Alan Blackley 1804173
 MENTAL HEALTH IN MEN. Designing a Health Campaign
1	TOPIC 
In this assignment, the writer intends writing about mental health issues and problems, specifically those concerning adult men, between the ages of 20 and 60. In more recent years, health issues have come to the forefront, especially during the time of Covid. Issues with men's mental health are made more difficult by the fact that the male population generally have found it very hard to talk about what is troubling them. In Wales, rates of men sadly ending their own lives is much higher than in England and other parts of the United Kingdom. Wales has set up a Mental Health Champion with Time to Change Wales (TTCW 2021). This organisation tries to help people with mental health issues communicate their problems and seek help. One of the reasons men find it so hard to talk about mental health issues such as depression, anxiety, personality disorders and schizophrenia is that most men still see themselves as being big and strong, in reality a large number of males find it unbearably difficult to deal with they’re feelings. Men's mental health issues have been brought to the forefront by notable people highlighting mental health issues, such as Prince William and Prince Harry, who are Patriots for men's mental health (MIND 2017). In this assignment therefore, we shall try to consider here how a mental health campaign could help men and particularly men in our local areas.
The proposed project will aim to support the mental health of men living in a particular area, in this case Hendy, near Llanelli in South Wales.  This area has been chosen because it sits between two larger areas (Swansea and Carmarthen), and it can miss out on some of the provision that these areas have. There is already a strong tradition of self-help in the community that started when the local miners built the swimming pool and reading room.  The reading room has now become a community café and is well known in the area.  The project aims to set up a specific Men’s Café in the reading room.  It is also intended that this health campaign could be used as a template more generally across areas of Wales and beyond.

2	HOW DO WE KNOW THERE IS A PROBLEM?
One of the way’s we find out if there is an issue with men and mental health is by conducting studies. The Priory Mental Health Group did such a study on men’s mental health. The study carried out by the Priory asked 1,000 men about their mental health. In the study, 77% had suffered with stress/depression. These men were asked what contributed to this. 32% said work was a major part to play in the way they feel. 31% said money worries were the reason and the remaining 23% said their own wellbeing. Also, in the study some of the men were asked, reported that the mental health issues played a part in there parenting and communicating with their loved ones, and a staggering 40% of men said they thought about suicide or self-harm. (Priory 2018). Statistics also show that there are more men taking their own lives then women. The figure is as high as three times as many in 2019: there were 5,691 suicides in England and Wales and three quarters were men. (Samaritans 2020). The Samaritans carry out studies each year and in 2020, 285 people in Wales (UK) took their own lives. The rate of suicide in men in Wales is 16.7 per 100,000 which is higher than the rate of women taking their own life, which is 4.3 per 100,000 (Samaritans 2020). Latest suicide data according to the Office for National Statistics reports that in 2020, there were 3,925 males who took their own life. Alarmingly any male over the age of 10 who take their own life is included in these statistics. Statistics also show that men tend to take their own lives by hanging themselves (ONS 2021).

2	IS IT A GOOD IDEA?
A health campaign is a good idea because it brings awareness and highlights the significance of the problem and especially the way that mental health has become more of a problem in the pandemic. Cardiff University reports that a survey conducted by academics at the Wales Governance Centre, reveals that the number of people reporting that they were experiencing severe mental health issues has increased from 11.7% during the period immediately before the pandemic to 28.1% by April 2020. 
Besides highlighting the problem, we know – as we shall see that these campaigns have been done before, they can have positive effects in helping people to get support with their problems and their mental health issues (Rodrigues Moreno 2021).
4	AUDIENCE
The campaign is going to be one that will be designed for local communities throughout the region (Wales) and specifically men between 20-60 years of age – and this for the reasons presented above.  The campaign will attempt to show that mental health issues can and do affect men of different age groups and social backgrounds – including and most obviously people in deprived areas but also those from wealthier backgrounds and status. As many will have noticed, the news is often awash with stories about celebrities and prominent people from areas that suffer from mental health problems around the world, so much so the United Nations (UN) have included Article 32 that states
States Parties recognize the importance of international cooperation and its promotion, in support of national efforts for the realization of the purpose and objectives of the present Convention, and will undertake appropriate and effective measures in this regard … ensuring that international cooperation, including international development programmes, is inclusive of and accessible to persons with disabilities …"  (World Health Organisation 2021).
Such as men’s mental health.
5	Has this been done before?
Many campaigns have been done before to do with men’s mental health and some of them made an impact. One of the campaigns that tried to make a difference to the way we look at mental health with men was called Every Mind Matters. This campaign was put together by Public Health England and other organisations such as Wavemaker, 23 red, M&C Saatchi, APS and Manning Gottlieb OMD. These partners represent private companies that worked alongside the Royal College of GPs who were the group that originally highlighted the problem and the need for action. The doctors would help support men suffering from any mental health issues. The campaign helped men put a mind map together and try and plan their way to recovery. This shows that talking therapy has been used to support men in the UK (NHS, 2019).  
CALM (Campaign Against Living Miserably, 2021) was another campaign that addressed the problem of men taking their own lives.  The campaign would look at talking to men and attempt to give them their own platform to talk about their issues.  CALM set up help lines open from p.m. till midnight each day. These timings reflected the different working and living patterns of men and helped more of them to access support.  Both CALM and Every Mind Matters have a key aim to get people, especially men, to talk to others and to get help. Other campaigns such as Mind Media Awards (2021) aim to raise the profile of people who support good mental health and start healthy conversations and are a way of making people more aware (CALM 2021).
Showing how other campaigns have been done before such as:
lighten the load campaign, stand for me mind Cymru and Heads Together and the FA- Heads Up. The last campaign was aimed at males under the age of 45 as a study was done in the way men was thinking of taking their own lives using sporting icons and Prince William as a platform to reach out to all men (GWI 2020).
Here is a link from the Heads Together and the FA- Heads Up:
https://youtu.be/BKeHpj6aUpc

