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Intro

XL Recordings is a London based independent record label founded in 1989 by Richard Russell, Nick Halkes and Tim Palmer. The company is distributed by and forms part of Independent label group ‘Beggars Banquet’. The ‘Beggars’ group is the parent company of XL Recordings.[footnoteRef:1] [1:  A parent company, entitles the company to a 50% stake in the holdings of the subsidiary company. ‘Beggars group’ owns 50% of XL Recordings.] 


The company started off releasing specifically one style of music, that being, Dance and Rave music, gaining global success with album releases such as British band ‘The Prodigy’ and their album ‘Fat of the Land’, that reached No 1 in album charts in the UK and USA. In 1994, the label appointed Richard Russell as head of the company, Nick Halkes moves onto form another company, and Tim Palmer retires. This appointment of Russell as head, lead to the development of the labels expansion into releasing a larger variety of musical genre’s. Russell refused to be pigeonholed (Jonze, 2011), leading to a new market for the label to be a part of. 1998 see’s the label officially launch into new musical markets, releasing Indie Rock bands/artists ‘Badly Drawn Boy’ and ‘Stroke’. Today, the label has no center focus within music industry, with artists of varying genre’s enabling a mixed outreach of customer base. 

The company has done very little to develop the way the company is organized and run, they have kept to their method of working as a label. However, having no set style of music genre that they release enables constant expansion into new industries and target audiences. They don’t work with too many artists at once, allowing each release to be properly cared for and allowing the artists to work to the best of their ability.

In 2006, saw the birth of XL Recordings imprint company ‘Young Turks’, founded by Caius Pawson. This imprint went onto achieve commercial success, developing that company to become a partner of XL. 2012 see’s the label win several awards including ‘label of the year’, after several successful music releases which also achieved awards. The company winning awards secures the knowledge for customers that music from the label is worth investing money towards.

The release of singer/song-writer Adele’s album ‘21’ helped increase the profits of the company dramatically, which continues to secure the right direction for the company to keep open to different music genre’s having the consumer interests being worldwide and open to an array of music cultures.

Over the last 5 years the company has seen three changes/additions in directors to the company, with 2013 having both Mr. Paul Michael Redding and Mr. Ben Scott Beardsworth join XL. 2016, seeing the addition of Mr. Simon David Wheeler, there has been no additions or changes in Directors since. 2016 also saw the new ownership of British band ‘Radiohead’ albums previously owned by Parlophone (subsidiary of parent company EMI), transferred over to XL Recordings. This meaning that all future profits, financial intake of those albums are now delivered to XL Recordings. ‘Radiohead’ are one of the UK’s most successful Indie Rock bands in modern times; this new ownership of their product range will be profitable. In 2018, the company loses the head of A&R, Imran Ahmed, after 12 years of working with XL Recordings and four years as head of A&R.

XL Recordings Economics Review

XL Recordings as a company provides its clients with a service for releasing their music. The company’s main focus as a business is to provide a platform for artists to market and sell their music. XL has had to adapt to the growing product platform for music to be released on. Their Music is released via physical music products (Vinyl, CD, and Cassette Tape) and digital (Download, Streaming). They also have purchasable merchandise, such as clothing (Jumpers, T-Shirts), bags and accessories.

Their target for sales are marketed to a worldwide audience, their ‘open to all’ approach to music genres that they sell as a label, entitles an adaptable and constantly evolving audience to sell products to. XL are specific with the clients they work with, although varied in music they release, they follow a different methodology of clientele to the major record labels. They release artists with “uncompromising vision” (Russell, 2017), so the label is not focused on rapidly releasing music that will automatically ensue a big profit. The company allows clients to work the way they wish to work, and allow them creative freedom.  Although XL works with artists that aren’t always commercially successful they also have some acceptations, such as Adele. English singer/song-writer Adele Adkins signed to XL Recordings in 2006 and has since broken yearly profit sales for XL on two occasions. That will be covered more in the company’s financial review. 

XL Recordings have become one of the leading independent record labels with successful artists on their roster such as Adele, Frank Ocean, Radiohead and The Prodigy. The label itself being a multi-award winning company receiving accolades for their releases over a number of years, however, they still have to compete against other equally celebrated record labels and now with thanks to the internet, more and more up and coming record labels that are growing in recognition each day. Closely competing companies in the independent music market include: Warp, R&S, Domino, Ninja Tune, and more. These labels offer similar services to XL, the competition in this industry comes from which label can offer a better service to the artist they are signing. The labels have somewhat similar clientele; James Blake (of R&S) could equally be signed to XL Recordings, as well as Grizzly Bear (of Warp) could be signed to Domino. The competitive factor being that a label/company must continue to meet standards expected by an artist to ensure their continued business with said company. As well as having artists on the roster that continue to bring a certain level of quality of release to the label, to compete in an oversaturated and rapidly growing market.

