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I  C  G R E AT N E SS
E N T E R T AI N M E N T
AG E N C Y

“ R o o t i n g  f o r  t h e  u n d e r d o g s ”
Ar t is t  D e ve lo p m e n t  

Ma n a g e m e n t
Re c o rd  La b e l

Pe r fo r m in g  Ar t s  Ag e n c y



O UR  VAL UE S 
&  G O AL S

STAN DIN G  IN  THE G AP FO R THE 
UPC O MIN G  C REATIVE

So u rc in g  d e ve lo p m e n t & J o b  O p p o rtu n itie s  

HELPIN G  THE C REATIVE TO  SEE & 
AC HIEVE  THEIR G REATN ESS



T o  C u l t i v a t e
Co a ch in g  Pro g ra m m e s
So n g writin g  Ca m p s

Da n ce  Ca m p s

T o  A d v o c a t e
Re p re se n ta tio n  fo r th e  Artis t , fo r 
Su sta in a b le , Le g itim a te  J o b  

O p p o rtu n itie s .

T o  N u r t u r e
Me n to rsh ip  & Pe rfo rm a n ce  
De ve lo p m e n t O p p o rtu n ity 

Cre a tive  Ne two rkin g  O p p o rtu n itie s  

A r t i s t i c  G r e a t n e s s

Exce lle n ce  a s  a  life s tyle . 
J o h n 1 4 :1 2



( R o b l e y e t  a l . ,  2 0 2 0 )

C UR R E N T  
I N D UST R Y 
T R E N D S

• Song s are  g e tting  shorte r

• The  Year of Hyb rid  Ge nre s.

• The  80s are  b ack.

• Physical Sale s have  d e crease d .

• Te chnolog ical ad vance me nts 
chang ing  the  was music in p romote d .



(SAVAG E, 2 0 1 8 )

De liv e ry, In t e g r it y  a n d  Es s e n ce  o f  Fa it h  in  Mu s ic
Fa it h , Ho p e , Lig h t  & Tru t h

T H E  S T R A T E G Y

Th e Su b t le
Ap p ro a ch :



B r i t i s h  G o s p e l
Guvna B 

FaithChild
Lurine Cato

Calle d  O ut Music - Collab oration of 
Ge nre s & Discip line s Sing e r-

Song write r, Prod uce r
BLSSD MUSIC - Up coming  Artist

(Wyb row, 2019)

C H R I S T I A N  C R E A T I VE S :  C H A N G I N G  
T H E  N A R R A T I VE



E M . . .

T H E  A R T I S T



Sin g e r-So n g w r it e r, Da n ce r, 

Ch o re o g ra p h e r, Da n ce  Co a ch , 

Vo ca l Co a ch , Pe r fo rm e r, 

Mu s ic ia n  a n d  Ch r is t ia n .

Em .. . (p ro n o u n ce d  Em E-lip -s is ) 

p u t s  a  m o d e rn  t w is t  o n  Go s p e l 

w it h  b ro a d  in flu e n ce s  fro m  

So u l, Ne o -So u l, R&B,  Ne o  J a zz  

& Alt e rn a t ive  Po p -Fu n k .

Sh e  is  a ls o  a  Mu s ic  p ro d u ce r  

g o in g  u n d e r  t h e  a lia s  o f  ' BLCK 

FLMNGO ' .

AR T I ST  B I O



Q 3
Firs t  Sin g le  So ft  Re le a se
La u n ch  o f YT Vid e o  b lo g  3  m o n th s  p rio r to  
re le a se . Sn ip p e t o f Da n ce  Ch o re o g ra p h y fo r 2  s in g le  
re le a se  re ve a le d  o n  In s ta g ra m .

R E L E A S E  P L A N

Q 4
Exclu sive  TikTo k Da n ce  Ch a lle n g e , to p  5 0  vid e o  e n trie s , fe a tu re  

in  2 n d  s in g le s  d a n ce  vid e o . O n e -Nig h t o n ly Air Bn b e xp e rie n ce  

co n ce rt  with  Ca lle d  O u t Mu sic  a n d  a  fe w frie n d s  fo r th o se  th a t 

fo llo w Em ...  & Ca lle d  O u t o n  a ll so cia l p la tfo rm s a n d  h a ve  p re -

o rd e re d  Em ...a lb u m
Q 5
An n o u n ce m e n t  th a t  Alb u m  Sin g le  ' Live  I Ne ve r 

Live d '  will b e  th e  th e m e  so n g  fo r n e w Ne tflix Se rie s . 

