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MARRIOTT
[bookmark: _Toc156620974]INTRODUCTION:
Marriott International is a shining example of excellence in the hospitality sector all over the world. J. Willard Marriott and Alice S. Marriott, who are known as the pioneers of the hotel industry, founded the business in 1927. Marriott has developed into one of the most prestigious and largest hotel chains in the world, and its headquarters are located in Bethesda, Maryland, in the United States of America. In addition to being well-known for its dedication to providing unrivaled service, Marriott manages a vast portfolio of hotels and resorts that spans a variety of brands. These establishments are designed to meet the varied requirements of tourists all over the world. Marriott's offers cover a wide range of hospitality categories, ranging from opulent lodgings under brands such as JW Marriott and The Ritz-Carlton to more affordable and pleasant accommodations under the Courtyard and Residence Inn brands. Marriott is well-known for its innovative approach to technology, emphasis on corporate social responsibility, and the globally praised Marriott Bonvoy loyalty program, which reflects a consistent dedication to improving the guest experience. In addition to its global reach and various services, Marriott is also known for its innovative approach to technology. Marriott, a dynamic force in the hospitality sector, continues to establish benchmarks for quality, service, and innovation. This ensures that its guests all over the world have stays that are both memorable and enriching (Amaral and Marriott 2023).
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FIG 01: MARRIOTT
[bookmark: _Toc156620975]IMPLEMENT CIRCULAR ECONOMY WITHIN THEIR CORPORATE SOCIAL RESPONSIBILITY POLICY
Marriott's corporate social responsibility (CSR) efforts have traditionally centered around many facets of sustainability, such as environmental preservation, community involvement, and ethical business conduct. To access the latest and comprehensive information regarding Marriott's implementation of circular economy ideas within their corporate social responsibility (CSR) strategy (Blais and Marriott 2012).
Corporate Reports and Publications:
Marriott International's annual sustainability or CSR reports can be found on the organization's official website. Frequently, these reports contain comprehensive details regarding the organization's ecological endeavors, such as its pursuit of a circular economy (Marriott and Khan 2016).
Press Releases:
Examine any current press releases pertaining to Marriott's sustainability or corporate social responsibility (CSR) endeavors. Companies frequently use press releases to highlight new initiatives or successes (Kul sing and Marriott 2017).
Corporate Sustainability Contacts:
Contact Marriott's corporate sustainability department or the appropriate individuals within the firm. They have the potential to offer precise information regarding circular economy activities and projects (Shively and Skone 2017).
Social Media and News Updates:
Monitor news updates about Marriott International's environmental initiatives by subscribing to their social media accounts. Businesses frequently use these platforms to highlight their accomplishments and environmental initiatives (Ellis, Slavin and Sorrell 2008).
Industry Certifications:
Verify if Marriott has obtained any industry accreditations pertaining to sustainability or circular economy principles. Certifications such as LEED (Leadership in Energy and Environmental Design) or ISO 14001 can offer valuable information about a company's dedication to environmental stewardship (Kulaga and Dykeman 2013).
[bookmark: _Toc156620976]CIRCULAR ECONOMY
The circular economy is an economic paradigm that seeks to minimize waste and optimize resource utilization. The circular economy diverges from the conventional linear model of "take, make, dispose" by prioritizing the creation of products and systems that are designed for long-term use while also advocating for the principles of reuse, recycling, and responsible resource management (Fogarty and Sangster 2014).
Waste Reduction and Recycling:
Strong waste management systems should be put in place to reduce garbage production and increase recycling rates. Recycling materials utilized in hotel operations may include paper, plastic, glass, and others (Huffman and Marriott 2008).
Sustainable Sourcing:
The hotel's operations will be centered around the use of sustainable and environmentally friendly products. One way to achieve this is to buy from companies that are conscious of their impact on the environment (Nassar and West Midlands Research Collaborative 2019).
Energy Efficiency:
Implementing energy-efficient devices and adopting strategies aimed at minimizing energy consumption. This may entail the implementation of energy-efficient lighting, HVAC systems, and appliances across hotel establishments (Dilthey, Fiddes and Malla 2018).
Water Conservation:
Implementing water-efficient technology and techniques to minimize water usage. This could involve implementing water-efficient fixtures and promoting visitor engagement in water-saving initiatives (Sandoval-Ibañez and Kowalewska 2020).
Circular Design in Facilities:
Implementing circular design principles during the construction or renovation of hotel amenities. This entails utilizing resilient and readily recyclable materials, along with creating places with the intention of adaptation and endurance (Marriott and Playford 2009).