The biggest threat to all these businesses’ being from companies such as AWAL that offer a ‘be your own label’ mentality to independent artists, bringing ease of access to distribution deals to allow artists to release their music to the public. So for XL Recordings offering ‘creative freedom’ may mean even less to independent music artists who can ‘be their own boss’ through AWAL. Having YouTube and Spotify as ease of access platforms to get further publicity for artists, therefore, less and less requirement for record labels to be of service. 

What works well for XL Recordings is that even though they do not release a high quantity of artist albums each year. The albums they do release are from highly respected and celebrated artists/bands, each with a big following of fans (customers). Securing sales for the record label and giving a promising return profit wise.



The environment that surrounds the music industry is rapidly evolving and changing. Methods to generate income for Record Labels has become increasingly more challenging over the last twenty years, XL Recordings would have once judged their success based solely on their sale of CD’s or Vinyl’s. Today the methods of analyzing financial success come from a study over several different factors. Record Labels in the modern day music industry have to observe success of their signed acts via the following: Subscription services (Spotify, MOG), digital downloads (iTunes, Amazon), streaming services (YouTube, Vevo), radio/podcasts (National, Internet), and physical sales (CD/Vinyl). The variety in platforms for customers/audiences to listen to the music provided from record labels, is fantastic for the customers themselves, however more challenging for labels such as XL to observe their exact income reports. Spotify, is the very example of why it’s difficult to monitor ‘sales’. If a song gets streamed 60 times, the songwriter receives 9.1 cents in mechanical royalty payments. And the performing artist gets 38 cents (or splits that money, half and half, with a record label, per contract). (Knopper, 2011)

XL Recordings cover grounds across each of these platforms for musical engagement, expanding their products onto streaming/subscription services. The label runs it’s own YouTube channel with nearly 500,000 subscribers (as of November, 2018), YouTube is a source of income based on the inclusion of advertisements on videos. How YouTube provides money for its content creators (people/business’s that upload videos) is through advertisements. 
You can expect to be paid about an average of $5 to $8 per 1,000 views of your videos based on the average amount of people who click on rollout ads. (Edmondson, 2018) 
These being only a few examples of the type of territories that XL have to cover to compete with the other independent labels and the majors too. The expansion of the companies’ product access over to streaming services allows a greater audience to be able to listen the music XL releases, as well as being part of the main platform that the general public chooses towards listening to music. As the demand for streaming will continue to rise in the music industry, XL moving their product range to a streaming accessible format will secure the growth in demand for the foreseeable future.
What the shift to streaming services also does for the company is avoid chances of piracy risk towards their digital download products. Their products still may be accessible illegally, however there’s a higher percentage of the public now using paid for music streaming services. YouGov’s Music Report reveals that one in ten Britons (10%) download music illegally, down from 18% five years ago. (Feldman, 2018)

Other than occasional developments for the product range that XL Recordings provides, the company seems pretty rigid. Merchandise available on their website is limited, the quantity of albums they release each year is limited too. Fortunately for the company, they have such a consistent and secure following, that each album release is guaranteed to receive commercial success. However there are a couple of technological threats to the music industry, which may have a direct impact on XL. Companies are developing technologies that rely heavily on AI (artificial intelligence) to produce (or reproduce) new music. Certain apps being developed such as ‘Amper Music’, a technology that uses algorithms to generate AI created music, styles of music that can be composed vary from Classical to pop. Companies like ‘Amper’ isn’t an immediate threat to XL, as AI cannot recreate or takeover the artist popularity and unique creativity of the music that is released on the label, however, as XL does sign and release electronic dance music producers such a ‘Arca’ and ‘Jamie XX’, AI technology could prove to one day be doing the producers job for them with rapidly producing new electronic music, of which human artists will not be able to compete. 

Other threats that may occur for the company include the rise in artists that are going for a DIY approach to releasing music independently. Companies such as ‘AWAL’ that offer the ‘be your own label’ slogan to potential artists. So despite XL allowing artists creative freedom over their art, AWAL offer the same, with complete freedom for the artist to be their own boss. At the present day, XL still has power over a company like AWAL, as XL have the network and reputation that artists desire to be a part of. However, as the industry develops at a rapid rate, so will that artist shift in desire to want to be completely free, and if a band/singer already has a following, then moving to a DIY approach won’t lose their audience. 

