Task 3 – Source Evaluation Template 
Student Details
Name: Silvia Alexandra da costa cabral
student ID: 2544820
Topic chosen: The use of social media to promote businesses
Title of source: Social Media Marketing: Strategies for Business Growth
Author(s): Chaffey, D. & Ellis-Chadwick, F.
Year published: 2024

How did you find this source?
(e.g. Google Scholar, library database, google)
Found through university library database (EBSCO). I searched keywords: social media + business promotion + marketing strategies and filtered for academic/recent sources.

Why did you choose this source?
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? 
Yes, very relevant. It explains exactly how businesses use platforms like Instagram, Facebook, LinkedIn, and TikTok to reach customers, build brand awareness, and increase sales, which matches my topic perfectly.

Is this a useful article? 
Yes. It gives clear examples, real data, and practical strategies. It covers both benefits (low cost, wide reach) and challenges (time, reputation risk), so it is balanced and helpful.

Is this an academic source?
Yes. It comes from a textbook written by experts, published by a respected academic publisher (Pearson), and uses evidence-based research, not just opinions.

When was it published? Is it recent enough? Why?
Published 2024. Yes, very recent. Social media changes fast, algorithms, trends, and user behaviour shift every year. A 2024 source covers modern platforms, current best practices, and up-to-date statistics, so the information is still accurate and reliable.

Author Credibility
Who is the author? What are their qualifications or expertise?
Authors: Dave Chaffey & Fiona Ellis-Chadwick
Dave Chaffey: Recognised expert in digital marketing. Founder of Smart Insights, speaker, and author of many marketing books.
Fiona Ellis-Chadwick: Senior Lecturer in Marketing at a UK university with many years of research and teaching experience in digital and retail marketing.
Both have strong qualifications and proven expertise in this field.

Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
Yes, this source is reliable.
Published by Pearson, one of the world’s largest and most trusted academic publishers.
The content is peer-reviewed and fact-checked before publication.
The authors are well-known experts in digital marketing.
Includes citations and references to other research throughout.
Not biased, presents facts, data, and both advantages and limitations.


5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?
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