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[bookmark: _Toc165127207]Introduction
In recent years social networking sites (SNS) have developed tremendously worldwide. LinkedIn and Facebook are among the social media tools that are used for recruitment, but LinkedIn is more professional. 
In addition, social media has developed into a potent tool in the current digital era for connecting, sharing information, and brand promotion for both individuals and businesses. Of all the platforms out there, LinkedIn is one that is particularly useful for professionals who want to increase their visibility and impact in their industry. (Dini, 2023).
[bookmark: _Toc165127208]Main Body
In this section the impact of social media applications like Facebook and LinkedIn on the recruitment of staff will be discussed in detail.
[bookmark: _Toc165127209]What is Social Media:
Social media is defined as ‘forms of media that allow people to communicate and share information using the internet or mobile phones’ in the Cambridge English Business Dictionary (Press, 2024). Social or digital media allows one to be social online by sharing content, news, photos and other information with other people. 
[bookmark: _Toc165127210]What is recruitment:
Recruitment is the process of attracting, vetting, interviewing and choosing applicants for a vacant position within a company. It may also involve bringing the selected applicants on board and hiring them (Schooley, 2023).
[bookmark: _Toc165127211]Advantage of social media
In recent years, social media draws many users who wish to express their thoughts and feelings. Users of SNS can produce informational content for online sharing platforms, blogs, and social networking sites. A user of a social networking site may be a reviewer, commenter, or information creator in a social group. The adoption of SNS provides several user benefits such as facilitated cooperation among linked friends, increased convenience of human communication, improved employee productivity between a firm and its customers, and the growth of multi-channel commerce. (S E Chang, A Y Liu, W C Shen, 2016).
Professionals can use social media platforms to grow their networks and find referral sources. Job seekers can take advantage of their connections to learn about job openings, join pertinent industry groups, and take part in discussions (Moodley, 2023). Recruiters can modify their recruitment strategies and gain a better understanding of the industry with the help of information shared from discussions on social media networks. With the aid of this information, recruiters can better comprehend the state of the industry and adjust their recruitment tactics.
[bookmark: _Toc165127212]Disadvantages of social media
The lack of face-to-face contact with the employer may prevent competent candidates from pursuing a job offer. This is something recruiters should keep in mind when designing hiring technique and make sure does not compromise the human element. This could be accomplished by holding phone or video interviews or by making videos of employees so that prospective hires see or hear a personable face or voice (Fraser, 2021).
According to Rohner (2022), candidates’ social media profiles may be unreliable for an organisation’s requirement for a post, as ‘an individual’s profile often presents a highly sanitised version of their personality and life’. There is bias when checking comments on Facebook or posting on LinkedIn on an applicant, which then conceals their professional skills and capability (Rohner, 2022).
[bookmark: _Toc165127213]Benefits and Limitations of LinkedIn on Recruiting Staff:
LinkedIn was inaugurated in 2003 and offers tools for storing and creating resumes, networking, displaying skills that others can attest to, posting jobs, and much more. It has become immensely popular to employers for seeking and finding competent candidates (Hosain M S, and Lui P, 2020). It is an effective professional networking tool that helps users increase their visibility and influence in their industry. People can use this platform to network with other industry experts, exchange knowledge, and market their brands. 
Creating connections on LinkedIn can benefit people in many ways such as identifying job openings, developing a reputation, obtaining new clients and developing professional network. Recruiters frequently use LinkedIn to locate and get in touch with potential candidates. Developing a strong network of connections on LinkedIn can help you become more visible to recruiters and improve your chances of being given consideration for open positions (Dini, 2023).
[bookmark: _Toc165127214]Benefits and Limitations of Facebook on recruitment of Staff
Facebook is the biggest social media platform, with 1.55 billion active users each month. It is widely used for personal contacts to share personal news, views and photos. It enables organisations to set up a career page where they can highlight job opportunities and the organisation's culture. Organisations can advertise job roles and explore talent from a wider range of locations and backgrounds (NHSEmployers, 2021). As a result of this increased accessibility, this platform promotes inclusive and diverse hiring practices.
Facebook’s design is predicated on the idea that people enjoy communicating with one another. Because it shares so much, Facebook can be a little frightening for professionals. Facebook's business strategy is focused on advertising because of this (a $350-400 billion market). Facebook does not appear to have any plans to offer "premium services," in contrast to LinkedIn. As a result, the company's success primarily depends on its ability to sell and deliver compelling adverts in a market that is risky and extremely competitive (Bersin, 2012).
 
[bookmark: _Toc165127215]Conclusion
Both LinkedIn and Facebook have are social media platforms that are used by recruiters of many organisations. LinkedIn is the more professional SNS that is enables people to display their talents and specialism. Many employers access it to offer members the opportunity to join them as employees or be hired. Facebook on the other had promotes advertising of various post by organisations. It reaches a vast number of people of various background and allows them to share their views. However, Facebook which enables open sharing of personal content, may deter professionals and potential candidates from carrying on proceeding further with the application process. This makes LinkedIn the popular SNS for recruiting the best applicants.
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