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INTRODUCTION

Hospitality representatives from all over the
United Kingdom and Europe are welcomed to
attend an open exhibition about sustainability
practices in Hospitality, meeting agents and
companies that deliver eco-friendly solutions
for any type of business in the industry. The
aim of this event is to spread awareness and
provide the most feasible solutions, while
engaging and emphasizing the principle of
waste separation, recycling and safe use of
cleaning products.
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MARKET FACTORS

Target audience Demand:
« Environmental Consciousness
« Hospitality Professionals « Ethical Considerations
« Sustainability Practitioners * Health and Well-being
« Industry Suppliers and Vendors * Authentic Experiences
« Government and Regulatory Bodies » Transparency and Accountability
Educational Institutions and Students « Brand Loyalty and Reputation
= General Public and Consumers * Education and Awareness

There is a significant and growing demand for sustainability events across
various industries, especially the hospitality sector. There's a heightened
awareness among consumers, businesses, and policymakers about
environmental issues such as climate change, pollution, and resource depletion.
This awareness has led to a greater interest in sustainability practices and
events that promate eco-friendly solutions.
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EVENT DETAILS

Capacities

130 Buffet

150 Dining

250 Dinner Dance

250 Reception

250 Standing

150 Wedding

Food & Drink
Professional Kitchen
Halal Catering

Kosher Catering
Recommended Catering List available
Space

Disabled Access

232m2 (2497ft?)

Ceiling height 6.5m {21ft)

Event date: 24t of June 2024

Venue:

The Royal Horseguards Hotel
and One Whitehall Place

The Reading & Writing Room on
2nd floor of One Whitehall
Place and overlooks the River
Thames, London Eye &
Whitehall gardens.

The room displays magnificent
faience tiling, and has a built
in parquet dance floor under
the carpet. It can be used for
aany type of event or
ceremony for up to 500
guests, drinks receptions up
to 250 standing and seated
dinner for 130 people.
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Funding through Sponsors:
Hilton Hotels

Sustainable Hospitality Alliance
Simply Sustainable
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SWOT Analysis

pig

STRENGTHS
« Strong Demand
« Strategic Location
« Industry Expertise:
« Partnerships and Collaborations
« Innovative Solutions

42

WEAKNESSES
* Budget Constraints
* Limited Awareness
* Resource Intensive

* Competing Events
* Technical Challenges

10

THREATS OPPORTUNITIES
. m::::;,s " * Networking Opportunities
+ Public Health Concers . :“5"‘;&?3::“5:1[:15
« Environmental Challenges © pesdaton Compliance

Technological Disruptions
« Competition

Educational Outreach




