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Introduction 
Social and digital media have become a significant part of the commonly used promotional techniques. These platforms also help organisations grow a more extensive client base and improve their brands locally and internationally (Khanom, 2023). The importance of leveraging these tools for companies will be discussed in this report to find out how one can increase client base and extend brand reputation. The study focuses on how management can utilise social media, advertising, and video to expand and share their market base. It will discuss the various outlets currently available, the benefits that accrue to the business, and the general challenges that may be expected when implementing digital channels. 
[bookmark: _Toc183815178]Social Media Marketing: Reaching a Broader Audience 
Facebook, Instagram, and LinkedIn are social networks that allow business organisations to have targeting capabilities. They allowed the companies to target specific groups of customers depending on their age, location, hobbies, and activity (Hayes, 2024). For instance, Facebook provides its users with ad targeting characteristics so businesses can display their adverts to users who show interest in specific themes, making advertising particular and relevant to the target audience (Hanna, 2023). This makes it easier for companies targeting this particular market to get the best results for their money and increase consumer conversion rates. Perhaps the biggest corporate gain there is the direct customer interaction offered through social media. Twitter allows companies to communicate directly with the audience by replying to comments, reposting user content, and organising and taking interactive polls. Customer engagement leads to trust, firm loyalty and advocacy (Islam and Rahman, 2016). However, constant engagement is beneficial as it is time-consuming and expensive for small firms. Another social media marketing strategy is influencer marketing. On the other hand, there are some negative aspects of influencer marketing. This activity may be expensive, and not every collaboration results in the desired level of ROI, especially for young brands (King, 2019).
[bookmark: _Toc183815179]Digital Advertising and Search Engine Marketing 
SEM includes the technical practice of SEO and the purchase of PPC advertising. SEO is a way to enhance the Organic Search Engine Results Page by improving the website’s content and its elements. Therefore, using keywords, content marketing, and link building is suggested for firms to attract more site traffic (Goodwin, 2023). The benefit of SEO is that it provides sustainable results and a target audience from the internet without recurring expenditures on advertising and media more often than not. However, SEO is a process that needs constant surveillance and optimisation and can be very time-consuming. PPC advertising that includes Google Ads lets businesses reach out to the right customers based on key phrases, and the company only pays when a user clicks on their advertisement. This offers exposure and the control to drive traffic to the business website (Goodwin, 2023). The foremost opportunity associated with PPC is the relatively fast people’s traffic flow can be arranged. However, Pay-per-click can prove costly, especially for high-traffic keywords, and there is no assurance of conversion (Dejnak, 2024). It may not make perfect sense to specific businesses. Marketing to the same customer multiple times is beneficial in online advertising. A form of online advertising that focuses on users who have previously shown interest in a specific website. Therefore, remarketing enables organisations to reconnect with their audience and improve their conversion rate. However, overusing remarketing can cause customers to develop ad fatigue and negative brand perception (Vera, 2024).
[bookmark: _Toc183815180]Video Marketing and Streaming Platforms 
Videos have become vital in marketing for any business to expand its market. Currently, YouTube, TikTok, and Instagram Reels provide an opportunity to create engaging videos for clients and customers (Dodds, 2024). The footage mainly communicates information, presents products or portrays services. The current research reveals that video materials have the potential to be more shared and engaged than any other content. Despite that, it is often challenging for the business to produce quality videos as it costs time and requires skilled professionals, which can be expensive, particularly for small companies (Dodds, 2024). Another form of video marketing is live streaming. Using social sites such as Facebook and Instagram, live streaming is an excellent way for companies to engage their audience. Hosting product launches and behind-the-scenes or Q&A sessions to increase followers' brand loyalty and time sensitivity. The only downside with live streaming is that there may be a technical hitch, which will harm a brand's image.
[bookmark: _Toc183815181]Mobile Advertising and E-Commerce Integration 
Mobile advertising plays a vital role in digital marketing strategies since it is closely related to the advancement in mobile device applications. The possibilities of mobile advertising are evident in in-application promotions, Short Messaging Services, SMS advertising, and geotargeting. The effectiveness of mobile advertising business and its impact results from the fact that people are always on the move and are more likely to make the intended conversion. Mobile ads come with high individuality, making them more appropriate to the user. However, if managed wrongly, mobile ads seem intrusive, primarily when users receive frequent messages or offers that are meaningless to them (Dodds, 2024). Another way social media has influenced e-commerce is how organisations sell goods on the internet. Today, both Instagram and Facebook are home to buying features that enable corporations to promote products directly on their profiles. This feature saves customers time when purchasing and increases the chances of conversion (Hanna, 2023). This integration makes sales easier. However, some consumers may be conflicted about buying products directly from social media apps because of security or payment privacy issues (Mlada, 2021).
[bookmark: _Toc183815182]Conclusion 
Therefore, social and digital media are helpful to business people in various ways, such as expanding the total number of potential customers and increasing brand awareness. Traditional forms of advertising, such as print media and television adverts, can be replaced by three primary strategies like targeted advertisement, companies' partnership with influencers, and video selling. However, factors like the high cost of advertising, resource needs, and ad exhaustion should be considered.
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BASIC DIGITAL SAFETY: PROTECTIN

Use Strong Passwords

People should make their passwords hard for
someone else to guess. Therefore, when building
one, include letters in uppercase and lowercase,
some numbers, and special characters. One should
also not select one's name, date of birth, or such
related information easily guessable as the
password (NCSC,2018).

Let’s Turn on Two-Factor Authentication (2FA).

Hence, two-factor authentication serves as an extra
measure in a security framework. The first is
protected with a password, and the second requires
input. such as a number from the text message
received by phome (Microsoft2022). The best
practice is to enable 2FA where possible or where
available.

Update Software Regularly

0Old software can endanger an individual through
factors such as cyber. Keeping devices, programs,
and applications fresh minimizes the risk of
running outdated and vulnerable operating
systems. One should enable the update feature to
update the system automatically to keep devices
safe (Symanovich, 2021).

YOURSELF ONLINE

Using Social Media Correctly

People should be careful with what they
post on their social network accounts. To
constantly update the number of people
who can see posts and profile details,
constant putters check privacy settings
(Symanovich, 2021)

Use Secure Wi-Fi Networks

People should refrain from performing tasks like carrying out a
banking transaction through the Internet on a public Internet
connection. If needed, a virtual private network (VPN) can
assist in securing data through encryption (Sadiku et al., 2021)

Backup Important Data Be Wary of Phishing Scams

It is important to save all work-related data to an external
drive or cloud drive. A copy that acts as a backup ensures that
valuable data is secure if a device is lost or hacked
(Symanovich, 2021)

Phishing scams are intended to get a person to
divulge key information. One should take
great care when opening links or receiving
attachments from unverified sources. One
should never engage with any content without
confirming who the message came from
(Sadiku et al., 2021)..
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