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Introduction
The essay's goal is to demonstrate the effects of the hospitality sector and the many effects it has on the environment. Increased tourism uses a lot of energy and water when it comes to food that is consumable. This essay will focus on Marriott's corporate social responsibility. The company will be the subject of this discussion (Achmad and Yulianah, 2022). The world's biggest chain of hotels is Marriott. They own properties in over 138 countries, totalling over 8000. There are several both direct and indirect effects on the hospitality industry that arise from operating an organisation in this sector. One of the biggest issues facing tourism today is sustainability. In the 21st century, corporate social responsibility (CSR) increases company profitability, which may decrease political pressure and direct the economy in the proper directions. 

Discussion
important to recycle the water so that the water can be used again. Marriott in its eco building also uses recyclable materials which is also an important CSR practice to reduce the overall cost of the brand (Gursoy et al Corporate Social responsibilities plays a crucial role in the hospitality industry as it helps the industry to increase its reputation as well as it helps to retain its customers(Akbari et al., 2020). Concern about the environment is increasing among the people, which is one of the reasons behind adopting CSR by various hotels in the hospitality industry. Marriott is one of the famous hotels in the hospitality industry which operates its business in various countries. JW Marriott by adopting CSR in its operations enhances its reputation which is critical for the growth of the brand. In addition to that CSR includes ethical practices in which sustainable practices such as using eco-friendly materials, waste management, reducing usage of water and others are also included that are beneficial to attract the customers(Camilleri, 2021). As the consciousness about the environment issues creates concern among the people therefore, it is important to adopt CSR in the business so that the hotel chain can attract the customers who are conscious about the environmentally friendly practices. This is also a way to enhance the customer’s loyalty as the eco-friendly customers prefer to stay in the hotels which adopt practices such as strategies to reduce the water wastage, using wastage that comes from the fooding department to produce soil fertilizer and others. 
In addition to that, CSR practices are also beneficial for the hospitality industry to reduce the overall cost of the production that can be used in other departments for providing better service to the customers (Ghaderi et al., 2019). Eco friendly practices which come under CSR also include managing the water wastage. Hospitality industry uses reduce water wastage technology which can recycle the water so that it can be used for other usages. A CSR practice also includes providing support to the local communities   which is also important for the growth of the country in which the hostel is operating its business (González-Rodríguez et al., 2019). As Marriot operates its business in various countries, therefore this company has specific CSR policies which provide lots of benefits to this brand. Providing support to the local communities also impacts the economy of the county hotel chain that also increases the reputation of the brand. Supporting the economy of a country is also important for the hotel brand which enhances its brand image.
Marriott, which is one of the famous brands that is operating its business in various countries, has adopted CSR in its business so that the goodwill of the company can be increased, which is crucial for gaining a competitive advantage (Gürlek and Tuna, 2019). Marriott is building sustainable hotels which include energy effective models in which solar panels are used. Eco friendly buildings of Marriott also include a water conservation system in which the water comes from the rains. In addition to that, this brand also has adopted technology that is., 2019). Additionally, Marriot collaborates with the local suppliers for pushing the food materials which is beneficial for both the brand as well as the local farmers. Purchasing the raw materials from the local frames helps this brand to support them and also reduce the overall cost of the company. This hotel chain also gives the food to the needy people who are important to reduce the stage of food and this way the brand is also able to support the poor people.
This hotel chain, to reduce the carbon footprint, introduced energy efficient vehicles such as eclectic vehicles and bicycles so that the brand can contribute to mitigating environmental issues (Latif, Pérez and Sahibzada, 2020). Such initiatives are also beneficial to enhance the reputation of the brand. Another important CSR initiative of Marriott is that this company is doing charity for the local people by providing food and shelter which is another important part of the CSR strategies of this hotel chain. In addition to that, for the development of the local; communities Marriott also purchases raw materials for the preparing the food items as well as includes the local people in providing services to their customers (Moneva, Bonilla-Priego and Ortas, 2019). As the local people are aware of the local places, therefore, Marriott appoint them as guide for the tourists which is one of the most important CSR practices of Marriott which helps the company to contribute to the growth of the local communities as well as the countries in which the hotel chain operates its business. Moreover, this hotel chain to increase the diversity in the organization provides equal scope to every gender and also allowing growing in the professional life of its employees (Úbeda-García et al., 2021). Marriot also includes ethical practices in its business which includes maintaining human rights so that the employees of this brand cannot face any practicality or violence of the rules and regulations to maintain labour laws.
Marriot though uses CSR to enhance its reputation as well as to mitigate the environmental issues and support the local communities but there are some challenges that impact the company adversely. 
