.










Festivals

Many different individuals go to festivals such as Vfest because it has a social aspect to it.  A festival must attract an audience who will enjoy and participate in the different activities it might hold for example, many festivals have small fairground rides or just simply visiting one of the many stages where artists or bands perform and enjoying the music.  There are many types of festivals, cultural, musical, film and others.
 Cultural 

Cultural festivals or an event has come widely popular throughout the world. One of the main and most talked about festival is the Rio Carnival. Rio Carnival took place before Lent and was put in the Catholic calendar. In the 20th century the carnival found that it took a strategic place in defining the culture of the Brazilian national identify. 
A few other examples of culture festivals might include book festivals, drama festivals and poetry festivals all of which will attract a certain type of consumer. 
Musical 

Musical events are the main topic of this report. There are certain types of musical events or festivals for example Field Day in London is mainly focused on attracting men who like rock and roll and enjoy the taste of beer and Glastonbury is one of the biggest musical festivals in the UK as it attracts 18 to 30-year olds with the wide range of musical artists.


Film
Film festivals are annual events and are basically an extended presentation of films in a small cinema or a venue. The most famous film festival is the Sundance Film Festival and the BFI Film Festival. The types of people who go to film festivals are bloggers, directors, job hunters and people who genuinely interested in films. 


Typical consumer at musical events 

The typical consumer at any given festival in the UK is typically young adults aged 18- 30-year olds. Most festivals held in the UK are during the months June to August. Most people go to music events to see live performances, but it is also a massive trend to go to a festival the need to be involved in an event that has such a large social media influence.  
“Through social media, marketers can gain rich, unmediated consumer insights, faster than ever before” 

VFEST

The Location
Vfest has two locations in two of the biggest cities in the UK Chelmsford and Staffordshire. Each of these destinations has a park Chelmsford has Hyland Park and Staffordshire has Weston Park both popular and both has easy access. Location may be one of the biggest factors that will influence the target audience who will go to Vest. Vfest provides a few transport suggestions that the public could take to get them to the festival for example by coach provided by Big Green Coach, shuttle buses provided by First Buses. 
There are many different routes to take if the public are going by car for example people heading from South and East will travel from the A12 and follow to signs to Vfest and people traveling by car from North and West will for the M25, M11 then A414. 
Accessibility
Accessibility is one of the most important aspects any event can have. There are a number of points to discuss during the point of accessibility, the points are discussed as below. 
Parking
In Vfest the parking in Weston park is more organized than it is in Hyland park. For example, there were staff directing traffic where to go but they weren’t clear as many people parked in the wrong area and had to walk at least 30 minutes to get to the arena. The Weston park was much more clear and easy directions. 

Perimeters 
In Vfest there were a clear sign of perimeters such as gates and fencing to stop any people who didn’t have tickets out. There was also an area for VIP, media, outlets, celebrities and different camping areas for example the camping areas in Vfest are colour coded such as gold, green and orange and so forth. 
Emergency access
Emergency access is extremely important when organizing a festival or an event. In Vfest there are several emergency access points and during live performances there are several first aiders surrounding the area as people close together in the crowd many to faint due to much alcohol consumption or it gets too hot for them.
Security and crowd management
The security aspect in a major festival such as Vfest must be quick to take action just in case something happens that endanger the safety of the public. During many live acts there is a barrier separating the main stage and the public, inbetween that is security the Vfest security but also the artist security.

