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In this project I redesigned the online business presence of MealSwift, a food delivery platform that connects customers with local restaurants and supports online ordering. The aim of my redesign was to improve usability and trust so users can find food quickly, understand costs clearly, complete checkout with fewer errors, and feel reassured after paying.
My deliverables are a moodboard (to define brand direction), low‑fidelity wireframes (to plan structure and content), and a five‑page high‑fidelity prototype created in Inkscape. The five pages represent the complete customer journey: Homepage → Restaurant Listing → Restaurant/Menu → Cart/Checkout → Order Tracking. I followed a user‑centered approach: I identified key pain points described in the scenario, planned a clearer information architecture and consistent UI components, then refined the design through wireframes into final screens.
This report documents the problems I targeted, the design solutions I implemented, and how the prototype supports MealSwift’s business objectives (higher conversion and repeat ordering) through clearer navigation, stronger calls‑to‑action (CTAs), transparent pricing, accessibility‑led clarity, and post‑purchase reassurance.
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[bookmark: _Toc223182581]2.1 Issues in the current experience (from the scenario)
Food delivery is a goal‑driven e‑commerce task: users usually arrive wanting to make a fast decision and checkout confidently. From the scenario, the current MealSwift website creates friction in the main ordering journey, which can lead to abandoned orders and reduced loyalty.
First, confusing navigation and weak information architecture can slow users down. If it is not obvious where to browse restaurants, how to filter options, or how to return to the basket, users lose momentum. In food delivery this matters because customers often compare several restaurants quickly and expect predictable patterns (search, filters, cards, menu, checkout).
Second, an outdated or inconsistent visual design can reduce credibility. Because the service involves payments and delivery reliability, users look for trust cues such as clear layouts, consistent buttons, and transparent information. Missing or unclear rating/review cues also makes choosing harder, especially when users are ordering from an unfamiliar restaurant.
Third, checkout friction is a major risk. Too many steps, unclear fee breakdowns, or limited basket editing (changing quantities/removing items) increases cognitive load at the point where users are most sensitive to effort. Research on cart abandonment shows that decision processes and perceived value influence whether users continue or leave the journey. [5], [6]
Finally, accessibility and reassurance features affect the overall experience. If text is hard to read, buttons are too small, or forms are unclear, users make mistakes and may abandon. WCAG 2.2 supports improvements such as readable contrast, clear labels, and usable target sizes. [1] Lack of order tracking also reduces reassurance after payment and can increase support requests.
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I redesigned MealSwift around an end‑to‑end flow that matches how users order food online: discover → choose → order → track. My overall design goals were to (1) reduce time‑to‑order, (2) reduce uncertainty during choice, (3) reduce checkout friction, and (4) increase trust before and after payment.
Solution 1: Clear journey across five linked pages
I built the prototype as five linked screens to make the journey explicit. Each page has a clear role and a clear next action:
• Homepage: fast entry via search/address input, categories, and featured restaurants.
• Restaurant Listing: compare options quickly using category chips and consistent restaurant cards.
• Restaurant/Menu: browse items with images, short descriptions, prices, and a direct “Add” action.
• Cart/Checkout: edit items, add delivery notes, choose payment, review totals, and place the order.
• Order Tracking: confirm progress with live map, status timeline, and support options.
Solution 2: Consistent branding and reusable components
My moodboard led to an off‑white base for readability, green panels for trust/brand identity, and orange accents for primary actions. I used Lato typography and repeated the same component patterns across pages (rounded buttons, category chips, cards, consistent spacing, and a structured footer). Consistency improves learnability and reduces user effort across the journey, which aligns with established interaction design guidance. [8]
Solution 3: Strong CTAs and faster entry to ordering
On the Homepage I placed the key decision triggers above the fold: a strong hero message, two primary CTAs (Order Now / Browse Restaurants), and an address + search area ending with a high‑contrast “Find Food” button. This supports both goal‑driven users (who want to search immediately) and exploratory users (who prefer to browse categories and featured restaurants). I also used persuasive but user‑friendly patterns (clear CTAs, promotional messaging, and familiar category browsing) to reduce decision friction and encourage completion of the order process. [11]
To strengthen trust early, I also included a short “Why choose MealSwift?” style section with simple service promises (for example fast delivery, top rated partners, and live tracking). Together with the promo banner, this adds social proof and value cues without interrupting the main ordering path, which is important for first‑time users who need reassurance before they commit to checkout.
Solution 4: Better decision support with categories, cards, and previews
I used category chips (Pizza, Burgers, Healthy Bowls, Sushi, Vegan) because they match the way users think when ordering. On the listing page, consistent restaurant cards provide quick comparison cues such as rating and delivery time. Showing rating/review cues helps users decide faster and reduces uncertainty during selection. [9]
Solution 5: Transparent, low‑friction cart and checkout
I designed checkout as a clear two‑column layout. The left side focuses on editing the order (quantities, remove items) and entering delivery/payment details; the right side summarizes cost (subtotal, delivery, discounts), supports promo codes, and ends with a single “Place Order” CTA. I also ensured the estimated arrival time is visible so users understand what they are committing to. Clear breakdowns help prevent late surprises and can reduce abandonment. [5], [6]
Solution 6: Order tracking for reassurance and support
The Order Tracking page provides reassurance after payment with an order status banner, a large live map, a timeline of steps, and rider contact actions (Call/Chat), plus Support and Receipt options. Trust is especially important in mobile purchasing journeys, so I included clear order status information and transparent totals alongside tracking and contact features to support user confidence and continuance intention. [10] Research in online food delivery also links the overall service experience to satisfaction and repurchase intention, so post‑purchase reassurance supports loyalty. [3], [4]
Solution 7: Accessibility-led clarity
Across the prototype I used readable typography, clear hierarchy, and large interactive controls to reduce errors. I avoided clutter by using whitespace and consistent alignment, and I kept key actions visually distinct. These choices align with accessibility best practice (e.g., legible contrast, clear labels, and usable target sizes). [1], [7]
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Responsive design matters because food delivery users often browse, compare, and checkout on different devices. A responsive interface prevents problems such as unreadable text, broken layouts, and hard‑to‑tap buttons, which can increase errors and abandonment. Research in mobile commerce shows that interface attributes like layout and readability influence perceived ease of use and user behavior. [2]
In my prototype I focused on responsive principles even though the screens are presented in a desktop layout: clear hierarchy, consistent components, and large interactive controls. If developed into a live website, I would implement a mobile‑first CSS approach with breakpoints so key features (search/address input, category filters, menu item actions, checkout CTA, and tracking status) remain usable on smaller screens. Accessibility guidance also supports designing controls that remain usable across devices, including adequate target sizes and clear visual feedback. [1], [7]
Responsive design also links to performance and perceived reliability. Mobile users are especially sensitive to slow loading and delayed feedback, so a live implementation should use optimized images, lightweight layouts, and clear loading states during actions such as searching restaurants or placing an order. From a business perspective, faster and more stable pages can reduce bounce rates and help users stay in the checkout flow, which supports higher conversion and repeat use.
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Figure 1: MealSwift Moodboard (brand direction)
This figure shows the colour palette (greens with orange accents), typography choice (Lato), icon style, and overall UI inspiration used to keep the redesign consistent.[image: ]