Despite the threats of technological advances with new companies developing each day creating more and more changes to how the modern day music industry is interacted with. These tech developments also work in the favor of record labels such as XL, on a larger scale XL are able to reach the developing international demand of music, with services such as Spotify. A family in India can access Adele’s last album via the Internet, which is a direct link to XL’s products. 

The pricing strategies for XL Recordings products consist of fairly industry standard prices for the sale of Vinyl and CD releases. Their LP Vinyl’s cost around £20 on average, EP’s costing around £8, and CD’s priced at £11. The limited edition copies of certain LP’s such as King Krule’s ‘The Ooz’ album is still priced at £20 despite a higher demand as the album is marketed as ‘limited’. This can either mean that the label want to keep costs low and demand up for physical products, attracting a consistent rate of customers, or due to the success of the label, that maximizing profits isn’t a strong desire for them. Pre-Brexit XL Recordings has an inelastic price response to demand, based on the artists that they do have signed to the label. XL Recording’s signed Radiohead along with all the rights to their back catalogue of music. In June 2017, XL released a remastered deluxe edition of Radiohead’s most successful album ‘OK Computer’ with additional unreleased songs and a new name ‘OK Computer OKNOTOK’. Devoted Radiohead fans would have immediately made a purchase of this product, and the decision by XL proved successful with the album reaching number two in the UK album charts upon release, and remained number one for a year in independent record stores across the UK. XL priced this product at £25, which works out at a reduced priced to the profit potential considering the original record release is £20. Seeing the success of the release, the company had an option to increase the price of the album, which would have still had a similar response from the public. This can be compared to the recent release of the reissue for the Beatles ‘White Album’. Which upon its release in 2018 saw the album reach number 4 in the charts. This is based on the albums total product range sales (vinyl, CD and digital download). The album itself on vinyl format is priced at £36 for the standard reissue, and the deluxe edition priced at £124.99. The chart positioning of the album will not be based specifically on the sale on any one platform of the music product being sold more than the other (e.g, deluxe vinyl selling more than the CD version). However, it does signify that, the demand for music with certain artists such as Radiohead or The Beatles is very high, and a simple remarketing of a product will attract sales. The Beatles album cost more, and still reached chart sale success, XL Recordings may have had a similar effect no matter what the price of ‘OK Computer’. 

A potential reason for XL being able to price their vinyl products at lower costs for the customers may be as result of the distribution costs being cheaper per unit of vinyl pressing the higher the quantity. Making use of the economies of scale, XL can price their products cheaper, as the quantity being supplied of those said vinyl records might be in the thousands, which will work out a lot more cost effective. The company being successful will also help the affordability of higher quantity of production rate too.

XL, have the option to market and sell their products at a higher cost and still be able to reach chart sale success, deeming the companies demand and supply of inelastic qualities. As the United Kingdom approaches the countries exit of being recognized as a country in the European union, XL’s flexibility over product pricing (which is rarely utilized), may start to diminish. The currency exchange of the pound sterling compared to the euro, as well as other currencies. May have a dramatic effect on how XL can observe different pricings of their products internationally. The company is stable enough to be able to find the right financial advisors for the job. However, this still may have an affect of the company and their sales of physical products (vinyl, CD and merchandise). This may result in their demand for supply of music will shift onto strictly streaming and digital services, which will generate a significantly lesser amount of profit. This is a hypothetical scenario, Brexit might have very little affect on XL Recordings, but the potential for change is strong. The company can look into potential expansion decisions such as international offices in European countries, so that the products can be distributed at cheaper costs. Another expansion option would be to release more albums; the relaxed approach of the company may change with a higher demand for digital/streaming services. Releasing more yearly albums may amend that threat. The company has no difficulty signing respected and popular artists, so having chart success from those album releases would not be a significant challenge for the company. Whilst, the pre-Brexit status of the companies’ product demand remains of inelastic qualities, the potential for that to change to elastic is a strong possibility.