In many crucial ways, activities related to corporate social responsibility (CSR) may have a significant impact on the possibility of a hotel opening for business (Achmad and Yulianah, 2022). This is a reachable goal. It is not unthinkable that a number of distinct factors cooperating led to the result. To fully understand this conceptual framework, one has to do a more thorough analysis of a hotel chain such as Marriott, Accor, Premier Inn, or Hilton. These are the most important commodities that are accessible when one considers that they contribute to the resolution of issues in the business sector, society, and the globe at large (Akbari et al., 2020). This indicates their ability to accomplish such a large quantity. These items are beneficial to development since they promote it, hence in the long term, they may benefit you. Hotels place a great deal of weight on using solar and wind energy as well as collecting rainwater. They reduce their energy use, their production of waste, and the quantity of environmentally beneficial activities they promote by doing this. Among the many elements of this approach are the utilisation of renewable energy sources and the conservation of water resources (Camilleri, 2021). Acts carried out in the name of corporate social responsibility (CSR) may benefit the community, local companies, and the engagement and diversity of workers. These steps could be beneficial, it is possible. This specific talk will be on the impact of technology on society. The paragraphs that follow highlight some of the many additional factors that will affect the societal effect. A nation's economy can benefit by cutting costs, funding research and development, and using these approaches to buy premium goods (Ghaderi et al., 2019). A hotel may be able to enhance its reputation, increase income, draw in environmentally concerned clients, and draw in environmentally aware visitors by putting into place environmentally friendly business procedures. Should you implement these regulations, you will be able to enjoy all of these advantages. They may also have less of an influence, both detrimental and positive, on people and the surroundings. If what the restaurants do damages people or the environment, it is their duty to answer for their activities. The hotel industry could potentially gain from corporate social responsibility (CSR)-related activities (González-Rodríguez et al., 2019). An alternative option is this. Among the things in this area are, among other things, addressing these issues, making friends with people from various ethnic groups, and responding to the always changing legal landscape. Every one of these steps is necessary to address the newly emerging sustainable issues, like resource depletion and environmental change. These obligations have to be taken care of right now (Gursoy et al., 2019). Corporate social responsibility (CSR) may help businesses like hotels promote social and environmental value, constructive change, and industry expansion, thereby improving the world. One way to do this is to encourage corporate social responsibility. "CSR" is shorthand for "corporate social responsibility," that's all. The motor of vacationing drives forward all these opportunities. Businesses may do it at their own discretion. Reaching this goal could benefit from a range of tactics, such as teamwork and innovative thinking.
CSR programs are used by Marriott, Accor, Premier Inn, and Hilton (Úbeda-García et al., 2021). These programmes provide challenges and opportunities. Firms struggle to balance short-term financial and long-term environmental goals. CSR initiatives may involve upfront costs and ambiguous rewards. Hotel management finds it hard to justify resource use (Latif, Pérez and Sahibzada, 2020). Corporate social responsibility may be hard to sustain in many countries. Various solutions are needed for varied groups and governments. 
Additionally, CSR project effectiveness and effects are unknown. Quantifying sustainable activities like carbon emissions or social effects is difficult. This may make ROI and CSR financing harder to prove (Achmad and Yulianah, 2022). To succeed, corporate social responsibility projects must include stakeholders and all business employees, from field workers to executives. Not wanting to change, not understanding, or not believing in sustainability's business case may slow growth. We need massive training and education to fix these difficulties.
Even with these problems, hotels have numerous opportunities to stand out, build brand recognition, and grow. CSR encourages innovation. It may motivate hotels to try new sustainable technology, products, and services to boost visitor happiness and reduce environmental impact (Ghaderi et al., 2019). CSR corporations may collaborate with local groups, NGOs, and governments. These partnerships may use community resources to address serious social and environmental challenges. If they can overcome these challenges and seize these opportunities, hotels may become sustainability stars. They may progress smartly within and outside the field. 








Conclusion
Finally, CSR helps green the hotel business. CSR hotels include Marriott, Accor, Premier Inn, and Hilton. Hotels can boost the economy, safeguard the environment, and be socially responsible. Looking at CSR initiatives and what they do shows this. Hotels have many options to innovate, stand out from competitors, and generate value for all stakeholders, even if they must balance short-term financial objectives and evaluate corporate social responsibility efforts. Hotels may strengthen their brand image, attract eco-conscious customers, and develop long-term stability in the face of sustainability concerns by adopting corporate social responsibility as a strategic aim. Hotels must continue their corporate social responsibility (CSR) efforts to remain competitive, improve the world, and fulfil their environmental responsibilities in the global hospitality business. 
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