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	In the following report, I provide a discussion of the means of the given infographic as a presentation of information within its content. 
	An infographic presents a visual representation of patterns in data and information or of different concepts. [1] Infographic could be absolutely simple and minimalistic and still inform well, but they could also be complex and dedicated to detail.  [2] Infographics simplify information, making it visually pleasing and easier to read, attractive to the eye. The more accessible one infographic is, the better. It could be a recruiting tool, presentation of survey data, simplifier of a complex data, explanation of item’s functionality, a tool for comparison and so on.  
	 On a quick glimpse, it looks like the infographic presents various ways of reading the data it contains. It gives the analyst the option to see through things in different ways, which could make one infographic not only more refreshing, but easier to remember too. It seems quite informative, wide-ranging, but tidy regardless. 
	The topic of the infographic is how Covid-19 impacted the businesses. All the cells follow that topic. It shows that the decease impacts businesses mostly significantly, as the pie chart shows that around two thirds of the graph go for significant impact.  When it comes to influence, it could be both positive and negative, because it could disrupt and drive innovation in businesses. The infographic presents a significant decline in office print volumes. Most of the industries sectors feel decrease in demand, besides Healthcare and Government, naturally. Interest has anticipated rise in percentage in collaboration services, cloud and digitisation opportunities. Suppliers are expected to support more their channel partners. Businesses are cautious about business recovery time, mostly. 
	The colours are picked almost decently. There is a variety of colours, although not a variety big enough. There isn’t much of a contrast in some of the colours. The light blue (green) as a background colour really supresses the visibility of the slightly darker blue, used to present few parts of the statistics, which could lead to confusion. The usage of colours, on the other hand, is utterly erroneous. Once (top left graph) dark blue would be used for positive impact, then (top right, mid-left) it would be used as a colour for negativity and even further (bottom-right) it would be used for a time period. Then the usage of the other colours in the graph is done awfully scantly. The way light grey and dark grey are used in the top left graph is so misleading and unnecessary hard to read – due to the lines being white, the light grey is barely noticeable and therefore harder to recognise, which could lead to unnecessary delay in reading or analysing. Top-right graph’s colour usage is quite disappointing as well – percentages of no change and marginal increase are presented in the same colour. Then, if top-left graph was mildly misleading, bottom right graph could just be irritative to the analyst, unless they know that the different colour indicators go clockwise. Notice how light grey and slightly darker grey are just next to each other and they are the most different in meaning from each other – yes, now there might be no difference in their numerical value for percentage, but technically it is a mistake, because of how the colours overflow.  
	The text is really understandable and short. It has both short texts to indicate what is shown on the graph and long texts that explain the short indicating texts. Even as referred as long texts in the report, they remain short and quite informative. Actually, the text overall is presented in a really nice manner, really tidy and consistently, it is visually appropriate. The problems found are as follows: top-right text for no change and marginal increase is as mistakenly done as the graph, mentioned before; mid-left graph, the way the percentages are shown is incorrect – there are colour indicators for increase and decrease, there is absolutely no need to add a negative sign in front of the numbers, because it is already apparent they are negative. The text in the graphs is different at times, not sure if would be a style or a mistake. 
	The graphs are good looking, but not a nice choice whatsoever. Top-right graph is sorely mistaken – for some reason 2% takes more space than 4%. Top-right graph is a bad choice – naturally, it shows data right the way it’s made, but if it was properly made (with four different colors), it wouldn’t be as accurate as it is now – personally counted the sheets on the graph, they are 33, then I turned them into percentage coverage – last two would take less than a percentage and more than half of a percentage (either 0.99% or 0.66%) which would make both of them receive a sheet of the graph, as if they are the same number (it makes small difference, but difference nevertheless).  The colours order on top-left and bottom right graphs is different, when they could clearly make it the same and then add some different colours to it, avoiding predicament into looking for a different order of colours, viewer’s point of view. 
	The graphics are well-done and they do make the whole infographic really tidy. Separating each part of the topic softly. 
	When it comes to cognition, it puts almost no burden to the viewer, since it has not many indicators and there is usually an indicator, way bigger than the others. This means that even by having a quick look at it, a person could take out that there’s an answer or case that’s way stronger than the others, it’s something more stable and the conclusion would most likely be based around this.  
	Another addition to the infographic could be some kind of a figure that would catch people’s eye more easily – would it be a briefcase, pound-sign or a box (for suppliers) and many more possibilities. This could be very handy to simply attract a person and have him read and analyse the whole thing. 
	The infographic itself doesn’t need much of fixing, as it’s made quite well. Adding a variation of colours that are more in contrast with each other, colouring each indicator with appropriate colour, keeping the same palette’s order and then adding more colours, if needed, better usage of colours and numbers (negative) where applicable, picking more detailed graph, when presenting an important and serious information is better than using visually related graph – all this would help the infographic to become statistically more accurate and visually better. This would all help the analyst, the viewer to read it with bigger ease and better understanding, because this is mandatory, especially when it comes to global topics, such as Covid-19. 
	To end this discussion, what the infographic is in a dire need of is this kind of visual fixation.  
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