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ECPS6001: Psychology Empirical Project
Research Proposal

Assessment Component 1: Research proposal (1,000 words) worth 10% of the overall module mark for the Psychology Empirical Project. The proposal form will be marked in line with the Level Six Grading Rubric. The boxes below will expand as you type.  
	Student Name and University ID number:
	Nakomi Perrott - 1900973

	Proposed Supervisor’s name:
	Charlotte Greenway.



	Suggested Research Title/Area: (between 10-15 words and must reflect the essence of your proposed research question, study design and study population and should be more specific than a broad topic area).

The influence the media has on body image and self-esteem in young adults: A quantitative non-experimental correlation design.




	Please state the aim and rationale of your study:

This study aims to gather information and explore deeper in relation to if the media has an influence on body image and self-esteem in young adults. Previous research that has been carried out in relation the effects of media on body image seems to suggest that the media is one of the main reasons of blame for the rise in young adults lacking body image satisfaction and self-esteem, which can lead into mental health issues later on. As media usage is on the rise it is important to explore the effects that the media has on body image and self-esteem in young adults so that interventions can be in place to protect the mental health of young adults. Therefore, it is important to research this field area in more depth as media usage rises.

Please state the main research question(s):

The effects the media has on influencing body image and self-esteem in young adults. 

Please state the hypothesis/hypotheses (if appropriate):

There will be for hypothesis:
1. Women and men will have similar body image satisfaction. 
2. Participants exposed to the media more; will have lower body image satisfaction.
3. Participants with lower body image satisfaction will have lower self-esteem.
4. Social media is the main culprit for the rise in lower body image satisfaction and self-esteem.



	What theory and empirical research evidence supports your research question? (Please provide a brief review of relevant psychological literature and theory and a minimum of eight references). 

Media usage has grown rapidly over the last decade and whilst media usage has risen so has body image dissatisfaction in young adults (Bell, 2016). The social cognitive theory suggests that people learn and model behaviours of other people. For example; if a female already has low- body confidence and self-esteem but finds a model online attractive and aspires to look like her, then they will imitate this through changing their appearance and dieting, which can lead onto further self-destructive behaviours with the media to blame (Dittmar, 2009).
Previous research by Mills, Shannon and Hogue 2017, along with research by Sparhawk 2003 found that there is a relationship with the amount of time spent using media, those using and viewing media everyday were found to suffer from lower body image satisfaction and lower self-esteem compared to those who use and view media less.
Research in 2014 also found that young people are highly influenced by the images that they see in the media and try to ‘improve’ their physical appearances (Stephen and Perara, 2014) which is why the media is linked to the rise in eating disorders such as anorexia and bulimia due to the ‘perfect body’ images portrayed within the media (Gorman, 2015). Research by Spettigue and Henderson in 2004 also found that the more an individual is exposed to media especially social media the more likely they are to show eating disorder patterns brought on by low-self esteem and low body image. Research has also found that those who use social media are more likely to suffer from lower-self esteem and ‘compare’ themselves to others, especially comparing body image (Kirby, 2020).
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Methodological Details

	Please describe the intended participant group – including anticipated numbers, target population, and any specific inclusion/exclusion criteria:  

Participants will be young male and female adults aged between 18-25 as previous research suggests that this age group use and view media much more than other age groups. The questionnaire for the study will be posted online through social media, be able to be shared via a link, and also through the UWTSD’s experimental management system (EMS) in return for credits. 
Participation will be entirely voluntary, and participants must be based within the UK.

It is hoped that a similar amount of males and females will participate within the study, approximately 150-200 participants in total.



	Please describe the anticipated design (e.g., Qualitative/quantitative, between/within-subjects, mixed design, regression, focus groups, interviews, experimental, questionnaire, etc.):

The study will be a quantitative non-experimental correlation design. The study will be a within subject study as all participants will be asked to complete the same three questionnaires. The study will be based on three questionnaires, these include; a body image questionnaire, a self-esteem questionnaire, and a social media questionnaire. The data gathered from each participants results from the questionnaire will then be analysed/collated and entered into SPSS 26 to gather finding and results. Pearson’s correlation will also be used for the analysing of results.

If relevant, include details of the…

· IV(S) and number of levels:
Body image, and self-esteem

· DV(s): 
Media






	What materials/measures are you planning to use for data collection? (E.g., questionnaires, tests/tasks, interview schedules, auditory/visual stimuli, computer programme, etc. Be as detailed as possible here - what specific topics/measures/scales/instruments will you be using and what will you do with this data?)

Three questionnaires will be used to gather the data needed for this study. These questionnaires include; The Self-Esteem Scale by Rosenberg in 1965 (the shortened version questionnaire), The Body Image questionnaire by Cindy Maynard 1998, and a media usage questionnaire that will be created for the use of this study. Each questionnaire will have their own grading system; for example, The Body Image Questionnaires are scored through yes and no answers, The Self-Esteem Scale is scored through a number system, and the media questionnaire will be scored through various ways.
The questionnaire will be made available online and promoted through personal social media pages. SPSS 26 will be used to gather the scores from the questionnaires from each participant. 