Brexit may also affect what the people of Britain can afford; luxuries such as vinyl products may not be as affordable in five years from now. Inflation may affect the pricing of XL’s products. The cost of manufacturing and labor may rise, resulting in the company needing to find better means to source their income, whether that be increased prices or increased product quantity supplied. The demand for music will never decrease in spite of dramatic changes to a country, continent or the world. An established record label will always be competing to keep up with the demand, even if it means being a highly adaptable and flexible business. XL Recordings have provided their customers with a variety of music for years, and are highly respected globally; their music releases are praised for being of a certain high quality. The culture of Britain has a reputation for releasing great music for the world to engage with, and XL Recordings can be seen as part of that ‘great music’, so when the demand is their for new and exciting music, the demand for XL Recordings will stay consistent.















XL Recordings Finances Review


XL Recordings have various means to generate income throughout the year, with their soul product supply being of the physical platform of music product (Vinyl, CD). Comparing the companies’ total profits from 2017 to 2016, XL has very slightly seen a decline in gross profit back on sales. Overviewing the reports of total profits for the company including its US operation and subsidiary label Young Turks. 



[image: Macintosh SSD:Users:Hoppy:Desktop:Screenshot 2018-12-11 at 15.00.35.png]
At the bottom of the report shows ‘Number of releases’, 2017 saw XL and Young Turks release 9 albums compared to the previous years 11 releases. Demonstrating that the company has been making less effort to bring in immediate means of income. However, the difference of roughly £10m in turnover considering the amount of album products released isn’t actually a negative. To generate nearly the same amount of turnover in spite of fewer albums, can be seen as a success. This means that those albums are being demanded highly by customers, therefore each album will be selling well. Young Turks release ‘Process’ the debut album from artist ‘Sampha’. Won an award at the mercury awards, therefore seeking a lot of customer demands. Young Turks being a subsidiary of XL creates more total income for the company, any products Young Turks release, and XL will receive a split of the profits.

The diagram below shows a report of XL Recordings profit and loss account for 2017 excluding US/Young Turks:
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The total drop in turnover between 17-16 is that of a 16.5% fall. XL Recordings are spending near enough the same on costs towards sales (Cost of Sales), 2017’s £22m to 2016’s £22.5m. This means that XL is spending the same amount both years on production of releases, yet generating less total profit. The £1.2m falls in distribution costs being as a result of the lesser amount of albums produced in 2017, distribution costs take into account the cost of developing the physical products from the companies music releases, as well as the cost of distributing those products to various platforms.

The company sees a 52.17% fall in operating profits, this specific area of profits covers income received from the companies general business operations (product sales, streaming incomes, etc.). The fall in profit can be another response to lesser amount of produced in 2017 without including tax or interests.

XL Recordings has to pay a yearly sum to its parent/shareholder company ‘Beggars Group Ltd.’ This can be seen in the ‘Owners of the parent’ section of the report above. Beggars Group Ltd have been shareholders of XL since the companies forming in 1989. Beggars are entitled to 50% of XL Recordings earnings; this would be accounted for in the companies’ dividends. 
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Total dividends of £20m were paid out by XL’s UK company in 2017, which would have been evenly split (£10m each) between its mutual 50% shareholders – (i) co-founder Richard Russell and (ii) Beggars Group Ltd. (Ingham, 2018)



Where XL succeeds in continuous flow of income for the company, is through working with artists such as Radiohead and Adele, in 2011 XL Recordings saw £111.6m in revenue for the company thanks to the release of Adele’s album ‘21’. This album reaching a larger target audience, generating a much higher profit for the company, than in the previous years £21.3m in revenue, an 81% increase. Since 2011, the total turnover for the company has fluctuated. The chart below demonstrates the change in total turnover from 2011-2017:
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XL Recordings reaching their lowest profit return in 2014 since before the signing and release of Adele. The company releasing six albums in 2014, with no artist generating much of a return in that time, this however was amended in 2015 with the next album release of Adele helping to regain financial success for the company.

Comparing XL Recordings turnover reports of the last six years to another independent record label such as ‘Domino Recordings’, the average turnover per year of XL still outshines some of the companies’ competition. 

Domino Recordings turnover:
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Turnover of both companies:
[image: Macintosh SSD:Users:Hoppy:Desktop:Domino and XL.png]

This graph demonstrates that even when XL has a low point in their standard of annual revenue, they still are a lot more success as a company over a strong competitor Domino. Domino are highly respected and achieve much praise for the artists that they release, however as that company are very limited in the variety of musical genres that they release, they cannot compete with the variety of products and therefore audience outreach compared to XL. The closest the two companies came to being in real competition with each other is in 2014, Domino nearly breaking the £20m mark of total revenue, an all time high for the label, and XL Recordings being at an all time low over this specific timeline.