 Staff

The staff in Vfest are mostly volunteers that want to help for no pay they are normally dressed in high-vis jackets and say staff at the back. The volunteers normally help with cleaning the rubbish from the festival, they also direct traffic to parking areas and they give the public their wristbands to enter the arena. 
Facilities
The are many different types of facilities a festival will have and need to have to make sure they meet all the criteria to hold a festival for example Vfest has free drinking fountains situated around the park. There are also a lot of food stalls surrounding the arena where the live performances happen the next section will go into more detail about the food stalls. Another main facility a festival must have which Vfest accommodates is toilets. Toilets are one of the most important facility to have Vfest has several toilets in the park some in the camping ground and a lot in the arena furthermore they are regularly checked by staff to ensure they are up to good standard.  
Food and Drink 
The food and drink stalls in Vfest try to satisfy every customer. For example, they have fresh pizzas, Chinese, Indian food and even just an olive stall. Vfest also try to satisfy vegetarians and vegans by having just those stalls just like the olive stall an even soy burger with no meat.
There are a lot of stalls involving drink there are many alcohol stalls surrounding the arena and even soft drinks. There are stalls selling milkshakes, smoothies and Weetabix also have a stall where they give out free on the go Weetabix breakfast shakes. 
Commercial element 
Sponsorship
Rowley says (2008 P. 781) “Music festivals are an important and developing arena for sponsorship by major brands” This is very important as sponsorship deals are the main investors in Vfest without them there would not be a festival to go to. 
The main sponsors in Vfest are Capital FM, BBC Radio 1, Carlsberg, Smirnoff, Weetabix, Big green coach, Live Nation, Ticketmaster, ENTS 24 and of course the main sponsor Sir Richard Branson. Each of these sponsors consumers can see throughout the festival the main stage is called Virgin stage and Carlsberg is nearly at every corner which huge lines to get their alcohol. 
Social Media  
Social media is a major outlet for young people during any event consumers will have their phones out and will be snapchatting their experiences they will also use FaceBook, twitter and more as technology today is advancing in every aspect 
Hudson wrote(2013P.206) “Via technology, consumers have more ways to interact with companies and brands, and importantly, have the means for initiating these interactions that did not exist a decade ago”
The need to be there factor also plays a major part. As many people will obviously   use social media to make their presence known to the world that thy are at Vfest. Vfest will also know this and they will contact such apps such as snapchat and have special effects or even geotags to show people you are there.
Price
The price in any festival is very important, many festivals have roughly the same ticket prices for the weekend camping Vfest tickets usually cost £215 including VAT. Some people would only prefer to go for one day to see a particular artist and that is considerably cheaper than paying the full price. Vfest offers discount close to the event which many people jump at. Vfest strategically put a 2 for 1 discount on day tickets for the price of £79.












Conclusion 

To conclude this report, festivals are a great way of bringing people together. Vfest has been going on for 22 years and every year more people go to the event it appeals to the typical consumers 18- 30-year olds and people who enjoy pop music.  Furthermore, Vfest will continue to grow as its reputation is growing to be one of the biggest festivals in UK alongside Glastonbury and Reading. Alongside Vfest festival, festivals will continue to grow not even just the music festivals all festivals are coming popular as the people enjoy going to them and people who manager such events will have a brilliant source of income as people will always tend festivals as long as it appeals to them.
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Appendix
Event Satisfaction 	Notes and Comments
Accessibility of venue				There are several access points to get into Vfest. The parking can get hectic but once people are aware of where they are going.
	Security and crowd management 		The security and crowd management were well preformed as many people got a bit too drunk or got hot in the middle of the crowd. The security team were quick to react.
Staff		The staff in the festival were friendly and happy to help they were exceptional when cleaning the park by collecting rubbish and overall keeping the place presentable.
Facilities/ Food and drink/ Toilets 				There were a lot of facilities in Vfest. The toilets were well managed and kept cleaning and regularly checked to stock toilet roll. The food stalls were also up to consumer satisfaction with a lot of options for everyone such as vegetarians, vegans, gluten free, healthy options and all out unhealthy food. 
			Commercial 	The commercial side of things were on point as there was enough sponsorship from many different providers and a lot of advertising leading up to the event. 
	Price			The price of the festival was fair as you are seeing a lot of high paying artist such as P!nk, Jay Z just to name the headliners also Betsy rising up and giving her the publicity to help her grow. Also the flexibility of the ticket prices closer to the date such as the 2 for 1 day tickets. 
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