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Blog 1: Background of Samsung
[image: ]Samsung is a South Korean multinational manufacturing conglomerate in Samsung Town, Seoul, South Korea (Samsung, 2022). The Samsung brand maintains diverse affiliated business activities. Founded in 1938 by Lee Byung-Chui as a trading company and diversified into processing, textiles, insurance, electronics and retail over the last decades. After Lee died in 1987, Samsung was separated into five business groups; Samsung, Shinsegae, CJ, Hansol, and Jogang Group. Samsung Electronics is the most significant information technology company per consumer electronic and chip maker. Samsung Electronics, Electro-Mechanics, SDI, SDS, Engineering, C&T Corporation, Heavy Insurance, Fire & Marine Insurance, Biologics and Cheil Worldwide are the subsidiaries of Samsung.

With the strong influence on South Korea's economic development, politics, media and culture, Samsung's chairman has more power than the president of South Korea (Arnett et al., 2021). The diverse product margin of Samsung is specialised in the business and maintains a strong
[image: ]


influence in the global market position. The world's second-largest shipbuilder as per revenue margin is Samsung Heavy Industries. Samsung Life Insurance is the world's 14th most prominent life insurance company.

Blog 2: Samsung Products
Samsung always tries to give their customers the best products using a research and development team (Enyinda et al., 2020). From consumer electronics to clothing, automotive, chip, accessories, life insurance, telecommunications, home appliance, marine, and ships are significant products of Samsung. In addition, Samsung is involved in the services such as advertising, financial, retail, communications and technology, construction, healthcare and medical, shipbuilding and entertainment.
Electronics

Samsung electronics consist of mobile, Tv and AV, home appliance, computing, displays, and smart home (Grubor and Jakša, 2018). Samsung is the largest manufacturer of mobile phones and smartphones and a major vendor of tablet computers. Electronic components such as chips, camera modules, displays, image sensors, batteries and semiconductors are manufactured by Samsung for clients such as Apple, Sony, HTC and Nokia.
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Heavy industries

Samsung is one of the largest shipbuilders in the world and mainly focuses on the engineering, procurement, construction, commissioning and delivery of ship transportation.

[image: ]

Besides, Samsung Heavy Industries (SHI) transport ships for topsides modules, drilling and floating production Tunis for the oil and gas sector, digital instrumentation and ship controlling devices. SHI mainly specialise in high ended value vessels with large container and tankers. Ship block fabrication factories have the highest dock turnover in the world with the highest production efficiency.
Engineering

[image: ]Samsung Engineering (SE) mainly provides full engineering services, including studies, design, procurement, construction and commissioning (Samsung, 2022). SE is involved in different projects in South Korea and overseas.
For instance, a natural gas plant in Thailand, power plants, steel mills and other billion-dollar projects in Saudi Arabia and UAE are significant expansions of SE (Hakimovna and Muhammedrisaevna, 2022).
Construction and Trading (C&T)

Samsung C&T engage in construction and overseas trading operations mainly focused on global engineering and construction projects, trade invents, fashion and real estate (Kang et al.,

2020). Specialising in engineering, procurement and construction, Samsung C&T is the pillar of electronics and financial services.
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Major projects of Samsung C&T are notable skyscrapers, including 828 meter Burj Khalifa in Dubai, the Petronas Towers and PNB 118 in Malaysia.
Life insurance

[image: ]Samsung Life Insurance (SLI) products are life, health insurance, and annuities is one of the country's	most	valuable	companies	as	per	market	capitalization	(Kimball,	2019).
Focusing on the product innovation, marketing and distribution process, SLI growth was accelerated under the Samsung Group.

Blog 3: Samsung Prices
Samsung electronics prices are based on the product's quality and target customers. There are diverse products in the electronic categories ranges as per features and qualities price ranging from £169 to £1599 for smartphones (Samsung, 2022). Samsung tablet from £179 to £728, galaxy book from £449 to £1999. Watches from £249 to £309 and Galaxy buds from £99 to
£139, TV from £259 to £4000 (Kumar, 2020).
[image: ]
Other home appliances such as washing machines, cooking, dishwasher, vacuum cleaners, refrigerators, air dressers, cooking appliances, laundry, displays, home audio, robots and others.
[image: ]

Focusing on the customer income rate, target audience, market condition and product demand, Samsung makes prices that can engage with the customers. SLI prices are set based on age, career, working team, dental, child, pension, health, accidental, and others.

