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Speaker Note:
To understand why some organizations, adopt and implement AI washing we must understand the Root Cause or reasons behind it. This includes, among others, desperation by companies to attract investors, maximize profit, weaker government policies as well as consumer ignorance among others. 
This unethical practice means exaggeration and claims the use of AI or some of its function in their products or services when it’s not. And because of its complex nature, investors often find it difficult to understand whether the company is engaged in AI washing or not. In business, people invest their funds in companies that seem to be future ready, technological advancement and great market potential. 
Also, Consumer ignorance about AI and the concept of AI washing is huge, so much that majority of the population that uses AI are not aware about AI washing. A global survey found 80% of professionals had never heard of “AI washing” and only 14% were familiar with it. (Russell, 2019)
This creates a knowledge gap where people interact with AI-labelled products without fully understanding whether those claims are genuine which creates room for companies practicing AI Washing to go un notice especially given its complex nature and technicality. 
Poor or weaker policies about AI washing from various regulators and governments has helped companies with an enabling environment. Technological advancement and huge knowledge about the practice of AI washing required by the policy makers before they can successfully enact a law that would guard against the practice. 
However, given that the practice of AI Washing is growing, countries like USA through security and exchange commission one of its agencies are starting to take notice of this ill practice. For instance, recently two investment advertising firms were charged for false and misleading claim on the use of AI. While in UK rules and laws are already in place, in fact Advertising standard authority code of conduct states that marketing communication must not mislead.
AI CRITIQUE:
Not long-ago institutions, students and organizations were not using AI, but now the world has shifted to a technological era where the use of it is becoming a daily routine. However, Understanding AI is very difficult because of the way it’s built and how it works. Therefore, no matter how much you try to educate people, there are few that will understand with majority falling behind.  
Similarly, when I queried AI about the exact percentage of companies engaged in AI washing, it turned out without the actual percentage. 
Also, when I tried searching for consumer ignorance level about AI washing and AI globally, an answer with the exact percentage pop up. In fact, the appendix below shows multiple number of criticisms of AI and solutions received. 
Despite the above limitations AI has greatly transformed our access to information and knowledge; the technology enables the society to access lots of data via its technology.  Though not all its data are 100% credible or accurate but at least it supported learning and skills, collaboration and educational guidance. 
Generally, what I expect of the AI technology is to be able give me enough and most current data about certain query’s giving that the technology is capital intensive and constantly changing due to technological advancement.

Slides (RCA) of AI Washing:
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what is the level of consumer knowledge about Al washing

Copilot ©

Short answer

Consumer knowledge of “Al washing” is currently low to very low, even though general

awareness of Al itself is high and growing.
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give me percentage of companies currently using Al washing

globally

Copilot ©

There is no single universally accepted global percentage of companies engaging in Al
washing, because it is difficult to measure (it involves misrepresentation). However, several

credible studies and indicators give strong estimates of its scale.
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Final conclusion (simple)

* The most reliable headline figure:
‘ @ Around 40% of “Al companies” may be engaging in Al washing
* More broadly:

A\ Alarge proportion of companies (potentially up to half or more) may

exaggerate Al use due to hype and competitive pressure.
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can students relay solely on Al on their education

@ Copilot
Q Can students rely solely on Al for their education?

Short answer:

No — students should not rely solely on Al for their education.

Al is a powerful support tool, but it cannot replace teachers, critical thinking, or real learning experiences.

1) What Al can do well in education

Al can significantly support learning by:

8 Explaining concepts quickly
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what is the best way to handle Al as a student and as an employee

@ Copilot

Best way to handle Al as a student and as an employee

Al'is powerful, but the key is to use it as a tool—not a replacement for your thinking or skills. Below is a

clear, practical guide for both roles.

@ 1) As a student
Best practices

8 Use Al to understand, not copy
« Ask:

+ “Exolain this concent simplv"
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@ 2) As an employee
Best practices

£} Use Al to increase productivity

+ Automate:
* Reports
« Emails

+ Data analysis

¢r Saves time and improves efficiency.

Always review Al output
+ Check for:

« Errors

« Bias
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can Al be used in problem solving in an organization

i) Copilot

Yes (4 — Al can be effectively used in problem solving within an organisation, and it is

already transforming how businesses make decisions, improve efficiency, and innovate.
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1) How Al helps solve problems in
organisations
Q a) Data analysis and decision-making

Al can process large amounts of data quickly to:

« Identify patterns and trends
* Predict outcomes

* Support better decisions
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