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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The company website is easy to access and not too complicated and very fast to load. All the information is given and laid out properly. It has information about the company, its services reviews, and prices. It has also shown the areas they covered on providing the services and the frequently asked questions to help new and potential customer to encourage and use the services provided. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website has many subpages but it’s easy and not confusing to navigate through it. And has clear heading and sub-heading to navigate on which options you want to go through. As a customer it will be easy to navigate this option whether a beginner or experienced as the sub-pages as divided accordingly to the information needed for further queries. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, customers can absolutely do it easily and quick because the page has the booking option in the homepage. It also has an option of leaving a quote for customers’ details and contact information to be contact by the management itself and get the correct help they need from the company depending on the type of the property of the costumer or client. 

	Question 1d - What improvements could be made to the usability of the website?


	Answer: According to Jongmans et al (2022) usability is very important for a good website, the website have a good potential, but the  website should improve to have a Facebook messenger or WhatsApp for them to be contact through social media as they only have a phone call option for their queries. This could help them the modern or new generation to reach out easily as it is more convenient for them rathe than reaching out via phone and avoiding queue times as the old-fashioned way. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: the website has minimal design with just three colours which are white, green and black the same features whether in phone or website. The only difference is on the screen size of the customers when viewing the website. Viewing it on phone has a limited space as supposed and viewing it on website shows the wide interaction set up on the link and the interactions and animations provided.


	Question 2b - How does the website use imagery, video and colour? 


	Answer for imagery, they have used pictures of the properties and services from the customers. The video is not showing on their website. They only use primary colours which is appealing to the eyes. This shows they are targeting customers that are direct to the point on searching the right and appropriate help they need. 
 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
They didn’t use online chat option, but they have provided phone number and a free quote option for them to contact the customers as a direct marketing strategy.
They also mentioned in their website that customers would not be talking to an AI or robot as they want to reach out directly to the customers which is a good marketing strategy. 

	Question 2d – How effective are the social media links on the website?


	Answer: 
There isn’t much option of social media such as Facebook, and Instagram however they quoted their Trustpilot reviews and ratings. Trustpilot is one of the authentic ways to prove that the website or services is good or high quality. 

	 
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services are laid out with their different types and their prices raging from minimum to maximum depending on duration of the services. It is also divided into a selection of the services which is like from easy to hard tasks and the price stated from certain prices and it can increase. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Now, they have 4.4 stars rating from their customers from the Trustpilot. They also stated how many services they have, how many customers are satisfied, the number of the properties they have done the services with and how may cleaners or crew they have in the organisation or company. Upon checking their last review is dated way back 2023 so I would assumed they have updated the link of their reviews in Trustpilot. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
They offer the services for studios flats to £35 million mansions which explains high quality services with their prestigious client around the London, UK. 
Services they offer is mostly daily or on-going services for deep cleaning, domestic cleaning and end of tenancy which is ideal for family and friends if they want to do home services cleaning or property cleaning.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices are made clear as it has shown a price from minimum amount and might increase depending on the duration of services. 
The prices reflect the quality of the services as it goes higher depending on the type and difficulty of the service. So, for the example, the deep cleaning is £25 per hour, domestic cleaning is £20 per hour and end of tenancy with a fixed price of £230.  

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cleaner

	
	2. Deep-clean

	
	3. Daily cleaning 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, as it is the fourth company on the result list. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Based on experience, UK is mostly consisting of properties and flats which is rentals that are accessible to people or customers. The relevance of this business in the UK market is high on demand. Most of the business in the UK often holds huge amount people for meetings, events, and hosting. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  One thing I would recommend improving or make the website more interactive is that there should be a short video clip attached of the before and after result of the properties they have done the services offered and a review from the customer/clients itself on how they were satisfied with the service. However, they have provided enough and convincing information for the customers to get engage and book the services itself. 
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