6	How effective?
These campaigns (as noted above) can be very effective in bringing to attention and awareness the general issues and problems surrounding mental health and also specific issues relating to men in the local community. In addition, the campaigns that we have noted as being done before also help with publicising the support that is available for those vulnerable men who may not be aware of where or how to communicate. 

7	WHAT DO WE NEED TO CHANGE (WITH THE CAMPAIGN?)  WHAT WOULD WE DO DIFFERENTLY IN OUR CAMPAIGN?
The answer here depends on how effective (successful) or not the previous campaigns were.
This particular campaign - which is one that could be used or implemented in any local community will have its own identity. This means that we shall use methods and initiatives suited to a small locality, such initiatives as:
· Using the library/community centre to set up a stall, advertising/highlighting mental health issued for men in the community and where to seek help.
· Leaflets outside local supermarket/shops
· Noticeboards
· Flyers - through letterboxes in the locality
· Approaching and lobbying members of the community council to get them on board and help publicise the campaign 
· Contact the local sports teams and get them on-board to help publicise the problem and - importantly, the help available
Our campaign will be different in as much as it will target specifically a local community (it is a campaign that could be used in any Welsh local community). It will also make a point of liaising with already existing mental health organisations in the area HAFAL (which means ‘equal’) and MIND for example,
8 	WHAT MEANS (MODELS, MEDIA TYPES) WERE USED TO CONVEY MESSAGES
[bookmark: _Hlk90809794][bookmark: _Hlk90809731]The aim of one’s campaign is to get the message surrounding men’s mental health issues in the local area of Hendy. The population of Hendy is 3,612 and the male population is just over 49%. The ages of males living in the village are as follows: 0-17years 713, males at the age of 18-64 2,130 ,65 + 769. (Hendy ONS 2020). By setting a café up in the village, one would begin by advertising to each home in Hendy with flyers asking men to come to have a cup of tea or coffee and just have a talk with each other, maybe talk about their thoughts and feelings and mental health issues, in the hope we can trust each other and point people in the right direction for additional support if needs be. With the cooperation of MIND and HAFAL who have their own premises/centres in the area, a similar initiative might be conducted there. The coffee and tea would hopefully be funded by local people. One could also look at advertising in and on the café club notice boards, social media, shops and business and local sports clubs and local spar shop.  The café club will be situated in the middle of the village in a building known as the reading room that was bult in 1869 for a place where men would go and view the local papers - therefore making use of a previously used facility or landmark in the village (Llanedi 2021).

9 	WHAT METRICS WILL WE USE?  HOW WILL YOU JUDGE IF IT IS SUCESSFULL?
The meetings success will be measured by the following means
· Take a register of attendee’s each session, monitor how many people are coming regularly and to see if the number of participants is increasing/decreasing etc.
· Every session each attendee will take an effective quiz about their mental health which can be scored and compared to recent weeks to see if there is any improvement
· Also monitor how many attendees are effectively signposted to other services via our meetings 
Finally, one sure way of finding out if the campaign was successful is to try and get some feedback – retrospectively from participants – those that attended meetings and venues and those that generally participated or were contacted in the campaign. This would have to be done with the cooperation and prior agreement of anyone who did participate/was contacted and might also be achieved in conjunction with and in partnership with partner groups or organisations (like MIND and HAFAL). 
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