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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website "Bowling activities" loads at a reasonable timing. Although having said that, different networks and wifi connections could vary your time in loading websites either quicker and efficiently or take alot more time, as Katheryn Whitenton stated that” In spite of an increase in internet speed, webpages have not improved overtime  (Whitenton, 2020). This could potentially still affect businesses and put them through a loss due to the webpage still not up to speed.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website holds a variety of sub pages which include, bowling, laser quest, party packages, latest offers food and drink options and many more. A prospective customer can navigate these by simple instructions via the website. The homepage has clear links at the top of the home page for customers to choose from. “Indeed, a website’s subpages are in many ways even more important to a site’s success than many designers and developers readily acknowledge.” (Nielsen, 2020)


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers can make bookings on the homepage, which offers the choice to select the date and time customers wish to book for, then confirm booking. There is also an alternative for customers to call directly to the bowling venue via their contact number which is listed on the homepage. “Online booking systems are digital tools that let customers schedule appointments or reserve services directly through a website or app. They are becoming a must-have for businesses of all sizes.” (Sharma, 2024)


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Some improvements can be made to the usability of the website, such as each sub page could be edited in a larger size, more colour added to each word, varied colours. This could add bring more fun and excitement to the texture, which could draw customers in and want them to investigate more activities and making it more exciting for them to book an activity, for whatever their preference may be.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has an amazingly simple theme for customers to understand clearly. There is no difference in the appearance on a mobile or a computer. The layout structure is the same, although the loading time may vary based on network and wifi difference.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The Acocks Green Bowl website uses bright colours and bold text to create a fun, family-friendly feel. The imagery includes photos of the bowling lanes, people playing, and party setups, which help show what the venue offers. This could have appealing effect on customers. Amy Culham, a digital marketing manager told, “There is a lot more to your website design than just the words. Infact, images and videos are some of the most important tools in your marketing arsenal”. (Culham, 2025)


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not have a live chat choice. It only offers a contact form, phone number, and email. While the form is fine for frequent questions, it is not great if you need a quick reply. A live chat would make it easier for people to get fast answers about things like bookings or prices and would make the website more helpful overall.

	Question 2d – How effective are the social media links on the website?


	Answer: The website includes social media links to help customers connect in several ways. These links are useful only if the business consistently posts updates, shares news, and responds quickly to messages. If these are not updated regularly or replies are slow, they will not be helpful for potential visitors. The fact that it is unclear how often the social pages are used, it is hard to judge their impact. To be effective, social media needs consistent activity and engagement.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Acocks Green Bowl clearly presents its services through detailed website sections on bowling, leagues, youth clubs, pricing, and party packages. Information is easy to find, with clear descriptions, transparent pricing, and accessible booking options. The site highlights key features like lane bumpers, wheelchair access, and free parking. Terms and conditions outline policies clearly. Overall, the website effectively communicates offerings, though a live chat or FAQ section could enhance user experience and support quicker customer enquiries.



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website does not show any customer reviews, but you can find some on other sites like TripAdvisor and Yelp. Most are positive and recent. However, because they are not shown on the website, people might miss them. Adding reviews or feedback to the site would help new visitors see what others think and make it easier to decide if they want to go.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:. The company shows quality by having up-to-date equipment, a clean space, and helpful options like access for wheelchair users and bumpers for children. They also offer extras like a bar and snacks. I would recommend or use their service because it is good for families, affordable, and works well for parties or just having fun with friends, welcoming people of all ages and groups.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Acocks Green Bowl shows its prices clearly on the website, including costs for games, hourly play, and party packages. They list different prices for busy and quieter times, and shoe rental is included. The prices match the satisfactory quality and family-friendly facilities they offer. Clear pricing helps customers plan better and shows that the venue is affordable, well-run, and offers excellent value for what they provide.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.  Bowling

	
	2. Indoor Party 

	
	3. Family fun

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when searching for words like "indoor family fun," "party venues near me," or "group activities indoor," Acocks Green Bowling website appears among the top results. For instance, it is featured on platforms such as Day Out with the Kids and Let's Go with The Children, highlighting its suitability for family outings and group activities. These listings emphasise its family-friendly environment, making it a prominent choice for those seeking indoor entertainment in the Birmingham area


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are still particularly important for businesses in the UK. They work like an online shop window, helping build trust and making the business easier to find. A website lets companies show what they offer, share information, and connect with customers anytime. It’s also useful for marketing and customer support. In today’s busy market, having a reliable website is key to attracting and keeping customers.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  The recommendations I would make to improve the website Acocks Green Bowl website would be is by introducing a live chat tool. This would allow customers to get quick help without having to call or wait for an email. It would make the site more interactive and user-friendly, especially for people trying to organise group visits or parties. A real-time chat way would help the business respond faster and give customers a smoother, more convenient experience overall.
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