XL Recordings having artists such as Radiohead and the Prodigy as part of their roster ensures long term financial gain for the label. As these specific artists are highly celebrated in the music industry, and will continue to have demand from the labels customers, and providing that the company delivers continued distribution of those artists, then profits will continued to be received for such artists. In 2013, XL Recordings attained rights and therefore transferred assets of Radiohead’s music catalogue, bought ownership from label Parlophone; the original rights holders of Radiohead’s music. This move for XL, ensured continued income for the company as Radiohead still has a demand for product distribution, with their millions of followers. Both Radiohead and Prodigy have a lengthy catalogue of musical products released, and as both bands are still active, they will continue to release new music with XL. This works for both short and long term financing for the label.

As the company follows a less urgent release strategy compared to other labels, the chances of continued fluctuation for financial turnovers is highly likely. Adele’s recording contract with XL ended in 2016, which saw a £90m deal with Sony’s Columbia Records sign Adele. Therefore XL’s biggest album earner is no longer a part of their short-term financing capabilities. However, XL are still entitled to the revenue received from Adele’s preview albums released with the company before Columbia’s signing. Adele can still generate long-term value for the company provided that Columbia does not purchase the product catalogue of the artist.

Comparing XL Recordings revenue intake from 2017 to Sony Music really does put into perspective the comparison of financial success that major record labels like Sony, are achieving. Sony saw a turnover of £5.5bn that year, comparing that to XL’s £48.8m really does put into perspective the difference between an independent label and a major record label. Sony owns has shares in over thirty subsidiary record labels spreading across various musical genres. Covering various degrees of customer base within the music industry. XL Recordings partners and subsidiaries only involve Beggars Group Ltd and Young Turks. Young Turks formed originally as an imprint of XL (managed by XL), but grew into an independent label partnered with XL Recordings.

XL’s aim as a company is not too be developing towards status as a major label, the production methods of the company are too relaxed compared, the urgency for the company to release more musical products does not seem apparent otherwise the amount of signings and releases year by year would be going up. 

Having a smaller scale company allows more financial control over the amount of people hired and the wages spent per annum. See the report below:
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XL raised its average number of staff from 2016-2017, having 26 staff members (on average) as a total is a lot more manageable of a number than what any of the major labels would be in control of. Taking the total payout of wages away from the turnover of 2017, only accounts to 6.4%. Which equates to an average of £120k per annum, per person, however that would not be the accurate total of wages per person. The four managers will receive a higher wage than majority of the staff, and depending on the level of expertise of each role at the company, will determine what wage is higher or lower. For example, a cleaner would not be getting paid £120k per annum, however the head of A&R at the company may be earning around £60k+. The differences in roles and importance will add up to create that average. 

Alternative options for potential short term financial increase of XL Recordings could be investing in more staff members such as, more A&R members to seek out new potentially successful artists. The more successful artists signed to the label, would lead to potentially more albums being produced, which as a result can generate a larger turnover for the company. With more A&R staff hired will allow for more control over a higher quantity of artist signings. The more artists producing albums that may be commercially successful will also generate a larger turnover in the long term too. 

Long-term risks for the company are that of the labels focus on physical music sales, as the industry is rapidly converting over to a digitally focused market. XL has converted their product range over to the digital market, with their products available on platforms such as Amazon Music and iTunes. However a lot of their catalogue is still focused on physical sales, which also may be a reason why they don’t raise prices for their limited edition copies of artist releases. The con in this focus of product distribution is that the company still has to invest in distribution costs instead of saving that extra expenditure. Those savings could go towards releasing more albums for example.

As a company XL Recordings is one of the most financially successful independent record labels in the music industry. Making the comparison on how they compare to competitor Domino Recordings, demonstrates just how ahead XL are in turnover. XL has not changed their production methods or rate of production since they’re forming, and continue to release music as and when they please. Which still benefits them financially, even after the Adele signing shooting them ahead; breaking records for total turnover for the company. They haven’t tried to find the next Adele since the end of her contract. The amount of signings that XL does have, still generates them success financially on a long term basis and the smaller more focused amount of staff members that they do contain, allows the independent record label to continue to be under control of smaller scale business plans without having to expand and invest too dramatically on improvements. The company has kept a very similar approach to the organization and management of the business year by year, and it does not seem like they are going to change anytime soon.
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Major Label Revenues:
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Segment of XL Recordings Accounts:
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Segment of Domino Recordings Accounts:
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Staff costs, including directors’ remuneration, were as follows:
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2,946,904 2,882,564
378,085 375,659
38,414 227,110

