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Consider some of the ways / examples in which Egyptomania figures in “modern West”. You may limit yourself to detailed analysis of a single text / image / source or range more widely. 2000 Words

The modern West’s fascination with Ancient Egypt can be seen in architecture, art, advertisements and is most widespread through pop culture. Egyptomania in the West has been prevalent since ancient times, and it continues to be relevant today with historical figures such as Tutankhamun and Cleopatra as well as the more supernatural iconography of the Mummy. Egyptomania has a long history within the West, stretching all the way back to the obelisks in Ancient Rome and continuing to the present day with the opening of the Grand Egyptian Museum.
A large part of modern Egyptomania started in the 1920s with the discovery of the tomb of Tutankhamun and the subsequent Tutmania that overtook the western world. Commonly known as King Tut, Tutankhamun has a sort of celebrity status in the West and acts as a symbol of Ancient Egypt with his iconic tomb and funerary mask. When the tomb was discovered by Howard Carter and his team in 1922 it sparked a global fascination with not just Tut, but Ancient Egypt as a whole (Tutankhamun’s, 2025). The discovery had a huge impact on the look of the 1920s with many of the decade’s most iconic features such as flappers and the Art Deco movement taking inspiration from what was discovered in the tomb. This can be seen in the fashion with the silhouette of dresses dropping the waist to resemble that of the ones on the tomb walls, the invention of the “mummy wrap” dresses and the incredibly widespread bob hairstyle (Historyguild.org, 2026). The Art Deco Chrysler Building in New York City is an example of Tutmania’s influence on architecture, with the 1930s building featuring many Ancient Egyptian motifs such as the highly elaborate elevator doors (Harvey, 2025). There were even songs written about the pharaoh such as Old King Tut in 1923 which shortly evolved into Old King Tut Was a Wise Old Nut with updated lyrics to match more recent discoveries about the tomb. Both versions show what the public was interested in when it came to Tut- his luxurious lifestyle, treasures, how old the tomb was and ideas about what women were involved with him (Flowlez.com, 2026). The Times, the newspaper reporting on the discovery, can be quoted on the popularity of Tutmania with statements like “One cannot escape the name of Tut-Ankh-Amen anywhere” (Google Books, 2024) and “All roads lead to Tutankhamun” (Colla, 2007) printed in 1923.
In many ways, Tutankhamun is still popular today with TV series like Tut in 2015, which focuses on the pharaoh’s life, and Tutankhamun in 2016, which focuses on Carter and the tomb. Both series are representations of the continued presence of Egyptomania within western audiences and the shows’ creators, both having invested time into Tut whether watching or creating a telling of his story. The young king even featured in the children’s film Mr Peabody and Sherman as an antagonist where the titular Sherman says his name “rhymes with butt”, showing how widespread Tut remains, going beyond academic media into children’s entertainment. Tutankhamun also continues to influence modern fashion, just like with the flappers of the 1920s, with high fashion brands continuing to draw inspiration from his tomb such as Dior in 2004 and Channel in 2018. Dior’s 2004 Spring Couture Collection (Mower, 2004) is an example of a Western fascination of Ancient Egypt as a whole since not only did it feature a model wearing a replica of Tut’s funeral mask, but it also had many other Ancient Egyptian influences such as a focus on gold and blue, scarabs, Egyptian crowns and even animal heads. The collection shows how Egyptomania draws on Ancient Egyptian aesthetics to adapt them into modern styles and how the West idolises the luxury and splendour of Pharaohs like Tutankhamun.
Tutankhamun also had a significant influence over another aspect of Egyptomania, the popularity of the mummy. Mummies have always been fascinating due to the differences in Ancient Egyptian and Western views about death, but in modern times they have gained popularity as a supernatural creature or monster. During the Victorian Era, mummies were incredibly popular as an ingredient in medicine (Mumia), decorations in wealthy homes and even as entertainment at mummy unwrapping events. Egyptomania in the West at this time led to tomb robbery and theft of Egyptian culture by colonial powers. However, as laws against mummy theft and exportation became harsher and empires started to deteriorate, these practises died out during the late 1800s and early 1900s (Blakemore, 2023). Mummies, like many other features of Ancient Egypt, exploded in popularity again after the discovery of Tut’s tomb in 1922. However, unlike other aspects, they gathered attention because of the supposed Curse of the Pharaoh with the deaths of Lord Carnarvon after being involved with the tomb and author Marie Corelli who told newspapers about the curse (Cavendish, 2014). This led to the 1932 movie The Mummy, set in the Valley of the Kings 1921, with the plot following a version of Carter’s discovery with a much more real curse, the mummy brought back to life. This film, “A Hollywood take on Tutankhamun” (Dobson and Fernández, 2023), turned mummies from historical remains into movie monsters which fed into Egyptomania by showing the Ancient Egyptian’s as foreign, mythical and powerful from beyond the grave. This was done again with the 1999 The Mummy which also drew from Tut’s tomb and curse for inspiration, as shown with the many replicas of artifacts shown throughout the theme and especially for the Cairo Museum scenes. Both of these films were incredibly popular and spawned multiple sequels which indicates that even decades apart Ancient Egypt remained popular and Egyptomania was still very common. There is also a connection between Egyptomania leading to content made about Ancient Egypt which in turn makes it even more popular, meaning that Egyptomania will not go away in the modern West as long as Hollywood continues to focus on it.