Me rch a n d ise  re le a se d  o n  YT p a g e .

Q 6

Virtu a l Pra ise  Wo rsh ip  Se ss io n  -IG Live
Im m e rs ive  Th e a tre  Alb u m  lis te n in g  Pa rty

(Bake r, 2007)



E M . . . B R A N D I N G  
T H E N

Mu sic , Pe rfo rm a n ce . Se p a ra te  En tit ie s

E M . . . B R A N D I N G
N O W

Hyb rid  Artis ts .



B UD G E T  
B R E AK D O W N

• Art is t  Ad va n ce

Sig n in g  - £ 5 0 ,0 0 0

De live ry  - £ 1 1 0 ,0 0 0

• Tik To k / In s t a g ra m  Vid e o s

£ 1 0 0

• Airb n b  Ex p e r ie n ce  - Art is t  Pa r t n e r s h ip

£ 2 0 ,0 0 0

• Da n ce  Mu s ic  Vid e o / YT Vlo g s

£ 1 5 ,0 0 0

• Im m e rs ive  Pro d u ct io n  & Me rch a n d is e

x 2  live  Pro d u ct io n s  (1 5 0 0  ca p )  - £ 7 5 ,0 0 0

Me rch a n d is e  (s h ir t s , m u g s ) - £ 4 ,9 0 0

• Ma rk e t in g  & Pro m o t io n

O n lin e  - 2 0 ,0 0 0

Pre s s  & Pr in t  - £ 5 ,0 0 0

Total - £300,000



Ta rge t  
Audie nc e

Socio -e c onomic , life -
c yc le  & ge ographic  bias

P S YCHOGRAP HIC 
S EGMENTATION

C1- Full - time student
C2 - Skilled working class

REPERTORY GRID

Bias to F, 18-30, Female, 
Urban, Religious, 
Creative, Single.

DEMOGRAPHIC 
SEGMENTATION

Emotional Benefits, 
Aspiration, Makers, 
Thinkers & Go -getters. 

VALS 2

(What is  Psychographic Segmentation? Definit ion, Importance, Advantages, Disadvantages, 
Example, Variables  & Overview | Marketing Dictionary | MBA Skool-Study.Learn.Share., 2019)



Usin g  p o p u la r vid e o  sh a rin g  p la tfo rm s su ch  a s  

TikTo k & In s ta g ra m  to  fu rth e r Em ...' s  re a ch

Co m e d y Ske tch e s  

Da n ce  ch o re o g ra p h y to  p ro m o te  d e b u t  re le a se . 

Aca p e lla  Vid e o s  - Vo ca l Ab ility & Cre a t ivity

M AR K E T I N G  
O N L I N E



P R E
• IN STAG RAM  FO LLO W ERS  -

8 0 6
• YO UTUBE VIEW S  - 2 , 0 0 0  

VIEW S
• TIKTO K FO LLO W IN G  - N / A

• TW ITTER FO LLO W IN G   - N / A
• S P O TIFY STREAM S  - N / A

P O ST
• IN STAG RAM  

FO LLO W ERS - 1 0 , 0 0 0
• YO UTUBE VIEW S -

5 0 0 , 0 0 0
• TIKTO K FO LLO W ERS -

1 , 0 0 0
• TW ITTER FO LLO W ERS -

3 , 0 0 0
• SP O TIFY STREAM S -

2 5 0 , 0 0 0

G R O W T H  
R AT E



S P O T I F Y P L A YL I S T S

Mu s ic  Syn ch ro n iza t io n

Po d ca s t s

YT Vlo g s

Ra d io  P lu g g in g  - Pre m ie r  Ch r is t ia n  

Ra d io  

(BLSSD Music: O fficia l Playlist , a  p laylist  b y 
b lssd m usic o n  Sp o tify, 2 0 2 0 )

