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Title 
Why in United Kingdom customers prefer German BMW cars to Japanese Honda cars in view off decline in sales of Honda cars in the United Kingdom considering the marketing.
Introduction/Background/Research problem 
The study will analyse how BMW and Honda motor corporation market their vehicles in the United Kingdom automobile industry.
Research aim, objectives, questions. 
The aim of the study is to outline how the two companies use their marketing strategy in the United Kingdom for example BMW cars have had an increase in its sales through its marketing strategy using 4p’s product, price, place, and promotion which has helped the brand increase its sales in the U.K. market while Honda motor corporation use its marketing strategy based on customer satisfaction, quality, environmental sustainability, and innovation by prioritizing the principles Honda motor corporation has been building a loyal customer base. 
The possible implications of the research are to outline why BMW’s strategy is working better than Honda motor corporations’ strategy in the United Kingdom’s automobile market with its customers.  
Research objectives.
To investigate the marketing strategy the effectiveness of different advertising strategies in promoting of BMW cars and Honda motor corporation and to examine the role of the key factors of customer preferences and loyalty of the customers and outline why Honda has had a decline in the UK market and closed its assembly plant in UK and why BMW has had an increase in its sales in the UK and why it is liked by its customers.
Research questions. 
1.	How is the competition between Honda and BMW in UK market?
2.	What are the distinguishing factors which impact the market size of BMW and Honda in UK?
3.	How do these companies establish their pricing?
4.	What are the strategies for market growth for the above-mentioned companies?
Preliminary literature search 
The Dissertation will focus on aspects of marketing in the auto industry in the UK on BMW and Honda cars exploring why customers in the UK prefer BMW cars to Honda cars focusing on consumer behaviour, branding, sustainability initiatives and digital marketing of the above company’s utilizing academic databases for example google scholar and academic journals, news articles and industry data bases. The dissertation will follow keywords for example automobile marketing, vehicle brands Honda motor corporation and BMW cars outlining the advertising of the company’s strategies. Accessing full-text articles through University of Wales Trinty Saint David library. Analyse and read literature to extract key findings on marketing of the company’s listed above and keeping track of new developments and trends of the auto industry’s marketing aspects.      
Research methodology to be used. 
The methodology that will be used is to find marketing of Honda and BMW and answer the questions why it is working for BMW and not working for Honda for example BMW sales have grown considerably but Honda car sales have declined in the UK. To provide accurate information about the study using secondary research including non-biased data adhering to the principles of the research. 
Risks
Research constraints for example limited time and access to necessary data my impact the quality of the scope of the research.