Community Engagement:
Engaging with local communities to support circular economy ideas. One way to do this is to work with community groups to educate people about responsible habits and implement sustainability and waste reduction initiatives (Marriott, Ellis and Harkness 2006).
[bookmark: _Toc156620977]FIT INTO CSR (Corporate social responsibility)
Corporate social responsibility, or CSR, is a company's promise to do business in an honest way, think about how its actions affect different groups of people, and make a good difference in the world and the environment. CSR is an important part of Marriott International's business, as it is with many other large companies (Hadden and Connor 2010).
Environmental Stewardship:
The implementation of circular economy principles, such as waste minimization, recycling, and optimizing energy usage, is in line with the overarching objective of environmental stewardship. Marriott's dedication to these measures showcases its obligation to reduce its impact on the environment and promote sustainability (Fink and Krakower 2014).
Community Engagement:
Circular economy efforts sometimes entail cooperation with nearby communities. Marriott's involvement in circular economy techniques can enhance local economic growth, generate employment opportunities, and improve the welfare of the communities in which they operate, showcasing a dedication to social responsibility (Davies and Wallingford 2012).
Sustainable Supply Chain:
Marriott's focus on sustainable sourcing and ethical procurement methods helps to establish a more sustainable supply chain. This consideration is in accordance with CSR standards, as it demonstrates a dedication to ethical business practices and provides assistance to suppliers who have ecologically responsible operations (Marriott 1976).
Energy and Resource Efficiency:
The broader CSR objectives of minimizing adverse environmental effects and lowering resource consumption are aligned with the implementation of circular economy principles, such as energy efficiency and resource optimization. Addressing climate change and advancing ethical resource management depend on this commitment (Reynolds and Tompson 1985).
Stakeholder Communication and Transparency:
Transparent communication regarding circular economy strategies enhances Marriott's CSR initiatives. Disseminating knowledge regarding trash reduction, recycling, and other sustainable initiatives showcases responsibility and involves stakeholders in the company's dedication to ethical business practices (Marriott and Blais 2012).
Employee and Guest Awareness:
Implementing circular economy practices entails increasing knowledge among both employees and guests. Marriott's endeavors to educate and engage its stakeholders in sustainable practices foster a culture of accountability and are in line with its corporate social responsibility objectives (Navlakha 2023).
Long-term Sustainability:
The implementation of circular economy methods inherently contributes to the enduring sustainability of resources and processes. This is consistent with the overarching corporate social responsibility (CSR) goal of generating favorable and enduring effects on society, the environment, and the economy (Quiñones-Cisneros and Schmidt 2012).
Marriott International's circular economy activities align effectively with the principles of Corporate Social Responsibility by tackling environmental issues, involving communities, advocating for sustainable business practices, and encouraging transparency and responsibility. These endeavors add to Marriott's overarching dedication to becoming a socially and environmentally conscientious corporate entity (Davies and Lark man 2016).
[bookmark: _Toc156620978]MARRIOTT REVIEW CSR POLICY AND EVALUATE
Marriott International demonstrates its attention to corporate social responsibility (CSR) with a comprehensive CSR policy that emphasizes ethical business practices, sustainability, and positive societal influence. Upon conducting a comprehensive analysis of Marriott's official website, it becomes evident that they have developed a comprehensive corporate social responsibility (CSR) framework that incorporates multiple aspects of ethical business practices. The company's commitment to environmental sustainability is outlined in the policy, which places special emphasis on programmed like waste reduction, energy efficiency, and responsible procurement. Marriott's dedication to social well-being is demonstrated by its involvement in community development initiatives and charity endeavors within the local community. The CSR strategy also emphasizes the value of employee wellbeing by highlighting programmed that support diversity, professional growth, and health and safety. Additionally, Marriott promotes a culture of integrity by emphasizing ethical business practices that are consistent with its vision and values. The consistent release of updates on crucial performance metrics, which fosters accountability and confidence, is a clear example of transparency. The CSR policy embodies a comprehensive approach, taking into account the viewpoints of stakeholders and demonstrating a dedication to ongoing enhancement. To obtain the most up-to-date and comprehensive information, it is advisable to thoroughly examine Marriott's CSR reports and directly communicate with their corporate sustainability department (Littlefield and Marriott 2017).
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FIG: 01 corporate social responsibility (CSR)

