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Session 8 - Mood
boards




Designers Presentations

Mood boards - how do we use them

_ynne Porter

‘The calmest person in the room

IS always the most powerful.’
Eben Pegan




Designers
. presentations

Over to you....



How do we collate our ideas ...
Mood boards

= ‘We put together a mood board
with key images and words that
best convey the essence of the
idea/show/brand’

® An arrangement of images,
materials, pieces of text, etc.
intended to evoke or project a
particular style or concept:




Mood boards

Good Bad

" Personality = Bland

® Organised " Too busy/too sparse
" Ascetically interesting " Inaccurate info

® Not too cluttered = Unorganized

® Annotations - thoughts " No vision

" Draws people in - makes them .- ™.
believe?whgt to know more! > ?'{

" Period correct

Who uses them? ] . ...

Theatre designers, costume designers, interior designers, architects,
fashion designers, LX & sound designers, puppet & props designers ....
The list goes on ...
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Colour’s
Textures
Samples
Images
Words
Sayings
Architecture
Painting
Fabric

Cut outs
Sewing
Materials -
wood/leaves
On card

On a wall
On wood
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PhillippalLovesDesign
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Useful videos

https://www.youtube.com/watch?v=0Lw-QapkxnA

http://www.warhorseonstage.com/gallery/design-video/
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The Process ...

CREATIVE
PROCESS

No 2 are the same but do have a set of
standards to abide by ...




And there are only two things to do when
you get stuck ....
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You will never be
able to design it
alone or first time
round — It needs to
develop & grow!

Remember to not
cling to your first
Ideas!!!
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Don’t underestimate yourself!!!

. Focus
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Figure 7.4 The Creative Process—detailed view. When we break the creative process down into its
elements, we can see that it requires looping backward in order to move ahead.
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Figure 10.1 Activities that designers practice.



YosITNE STATEMENT:
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Figure 18.2 The compliment sandwich.
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Figure 7.2 Bloom's Revised Taxonomy of Learning Domains, detailing the hierarchy of thought
processes.® Creating requires all the other thinking skills.



| would like you now to create 2 mood
boards (1 location/set and 1 character
costume) for either -

‘The Mountaintop’
Or
‘A Dolls House’

Think about colour palettes, influences,
styles etc.



