Professional Promotion 						23rd February 2026

Social Media Target and Growth - Two key social media platform profiles, successfully linked to and from your website – developed content, logged, and enhanced through the lifespan of the module with a considered and actioned ‘posting plan’ for the build-up to the Degree Show, during the summer shows period and up to your graduation/4th year and beyond.
Linkedin – Instagram - Ticktock etc

Focus Groups
· Linkedin
· Instagram
· Ticktock

How can social media help you to be successful in pursuing your creative ambitions?



What are the unique and desirable features of this platform?



How do you perceive the algorithm work?



How can you boost engagement?



What are the common types of updates to this platform? (focus on individual designers 
and small brands rather than massive companies)



How regularly do successful/well followed individuals/small brands share?



What do you find most engaging when you look at the social media of others?








Personal Planning Activity
If you haven’t already log your current following.  Where are you now?



Are you able to see your account insights?



How can you improve and build a relevant following?



Review your current activity against the conversation you have just had in the focus group.



What tools and devices do you want to/need to use?



Map the remaining weeks including the easter break, and take this up to graduation.



How can you stage the unfolding of your story across the weeks?



Take ownership of your story, break it down.



Track your progress in your research journal


VITAL RESOURCE

www.UWTSD.ac.uk > Experience & Facilities > Student Support & Wellbeing > Careers Service > My Career 
· then search topics, or flick through menus