[bookmark: _Toc156620979]INDUSTRY EXAMPLE OF COMPANIES EMBODYING THE CIRCULAR ECONOMY
Several companies have emerged as outstanding embodiments of the circular economy, leading the global shift towards sustainable business practices. Interface, a prominent participant in the flooring sector, is an example of such a trailblazer. Interface's "Mission Zero" project is focused on completely eradicating its adverse environmental effects. The company prioritizes the utilization of recycled materials, creates products that are easily dismantled and recyclable, and actively participates in initiatives focused on the recovery and recycling of carpet tiles. Similarly, within the garment sector, Patagonia distinguishes itself due to its unwavering dedication to environmental and social responsibility. The company promotes longevity in its products, actively advocates for repair and reuse through initiatives such as the "Worn Wear" program, and integrates recycled materials into their apparel. IKEA has made substantial progress in adopting circular economy principles as it enters the furniture retail sector. IKEA implements a sustainability strategy by advocating for product longevity, organizing furniture recycling programs, and prioritizing the use of renewable and recycled materials across its extensive product line. These companies, including Unilever, Coca-Cola, and members of the Ellen MacArthur Foundation's Circular Economy 100, demonstrate how circular economy ideas are transforming business practices in several industries, promoting sustainability and responsible resource management (Playford, Marriott and Nguyen 2008).
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FIG: 02 CIRCULAR ECONOMY FOR THE CHEMICAL PROCESS INDUSTRY

