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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load?


	Answer: 
The initial link loads quickly, however navigating within the website feels a bit slow. Each page takes about 2-3 seconds to load, which can be frustrating. This delay may discourage visitors from staying on the site for long periods ultimately leading them to leave. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has four sub-pages, which are generally placed conveniently for users. However, the third and fourth sub-pages are hidden behind a poorly positioned map image, making them difficult to find. This design flaw can confuse prospective customers and hinder navigation, as they may be unaware that additional sub-pages exist. Improving the layout by repositioning or resizing the map would enhance user experience and ensure easier access to all parts of the site.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers cannot make a direct booking through the Eden Spa Harborne webpage. The website tells us a lot of information about treatments, opening hours and contact details but lacks an integrated online booking system. Instead, customers are encouraged to call or email the spa to arrange appointments. This method may be less convenient for some users, especially those who prefer instant online scheduling. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website could benefit from several usability improvements. First action they need to do is change the size of the map which makes difficult for users to go through the website and change the position. Second, adding an online booking system would enhance convenience for users. Plus, improving navigation menus and quicker access to key information like pricing and services. Additionally, including client reviews and real-time availability.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: In general, the webpage has a calm and inviting appearance, reflecting the relaxing atmosphere of the spa, however if you go through webpage via laptop, you will come across a large and incorrect location of picture of the map, which irritates the customer. When viewing on a mobile phone there are noticeable differences, some text and images appear misaligned, and navigation becomes lees smooth due to formatting of the webpage. The mobile version lacks responsiveness in certain areas, which could affect user experience. 


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The Eden Spa Harborne website looks calm and relaxing. It uses soft colours like light grey and beige to make the page feel peaceful. There are nice pictures of the spa rooms and products, which help people see what the spa is like. The images make the spa look clean and welcoming. However, the website does not have any videos. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not include an online chat tool. This makes it harder for customers to ask quick questions or get instant help, whenever they need help. Instead, the costumers must call or email the spa, which can take more time. A live chat feature could improve customer service by offering faster and easier communication (Smith, 2021). It would also help new customers learn more about the spa’s services before booking.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website are not very effective, vice versa I would say it’s messy and untidy du to the sloppy location of information. Plus, it includes icons for platforms like Facebook and Instagram, they are not clearly visible or easy to find. In addition, some links do not work or do not take visitors directly to the spa’s social media pages.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: On one hand it is clear on the other hand lack of clear details. The services offered by Eden Spa Harborne are explained on the website under different sections. The site lists treatments like massages, facials and beaty care. Each service has a short description to help customers understand what is offered. However, prices and booking options are not always easy to find. Providing more clearer details and better layout would help costumers more. Giving full information helps people decide what service is right for them (Brown, 2020).


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: As Jones (2022) said showing current reviews on the website would help build trust and let new customers see honest options easily. Customer reviews for this website are not directly shown on the website. Instead, visitors are encouraged to check reviews on external sites like Treat well. Some reviews on those platforms are positive but the website itself does not display recent or up-to-date feedback.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is not presented as high quality. I would not use Eden Spa Harborne or recommend it to friends because the website does not give enough clear information about prices or how to book easily. There is no online booking or chat, which makes it hard to get quick answers. Also, the website does not show enough recent customer reviews to trust the service fully. These problems make the spa seem less professional and not very easy to use.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are made clear to costumers, but it doesn’t have explanation of each treatment for what the costumers are paying. Most people might do not know the type of massages and what they include. I find prices are not made very clear. It is hard to find detailed information about how much each treatment costs. Because of this, costumers might find it difficult to decide if the service is good value. Without clear prices and explanations of the servicers, it is hard to tell if the quality of the service matches the cost. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Harborne village massage and treatment

	
	2.Nails

	
	3. Facial treatments

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When typing those three words into google, Eden Spa Harborne’s website does not appear in the top ten results. This makes it harder for customers to find the spa directly through search. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, I believe websites are still very important for modern UK businesses. For instance, when I relocating to a new place I start to look somewhere for training and first thing I always do is to search in internet and google map to find the nearest place and I read about them in their website then I decide does it suit me or not. A website helps people find information quickly, such as opening hours, prices, services and contact details. Some businesses use social media; a website makes a company look more professional and trustworthy. Many costumers search online before deciding to visit a place or buy something, so do I. Without a website, a business may lose customers who can not find the information the need ( Taylor, 2021).

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend adding an online booking system to the Eden Spa Harborne website. This will male it easier for costumers to book treatments quickly without needing to call or email. Many people prefer booking online because it is fast, simple and available 24/7. Adding this feature would improve the costumer experience and could help the spa get more bookings by making the process more convenient and professional for both new and returning clients.
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