(J azz UK, a  p laylist  b y Sp o tify, 
2 0 2 0 )
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FACEBO O K
www.fa ce b o o k.co m / icg a rts

IN STAG RAM
I C Gre a tn e ss   Arts  - www.in s ta g ra m .co m / icg _a rts
Em ... - www.in s ta g ra m .co m / itse m e llip s is

TIKTO K
h ttp s :/ / www.tikto k.co m / @itse m e llip s is
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T H E  G R E A T N E S S  T E A M

M AILIN G  AD D RESS

J h u m a t Ho u se , 1 6 0  Lo n d o n  Ro a d , 

Ba rkin g , IG1 1  8 BB.

P H O N E N UM BER

+ 4 4  7 5 9 0 0 9 8 4 4 7

EM AIL AD D RESS

icg re a tn e ssa rts@g m a il.co m



T H A N K  YO U!



Bake r, B. (2 0 0 7 ) Gue rrilla  m usic m arke ting  hand b o o k. St . Lo uis, MO : Sp o tlig ht  Pub lica t io ns.

BLSSD Music: O fficia l Playlist , a  p laylist  b y b lssd m usic o n  Sp o tify (2 0 2 0 ). Ava ilab le  a t : 

h ttp s:/ / o p e n .sp o tify.co m / p laylist / 4 z2 DvSjO nUd I6 e RPd 0 q O m F (Acce sse d : 6  Ap ril 2 0 2 0 ).

J azz UK, a  p laylist  b y Sp o tify (2 0 2 0 ). Ava ilab le  a t : h ttp s:/ / o p e n .sp o tify.co m / p laylist / 3 7 i9 d Q ZF1 DXb HcQ p O iXk1 D (Acce sse d : 6  Ap ril 2 0 2 0 ).

Ro b le y, C. e t  a l. (2 0 2 0 ) Music Tre nd s 2 0 2 0 : Whe re  is the  ind ustry he ad e d ? | DIY Musician  Blo g , DIY Musician  Blo g . Ava ilab le  a t : 

h ttp s:/ / d iym usician .cd b ab y.co m / m usician-t ip s/ m usic-tre nd s-2 0 2 0 /  (Acce sse d : 6  Ap ril 2 0 2 0 ).

Savag e , M. (2 0 1 8 ) 5  so ng s yo u  d id n ' t  kno w  w e re  ab o ut  Go d , BBC Ne w s. Ava ilab le  a t : h ttp s:/ / w w w.b b c.co .uk/ ne w s/ e nte rta inm e nt-a rts-4 3 5 4 7 4 3 6  

(Acce sse d : 6  Ap ril 2 0 2 0 ).

What is Psycho g rap h ic Se g m e nta t io n? De fin it io n , Im p o rtance , Ad vantag e s, Disad vantag e s, Exam p le , Va riab le s & O ve rvie w  | Marke ting Dictio na ry 

| MBA Sko o l-Stud y.Le a rn .Sha re . (2 0 1 9 ). Ava ilab le  a t : h ttp s:/ / w w w.m b asko o l.co m / b usine ss-co nce p ts/ m arke ting -and -stra te g y-te rm s/ 1 6 9 6 7 -

p sycho g rap h ic-se g m e nta t io n .h tm l (Acce sse d : 6  Ap ril 2 0 2 0 ).

Wyb ro w, B. (2 0 1 9 ) Brit ish  Go sp e l g lo b a l a rt ists fo r 2 0 2 0  – the  list  b y J u lie t  Fle tche r – Ke e p  The  Fa ith  ® The  UK' s Black and  m ult i-e thn ic Christ ian  

m ag azine , Ke e p the fa ith .co .uk. Ava ilab le  a t : h ttp s:/ / w w w.ke e p the fa ith .co .uk/ 2 0 1 9 / 1 1 / 3 0 / b rit ish -g o sp e l-g lo b a l-a rt ists-fo r-2 0 2 0 -the -list-b y-ju lie t-

fle tche r/  (Acce sse d : 6  Ap ril 2 0 2 0 ).

R E F E R E N C E S
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