Another, perhaps equally or more important, figure in Hollywood Egyptomania is Cleopatra VII whose incredible popularity has resulted in countless movies, plays, operas and books about her with her image extending over every form of popular media. However, Cleopatra exists within Egyptomania as an incredibly fictionalised version of the historical figure, serving as a highly sexualised schemer only concerned about her own needs and wants. Within Hollywood she acts as a femme fatale whose actions are terrible but entertaining, someone audiences can watch and admire but not aspire to. Evidence suggests that the real Cleopatra was a smart and effective leader who personally administrated Egypt however due to her relations with Rome this image of her has since been contorted and stretched. The idea of Cleopatra as a manipulative and sexual Queen was started by Augustan propaganda and resulted in this being the cultural memory of her (Sewell-Lasater and Fernández, 2023). Augustus was a patron to Horus, Propertius and Virgil who all wrote propaganda for him, including defamation of Cleopatra who Augustus’ wanted to paint as an Eastern threat to Rome to legitimise his actions against her and Marc Antony whose relationship was demonised as an affair even though she portrayed it as a legitimate dynastic marriage. This created Cleopatra as the symbol of wickedness, foreignness and sensuality by portraying her actions and relationships as frivolous and ambitions. Cleopatra in modern fiction is incredibly sexualised, with her role emphasising her beauty, luxurious lifestyle and relationship with Julius and Caesar. On screen she is famous for being portrayed by sex symbols such as Monica Bellucci in 2002 and Elizabeth Taylor in 1963, showing how her appearance in films changes based on preferences at the time rather than historical evidence. Films starring Cleopatra often say more about the tastes of the audiences than Ptolemaic Egypt, showing how Egyptomania isn’t always based in fact but instead an Egyptian aesthetic through a Western lens (Fernández, Orriols-Llonch and Fernández, 2023). For example, the historical drama Cleopatra 1934, starring Claudette Colbert, reflected societal changes at the time with Cleopatra, while still being sexualised and villainous, resembling more liberated post-World War 1 women. This film also shows the negative effects of Egyptomania on modern Egyptians through its production, with the wigs and hair pieces of the film being created with “the hair of 700 Egyptian peasants” (Google Books, 2026). Highlighting that interest in Ancient Egypt does not result in caring for the modern, living Egyptians and could potentially lead to their exploitation. This history of mischaracterisation of Cleopatra is also indicative of the misrepresentation of Ancient Egyptian culture caused by Egyptomania in the West which focuses only on desirable or entertaining aspects and aesthetics rather than genuine interest in history. 
Overall, Egyptomania can be seen in the Modern West through continued interest in Pharaohs and what we know of their personalities, whether that be their gold-filled tombs or dramatic lives. The historical Tutankhamun and Cleopatra have been transformed through pop culture and an audience reception into modern celebrities used as characters in entertainment or advertisements. The Western ideas of them do not represent the facts of their lives but rather what can be exaggerated or focused on to make them even more interesting through certain exotic and extravagant lenses. Mummies have also been transformed by Egyptomanian media into a movie monster rather than just a way of burying the dead because of the Western view of this practise as something mysterious and supernatural, with it being seen as something to be feared after the sensationalised Curse of the Pharaoh. Unfortunately, mummies have also historically been a victim of Egyptomania, as many of them were stolen from their graves and destroyed or even eaten because Western imperial powers cared more about sensationalism and having Ancient Egypt entertain them than preserving it. Egyptomania can also be seen in Western fashion, architecture and art with there being many iconographies from Ancient Egypt buildings or artifacts. This happened in the past with art deco architecture in the 1920s, and it happens more recently with modern fashion houses borrowing from King Tut in the 2010s. Therefore, Egyptomania is very prevalent in the modern West, even with its long history, as media and materials involving Ancient Egypt are still incredibly interesting and since they continue to make a profit, it will continue to be perpetuated and spread.
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