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[bookmark: _Toc78982010]Introduction 
The following assignment involves data analysis and visualization. Two tasks are completed here where statistical and data analysis techniques were employed. Task 1 discusses the given infographic while task 2 involves an analysis of the covid-19 census data presented in the form of a poster. 

[bookmark: _Toc78982011]Task 1 
[bookmark: _Toc78982012]Why infographics are an effective means for presenting information 
The subject of discussion here is the given infographic titled “Infographic: COVID – 19 Accelerating Print Industry Transformation”. By definition, an infographic is merely information presented in the form of visuals- graphs, charts, maps, models etc (Heller and Landers, 2014). The given infographic here also serves the purpose of presenting information visually using several different types of visual graphics. 
[image: Infographic: COVID-19 Accelerating Print Industry Transformation - Quocirca]
Figure 1: Impact of the current pandemic on the printing industry
(Ibragimova, 2021)
The above infographic presents statistics and information related to business recovery time, vertical demand and driving innovation. The following are some of the reasons why infographics are an effective medium for presenting information and how this infographic does not fail in that regard. 
Visuals are easier to process 
The most common way of presenting information is text, but reading and comprehending information presented in text format require much effort from the brain. On the other hand, visual information is processed by the brain much more quickly and easily, hence they seem to have more impact (Wang, 2015). Of course for the visuals to perform that function effectively, it must be set up in a way that the visuals present the information accurately. 
[image: How Covid-19 Has Affected the Print Industry | Printing &amp; Marketing Tips]
Figure 2: Impact of the recent epidemic on the staff of the printing industry 
(Ibragimova, 2021)
This is another example of an infographic that helps person process information quickly and swiftly. The infographic here is set up in a way that makes the visuals easier to read and derive meaning out of them.
Effective for conveying a story
Not only are visuals easier on the eye, but they also have the potential to be more effective in conveying the information if the visuals are prepared appropriately. Attractive visuals have the potential for good storytelling (Jones, 2016). Storytelling is a very effective way to convey information as the story elements make the information more meaningful, which reduces the workload of the brain and prevents it from making too much effort trying to piece together information to form a story. Here the visuals were effective in conveying the story of how covid-19 has affected the print industry as well as the thoughts and feelings of the people affected. 
Proof of expertise 
Factual information demonstrates the credibility of a person or entity. Presenting the infographic shows the expertise the presenter has as data and statistics have value and credibility and give the impression of being intelligent and rational-minded (Saquib, 2014). By human nature, rationality is highly valued by people, so the perception of being an expert can go a long way to improving one’s image as well as that of his/her brand (Coleman, 2016). The person presenting this infographic being studied here presents a perception of being an expert regarding the presented issue, thus improving their credibility and image. 
[bookmark: _Toc78982013]Positive qualities of the presented infographic 
Attractive visuals 
The given infographic conveys the information very nicely. The visuals that are provided, including the font, colours etc. are easy on the eye and presented with simplicity. To improve the visibility and attractiveness of the infographic, a variety of colours have been used to help in distinction. 
Well organized 
The information presented is neatly separated and organized. The different types of information, charts and statistics are separated by borders to help distinguish between the data and isolate the presented data into individual content.  There is no clutter of information but rather the data are organized in a neat and orderly fashion. 
Diversity of information presented 
Another positive quality of the infographic is the diversity within the information, data and statistics given. A diverse array of graphs and charts are used to convey different types of information. For example, there are two pie charts in two cases, but other types of charts such as bar charts and line charts have also been included.  
Relevance of data 
One of the noteworthy qualities of this infographic is the data and statistics are very relevant and useful. All the data here are presented in relevance to the impact of Covid-19. Here specifically, the focus is on the impact of the Covid-19 on the print industry transformation. The infographic presents data that shows the direct impact on the market but there is also information on how it affects the thinking and planning of industry leaders. There is also information that shows a projection of what the future of the industry could look like based on the thoughts and input provided by those involved in the industry. 
Simplicity of design 
The simplicity of design and colours must be lauded if they are engaging enough (Davidson, 2014). The design of the infographic here is not too complex but offers elegance and clarity within the simplistic design while ensuring the visuals are eye-catching and attractive. 
[bookmark: _Toc78982014]Points of cognition
A lack of flow 
If one factor requires criticism, it is that there is a lack of clear flow within the infographic. While the information is designed in an organized manner, it does not smoothly guide the reader’s eyes in a way that they would be able to grasp all the information in one go. Some effort is required for galvanizing the information within the reader’s mind. With a better design, the information would be presented in a way where the reader would be able to clearly understand what the infographic is talking about at first glance. 
Poorly established connections between the information 
The various groups of information presented here are not easy to identify as part of the overall package of information. It is difficult at first glance to gauge what the infographic is informing about. This is related to the issue of a lack of flow, so resolving that would solve this issue as well. 
[bookmark: _Toc78982015]Ideas for improving the design 
The design is overall very well made and effective. But if there is one aspect that is lacking, it is that of the flow, so a better design would involve presenting the information in a way that creates a flow. An example of this approach would be to have a pyramid approach to the presentation where the introductory information is presented isolated at the top followed by the other information that comes afterwards (Dahmash, Al-Hamid and Alrajhi, 2017). 

[bookmark: _Toc78982016]Task 2 
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[bookmark: _Toc78982017]Conclusion
This assignment was an exercise in demonstrating my own data analysis and statistical analysis skills. Through the first task, a demonstration of an understanding of the importance of statistical representations is discussed, while the second shows its practical skill in analysing and presenting data as an infographic. 
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