Blog 4: Product availability of Samsung (Place or Distribution)
[image: ]Samsung is a multinational company, and its products are available globally. Samsung has assembly plants in 74 counties in the world, with 290,000 people working in different plants (Narus and Anderson, 2020). With diverse channels using, Samsung distributes its products in different markets. The use of service dealers is the key account for the distribution process that sells products through large retailers.

Consumers have the ability to browse products online or visit showrooms in nearby locations. Samsung also uses single distribution in the particular area where they do not need any other channels or retailers (Rivera et al., 2020).

[image: ]
Online selling using a website allows customers from their choice to choose products and gives opportunity to compare whatever they want. Secured payment and delivery methods help customers to get their products easily from effective distribution channels. The direct selling process across global retailers allows Samsung to find products. Indent distributors, licences and subsidiaries help Samsung to sell products internationally.

Blog 5: Promotional strategies of Samsung
Samsung has a high level of competition in the market, and it requires diverse promotional strategies. Advertisement in social media, newspapers, billboards, television and others to increase customer orientation. The massive advertisement budget of Samsung with celebrity endorsement is helpful for its commercial activities.
[image: ]
Sponsoring big events such as World Cyber Games, International Olympics, and others creates higher promotional activities (Van Esch et al., 2019).
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In 2021, Samsung used $1.98 billion in advertising activities which is worth the overall competition process. Various occasional discounts as per the culture or festivals of the country Samsung operates create higher customer engagement.

Blog 6: Features of Samsung Products
Quality: Samsung products manage quality features as per segmentation. From high-end products to the mid categories, Samsung makes sure qualities are maintained with the latest technology. The continuous quality improvement process of Samsung increases the high-end value that makes sure everyone is staying updated with it. Various features evaluation through research and development activities reduces the barriers and generates a higher value for the product.
[image: ]
Wide range category: Diverse product categories are maintained for Samsung, focusing on diverse tastes and targets (Rivera et al,, 2020). High-end ranges are targeted to the people with the specified category, where min ends are maintained for the customer looking for mid-range prices. Different product listings of Samsung grow more customers with an effective brand positioning process. For instance, home appliance, TV, smartphones, tablets, home audio, earbuds, projectors, chip, external or internal memory and accessories allows customers to choose any products.
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Advanced features: Continuous research and innovation strategies of Samsung are helpful in generating new features. Focusing on the latest trends and technology ensures brand development techniques for Samsung. The research and development team of Samsung always focuses on the best techniques that allow customers to choose desired products. Continuous motivation and development features to the employees increase performances to stay focused on the improvisation.

Blog 7: Branding strategy
Samsung mainly follows an aggressive branding strategy with five core values: innovation, advanced technology, latest design, talent recruitment and internal branding (Narus and Anderson, 2020). Being a competitive industry, Samsung focuses on grading customer attention with their innovative products. By creating newer innovations, Samsung makes sure profitable innovation and constant use of superior design and technology.
[image: ]
The research and development techniques of Samsung ensure a competitive advantage in the market with the second highest number of patents in the market. Moreover, product design improvement in the trendy and coolest features allows for maintaining the branding strategy of Samsung. Diverse price variation as per target customers maintains successful market positioning for Samsung. The hiring process of Samsung seeks global talents that come a long way from diverse challenges and techniques.

Blog 8: Samsung advertisement strategies
Samsung involves in both push and pulls strategies to maintain the customer relationship process (Kumar, 2020). Push advertisement strategy allows Samsung to put their product placement in sales and advertisement relying on traditional way. Investment in cultural activities, Samsung makes spot placement in diverse events or cultural activities.
[image: ]
[image: ]Social networking technology allows Samsung to maintain effective collaboration practices with the customer with the latest product features and updates. For instance, social media marketing activities build an effective collaboration on product announcements on social media, making a pull advertisement strategy for Samsung.
Celebrity endorsement marketing of Samsung products in different countries creates a buzz among customers to know more (Kang et al., 2020). Focusing on the customer's attention allows Samsung to gather more audience. Providing basic information about the products while advertising makes effective engagement with the products. Brand name on the products creates a fanbase that allows the customer to purchase more.

[image: ]
[image: ]High-quality advertisements illustrate the product, and accurate information crates faith among customers to purchase it. Customers can view the advertisement before purchasing the products and make the most effective decision about whether the product is suitable for them or not. Empowerment of the corporate brand identity and product positioning develops better processes in the market.

TV, print and point of sales are the three common global advertisement strategy of Samsung that goes in the traditional way (Kimball, 2019). However, collaborating with social media influencers to purchase the products and share good opinions allows for creating faith in the product. Direct and indirect advertisements are used in Samsung products to create a global customer engagement process.
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