	Please describe the study procedure (what will your participant have to do from start to finish? It should be clear from this how you are actually planning to carry out your study, and what will happen to participants):

Participants will be asked to complete three online questionnaires, all compromising between 10-15 questions each. Before participating in the study participants must first read an information sheet before completing a consent form. These three questionnaires include; The Self-Esteem Scale by Rosenberg in 1965 (the shortened version questionnaire), The Body Image questionnaire by Cindy Maynard 1998, and a media usage questionnaire that will be created for the use of this study. Once, all three questionnaires have been completed, the study will conclude, and participants will be debriefed. Participants will also be made aware that if they no longer wish to be part of the study they can withdraw at any stage.



	Please describe the data you will obtain and how it will be analysed (e.g., test or questionnaire scores calculated as a mean and analysed quantitatively, recorded verbal reports analysed qualitatively, etc.):

Data for the study obtained will be from the questionnaires and each questionnaire has their own grading system. For example, questions (and grading) include; Do you want to change something about your body? Yes/No. Do you lack self-confidence because of your body? Yes/No. On a scale of 1 (strongly agree) – 4 (strongly disagree) I am satisfied with myself. This data will then be grouped and analysed through SPSS.

If relevant, what statistical test will you use and how will your data be analysed through this test; 
Descriptive and Inferential statistics will be used to analyse the data through SPSS. Pearson’s correlation will also be used to find correlations within the study.




	Appendix (not included as part of the 1,000 words but must still be completed)
1. Attach any questionnaires/materials to the end of this proposal as an appendix.

Rosenberg Self-Esteem Scale.  (Rosenberg, 1979).
RSE Please record the appropriate answer for each item, depending on whether you Strongly agree, agree, disagree, or strongly disagree with it. 1 = Strongly agree 2 = Agree 3 = Disagree 4 = Strongly disagree.
1. On the whole, I am satisfied with myself. _____ 
2. At times I think I am no good at all. _____ 
3. I feel that I have a number of good qualities. _____ 
4. I am able to do things as well as most other people. _____ 
5. I feel 1do not have much to be proud of. _____ 
6. I certainly feel useless at times. _____ 
7. I feel that I'm a person of worth. _____ 
8. I wish I could have more respect for myself. _____ 
9. All in all, I am inclined to think that I am a failure. _____
10. I take a positive attitude toward myself.

Body Image Questionnaire. (Maynard, 1998).
Have you avoided sports or working out because you didn't want to be seen in gym clothes? Yes___ No 
Does eating even a small amount of food make you feel fat? Yes___ No ___
Do you worry or obsess about your body not being small, thin or good enough? Yes___ No ___
Are you concerned your body is not muscular or strong enough? Yes___ No ___
Do you avoid wearing certain clothes because they make you feel fat? Yes___ No ___
Do you feel badly about yourself because you don't like your body? Yes___ No ___
Have you ever disliked your body? Yes___ No ___
Do you want to change something about your body?
Yes___ No ___
Do you compare yourself to others and "come up short?"
Yes___ No ___
If you answered "Yes" to 3 or more questions, you may have a negative body image (Maynard, 1998).
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2. Ethics: Describe the main ethical issues of your study and explain how you will address them here (Refer to the BPS ethical guidelines and address all issues not just informed consent. Please note all students will need to complete a full ethics form, which must be approved prior to any data collection commencing).


In line with The BPS Code of Human Research Ethics and The Society Code of Ethics and Conduct (2018) the following ethical considerations will be taken; 

An information sheet will be produced so that all potential participants are made aware what the study is about and what will be expected of them if they wish to take part, by doing this there will be no deceitful behaviour. 

A consent form will also be provided to participants who wish to take part, this is to ensure that they are aware again what the study entails and give informed written consent to take part. 

Participants will also be informed within the information letter, the consent from, throughout the research, and within their debrief that they have a right to withdraw from the study at any given time without questions being asked, with any data that they have already given being destroyed in accordance with data protection.

The participants will also be provided with a debrief from to inform them the full purpose of the study and the contact details of the researcher and the supervisor of the study, this information will be given as if any participants have any questions regarding the study, they can get in touch quickly and easily. 

Due to the nature of the research in regard to participants being asked to complete a body image and self-esteem questionnaire, there is a risk of emotional distress. However, as there is no deception involved within the study, participants will be told the nature of the tasks and the questionnaires that will be used beforehand on the information sheet prior to them giving written informed consent if they wish to take part within the study.
Therefore, participants can make up their own judgements in whether they feel comfortable to participate or not. Participants will also be informed that they can withdraw from the study at any given time if they feel they are becoming emotionally distressed. In addition to this those who do wish to participate will be given a list of mental health charities and helplines on their de-brief sheet in relation to body image and self-esteem if participants with to seek further information/help. 

As the research will also ask for gender and the age of participants there is a small risk in relation to transfer of data, however this risk is minimal as the research will follow the transfer of personal data guidelines and mitigating strategies such as password protected files, password protected computers, and password protected USB drives will be used. Again this will be explained to the participant prior to them completing the study.

As most of the research will be done online and participants being required to complete an online questionnaire; 
The British Psychological Ethic guidelines for Internet Mediated Research (2017) will also be utilised.

Furthermore, as a student at The University of Wales Trinity St David and most of the research being taken and gathered into the university, the university’s; research ethics and integrity code of practice will be adhered to alongside the universities research data management policy.
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