[bookmark: _Toc156620980]CONCLUSION
In conclusion, Marriott International stands as a model of excellence in the global hospitality business, tracing its roots back to the visionary founders, J. Willard Marriott and Alice S. Marriott, in 1927. From its humble beginnings, Marriott has evolved into one of the largest and most prominent hotel companies globally, with its headquarters headquartered in Bethesda, Maryland, USA. Marriott is well-known for its steadfast dedication to delivering exceptional service. They oversee a wide range of hotels and resorts, which include several brands tailored to meet the distinct requirements of travelers worldwide. The range of alternatives available spans from opulent rooms offered by renowned brands like JW Marriott and The Ritz-Carlton to more reasonably priced yet enjoyable choices such as Courtyard and Residence Inn. Marriott's commitment to improving the guest experience is evident in its innovative use of technology, strong focus on corporate social responsibility, and highly regarded Marriott Bonvoy loyalty program. In addition to its worldwide presence and wide range of services, Marriott has also positioned itself as a pioneer in technology within the hospitality industry, setting standards for excellence, service, and innovation. This commitment guarantees that guests worldwide not only have memorable experiences but also engage in enriched hospitality that embodies Marriott's unwavering commitment to quality. Marriott's adoption of circular economy ideas as part of its corporate social responsibility (CSR) demonstrates a progressive dedication to sustainability, solidifying its position as a leader in the hospitality sector. The corporation has implemented a diverse range of corporate social responsibility initiatives, with a particular emphasis on environmental conservation, community involvement, and ethical conduct in business operations. To gain insight into the most recent advancements pertaining to Marriott's incorporation of circular economy concepts into its corporate social responsibility (CSR) approach, anyone with an interest might examine the company's yearly sustainability or CSR reports accessible on its official website. These publications provide extensive insights into Marriott's ecological initiatives, offering specific information on its efforts to achieve a circular economy. In addition, keeping track of the latest press releases, contacting Marriott's corporate sustainability department, and staying informed through social media and news platforms can provide up-to-date insights on the company's sustainability and corporate social responsibility (CSR) efforts. Marriott's dedication to environmental stewardship can be further confirmed through certification inspections, such as LEED or ISO 14001. Marriott International's dedication to the circular economy, combined with its strong corporate social responsibility policy, establishes the corporation as a responsible worldwide participant in the hospitality industry. Marriott exemplifies sustainable and socially responsible corporate citizenship by tackling environmental concerns, involving communities, advocating ethical business practices, and encouraging openness and accountability. Marriott's ongoing development is strongly focused on improving both the guest experience and the environmental footprint, demonstrating a commitment to a more sustainable future for the hospitality industry and beyond.
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Quiñones-Cisneros, S.E., Schmidt, K.A., Giri, B.R., Blais, P. and Marriott, R.A., 2012. Reference correlation for the viscosity surface of hydrogen sulfide. Journal of Chemical & Engineering Data, 57(11), pp.3014-3018.
Davies, N.W., Lark man, T., Marriott, P.J. and Khan, I.A., 2016. Determination of enantiomeric distribution of terpenes for quality assessment of Australian tea tree oil. Journal of agricultural and food chemistry, 64(23), pp.4817-4819.
Navlakha, Y., Kul sing, C. and Marriott, P.J., 2017. Multidimensional gas chromatography in food analysis. Track Trends in Analytical Chemistry, 96, pp.124-137.
Littlefield, J.A., Marriott, J., Shively, G.A. and Skone, T.J., 2017. Synthesis of recent ground-level methane emission measurements from the US natural gas supply chain. Journal of cleaner production, 148, pp.118-126.
Playford, E.G., Marriott, D., Nguyen, Q., Chen, S., Ellis, D., Slavin, M. and Sorrell, T.C., 2008. Candidemia in nonneutropenic critically ill patients: risk factors for non-albicans Candida spp. Critical care medicine, 36(7), pp.2034-2039.
Kingswell, E., Marriott, J.J., Jetté, N., Springtime, T., Makhani, N., Morrow, S.A., Fisk, J.D., Evans, C., Beland, S.G., Kulaga, S. and Dykeman, J., 2013. Incidence and prevalence of multiple sclerosis in Europe: a systematic review. BMC neurology, 13(1), pp.1-13.
Marriott, N., Stoner, G., Fogarty, T. and Sangster, A., 2014. Publishing characteristics, geographic dispersion and research traditions of recent international accounting education research. The British Accounting Review, 46(3), pp.264-280.
Huffman, J.W. and Marriott, K.S.C., 2008. Recent advances in the development of selective ligands for the cannabinoid CB2 receptor. Current topics in medicinal chemistry, 8(3), pp.187-204.
Griffiths, E.A., Hodson, J., Vohra, R.S., Marriott, P., Katehi, T., Zino, S., Nassar, A.H. and West Midlands Research Collaborative, 2019. Utilization of an operative difficulty grading scale for laparoscopic cholecystectomy. Surgical endoscopy, 33, pp.110-121.
Jain, M., Koren, S., Mega, K.H., Quick, J., Rand, A.C., Sasami, T.A., Tyson, J.R., Beggs, A.D., Dilthey, A.T., Fiddes, I.T. and Malla, S., 2018. Nanopore sequencing and assembly of a human genome with ultra-long reads. Nature biotechnology, 36(4), pp.338-345.
Armargosa-Marriott, T., Sandoval-Ibañez, O. and Kowalewska, Ł., 2020. Beyond the darkness: recent lessons from etiolation and de-etiolation studies. Journal of experimental botany, 71(4), pp.1215-1225.
Marriott, D.J., Playford, E.G., Chen, S., Slavin, M., Nguyen, Q., Ellis, D., Sorrell, T.C. and Australian Candidemia Study Geoffrey Playford@ health. old. gov. au, 2009. Determinants of mortality in non-neutropenic ICU patients with candidemia. Critical Care, 13, pp.1-8.
Stark, D.J., Beebe, N., Marriott, D., Ellis, J.T. and Harkness, J., 2006. Dientamoebiasis: clinical importance and recent advances. Trends in parasitology, 22(2), pp.92-96.
Marriott, B.P., Osho, L., Hadden, L. and Connor, P., 2010. Intake of added sugars and selected nutrients in the United States, National Health and Nutrition Examination Survey (NHANES) 2003—2006. Critical reviews in food science and nutrition, 50(3), pp.228-258.
Marriott, B.P., Fink, C.J. and Krakower, T., 2014. Worldwide consumption of sweeteners and recent trends. Fructose, high fructose corn syrup, sucrose and health, pp.87-111.
Marriott, B.P., White, A., Hadden, L., Davies, J.C. and Wallingford, J.C., 2012. World Health Organization (WHO) infant and young child feeding indicators: associations with growth measures in 14 low‐income countries. Maternal & child nutrition, 8(3), pp.354-370.
Marriott, M., 1976. Interpreting Indian society: A monistic alternative to Dumont's dualism. The Journal of Asian Studies, 36(1), pp.189-195.
Marriott, S., Reynolds, W.F. and Tompson, R.D., 1985. Theoretical studies of the inductive effect. Part 5. Charged substituents in correlations of electronic substituent effects. The Journal of Organic Chemistry, 50(6), pp.741-743.
Giri, B.R., Marriott, R.A. and Blais, P., 2012. H2S Viscosities and Densities at High‐Temperatures and Pressures. Sour Gas and Related Technologies, pp.37-47.


 
 
 
 




image1.jpeg




image2.png




image3.jpeg