3,571,586 3,618,505

3,363,363 3,485,333

The average monthly number of employees, including the directors, during the year was as follows:

Management
AGR, Marketing 2nd Operations

Directors’ remuneration

Directors' emoluments
Company contributions to defined contribution pension schemes

2017 2016
No. No.
a 4
22 21
26 25

2017 2016
3 £
2,148,360 2,157,481
9,500 204,824

2,157,860 2,362,305
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Accounts Table

Profit & Loss

Weeks

Currency

Consolidated
Accounts

Turnover

Cost of Sales

Gross Profit

Wages &
Salaries

Directors
Emoluments

Operating
Profit

31 Dec 2017

52

GBP

£48,816,837

£22,036,443

£26,780,394

£3,571,586

£2,157,860

£10,756,515

31Dec 2016

52

GBP

£58,428,608

£22,597,668

£35,830,940

£3,618,595

£2,362,305

£21,563,375

31Dec 2015

52

GBP

£76,450,227

£27,858,044

£48,592,183

£2,811,851

£1,170,837

£29,031,157

31Dec 2014

52

GBP

£23,053,059

£7,457,344

£15595715

£1,458,696

£645,568

£7,052,732

31Dec 2013

52

GBP

£36,198,840

£13,385,143

£22,813,697

£2117,395

£410,574

£12,240,665

31 Dec 2012

52

GBP

£78,566,678

£38,497,552

£40,069,126

£1,141,842

£411,402

£25,405,532

31Dec 2011

52

GBP

£111,697,073

£43,960,964

£67,736,109

£1,994,604

£411,930

£41,662,858

31Dec 2010

52

GBP

£21,375,745

£8,007,584

£13,368,161

£1,396,550

£660,203

£4,100,965
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Accounts Table

Profit & Loss

Weeks

Currency

Consolidated
Accounts

Turnover

Cost of Sales

Gross Profit

Wages &
Salaries

Directors
Emoluments

Operating
Profit

31 Aug 2017

52

GBP

£13,041,000

£7,862,000

£5,179,000

£1,898,000

£409,000

£1,451,000

31 Aug 2016

52

GBP

£13,226,000

£8,319,000

£4,907,000

£1,670,000

£507,000

£1,787,000

31 Aug 2015

52

GBP

£11,466,000

£7,479,000

£3,987,000

£1,396,000

£472,000

£867,000

31Aug 2014

52

GBP

£17,057,000

£10,474,000

£6,583,000

£1,552,000

£837,000

£2,948,000

31 Aug 2013

52

GBP

£8,867,000

£5,518,000

£3,349,000

£1,874,000

£632,000

£324,000

31 Aug 2012

52

GBP

£8,321,000

£5,505,000

£2,816,000

£1,524,000

£316,000

£184,000

31Aug 2011

52

GBP

£9,900,000

£6,347,000

£3,553,000

£1,388,000

£451,000

£1,195,000

31 Aug 2010

52

GBP

£7,607,000

£6,075,000

£1,532,000

£1,143,000

£275,000

£-418,000




image1.png
2017 2016

Turnover including share of associates and joint ventures. £52,081,284  £62,550,030
Total operating profit £10,266,964  £21,466,611
Number of releases 9 1
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XL RECORDINGS LIMITED

CONSOLIDATED PROFIT AND LOSS ACCOUNT
FOR THE YEAR ENDED 31 DECEMBER 2017

2017 2016
Note € £
Turnover 5 48,816,837 58,428,608
Cost of sales (22,036,443) (22,597,668)
Gross profit 26,780,394 35,830,940
Distribution costs (6,069,924)  (7,221,361)
Administrative expenses (10,044,984)  (7,131,090)
Other operating income 6 91,029 84,886
Operating profit 7 10,756,515 21,563,375
Share of foss of joint ventures (1,291) (1,642)
Share of loss of associated undertakings (488,260)  (95,122)
Total operating profit 10,266,964 21,466,611
Gain/(loss) on disposal of investments 669,222 (9,288)
Interest receivable and similar income u 450,881 540,475
Interest payable and similar expenses 12 - (72)
Profit before tax 11,387,067 21,997,726
Tax on profit 13 (2,117,440)  (4,455,077)
Profit for the financial year 9,269,627 17,542,649

Profit for the year attributable to:

Non-controlling interests 494,059
Owners of the parent 8,775,568
9,269,627

30,674
17,511,975

17,542,649

‘The notes on pages 15 to 39 form part of these financial statements.
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