Figure 2: Homepage Wireframe (low-fidelity layout plan)
This figure shows the planned structure for the Homepage including the hero area, search/address input, category chips, featured restaurant cards, trust section, promo banner, and footer.[image: ]

Figure 3: Restaurant Listing Wireframe (low-fidelity browsing layout)
This figure shows the layout used for browsing restaurants, including category/filter chips and a consistent restaurant card grid for fast comparison. [image: ]


Figure 4: Menu Wireframe (low-fidelity menu structure)
This figure shows the restaurant header/information area and the menu list pattern (image, item name, short description, price, and add action). [image: ]

Figure 5: Cart/Checkout Wireframe (low-fidelity checkout structure)
This figure shows the planned checkout layout: order items with quantity controls, delivery details, payment selection, and an order summary with totals and a clear final CTA. [image: ]
Figure 6: Order Tracking Wireframe (low-fidelity tracking structure)
This figure shows the planned tracking experience, including the live map area, order status timeline, rider details, and support/receipt actions. [image: ]
Figure 7: Homepage UI Prototype (high-fidelity design)
This figure shows the final Homepage design with hero messaging, primary CTAs, address + search inputs, category chips, featured restaurants, trust section, promo banner, and footer. [image: ]
Figure 8: Restaurant Listing UI Prototype (high-fidelity design)
This figure shows the final “Restaurants Near You” page, including category chips and restaurant cards with preview information (e.g., ratings and delivery time) to support fast decision-making. [image: ]
Figure 9: Menu UI Prototype (high-fidelity design)
This figure shows the final restaurant page with a restaurant information banner and menu items displayed in a clear list with images, descriptions, prices, and “Add” buttons. [image: ]
Figure 10: Cart/Checkout UI Prototype (high-fidelity design)
This figure shows the final cart and checkout screen, including order editing controls, delivery details, payment selection, promo code entry, a transparent cost breakdown, and a strong “Place Order” CTA. [image: ]
Figure 11: Order Tracking UI Prototype (high-fidelity design)
This figure shows the final order tracking screen with the status banner, live map, step-by-step timeline, rider contact options (call/chat), and support/receipt actions for reassurance after checkout. [image: ]
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My moodboard helped me define the tone of MealSwift as fresh, fast, and reliable. I used green as the main brand color to communicate trust and stability, and orange as an accent to draw attention to primary actions (Find Food, Add, Place Order). Using one typography family (Lato) and consistent rounded shapes improved brand consistency across all pages.
The wireframes allowed me to focus on structure before visual details. I kept consistent patterns across pages: a clear header area, scan‑friendly cards/lists, and an obvious next action. For example, the Homepage wireframe prioritized search and categories; the Listing page focused on comparison cards; the Menu page used repeatable item rows; the Checkout wireframe separated editing from totals; and the Tracking wireframe reserved space for the map and timeline.
Moving from wireframes to the final UI, I refined spacing, hierarchy, and CTA emphasis while keeping the same user flow. I also made the page visuals more persuasive by improving the balance between whitespace and content density, and by using consistent card layouts so users can scan quickly without feeling overwhelmed.
The wireframes also helped me standardize repeated elements that improve trust and navigation. I kept the same header style and button shapes across pages, and I reused the promo banner and footer layout so the site feels coherent from the Homepage through to Tracking. This consistency supports recognition (users know what is clickable), reduces cognitive load, and makes the prototype feel like one product rather than separate pages.
[bookmark: _Toc223182586]5.0 CONCLUSION
Overall, my redesign addresses the scenario problems by making MealSwift easier to navigate, faster to use, and more trustworthy. The five‑page prototype supports the full journey from discovery to tracking, with clear CTAs, stronger decision support, transparent checkout totals, and reassurance features after payment.
The moodboard and wireframes were essential because they helped me keep the brand consistent and the flow simple before adding visual detail. If this prototype were developed further, my next step would be usability testing and iterative refinement, focusing on reducing checkout friction and validating that the tracking experience provides sufficient reassurance.
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