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	Critically evaluation of a range of traits and motivations 
The critical part that entrepreneurship plays in stimulating innovation, creating jobs, and growing the economy is enormous. Nevertheless, not all entrepreneurs can survive in the competitive business world. The following essay assesses several critical traits and characteristics, such as motivation and entrepreneurship that are supported by relevant academic models and theories and real-life examples of entrepreneurs who have proven to be successful (Ratten and Usmanij, 2021). The essay's main body will investigate four key entrepreneurial traits and motivations: messenger service, learning aptitude, internal locus of control, or passion. The corresponding theories and models will accompany every trait discussed, and real-life entrepreneurs who appreciate these traits will also be mentioned. Moreover, the essay will compare and contrast different characteristics, emphasising that some entrepreneurs may show more than one trait at a time (Jardim, 2021). 
Many experts argue that entrepreneurship is inherently a high-risk, high-payoff pursuit, and they are right to do so (Almeida et al., 2021). Successful founders are distinguished by an inclination to take risks, albeit calculated, which is an attribute that highly distinguishes them from ordinary people. Regardless of their level of experience and the scale of the assets they handle, investors—both big and small—are drawn to venture capital by its ability to identify and capitalise on opportunities, disrupt existing industries, and lead innovation. Business research highlights that entrepreneurs have a higher tolerance for ambiguity and uncertainty than others. According to a study by Hardie et al. (2020), people with a high risk-taking propensity tend to engage in risky situations actively and make bold decisions, which is crucial for starting and expanding a new venture. For example, the case of Elon Musk, the CEO of Tesla and SpaceX, illustrates how risk-taking dispositions can contribute to business people’s accomplishments. Musk invariably exhibits an unwavering disposition to face significant risks in his adventurous entrepreneurial voyages. However, in the initial stages of Tesla's business, he risked everything after putting all his wealth into the company for his determination on electric vehicles (Thomassen et al., 2020). Furthermore, SpaceX’s founder’s active vision of colonising the Red Planet (Mars) is an exceptional and improbable undertaking to which fewer people are up. Musk's appetite for taking risks lies in innovation and uprooting established industries. Tesla's electric cars have threatened existing siloed automakers' dominance, leading to the faster advent of electric vehicles even from the same traditional manufacturers. Like the above, SpaceX's rocket recouping technology also changed the whole aerospace industry, making space exploration more economically viable and open (Loi et al., 2022). Entrepreneurship is a significant route marked by a resolute actuation of industry, mastery, and achievement. Mostly present, it is an essential element when achieving success among entrepreneurs. This factor is known as achievement, which many psychologists acknowledge as a critical element to success. As demonstrated by the paradigmatic research done by D. McClelland, the need for achievement expresses an individual's urge to meet various challenges related to mastering their skills and striving for personal growth (Lackéus, 2020). Entrepreneurship with a vital needs drive can frequently be characterised by a compulsive internal desire to be the best in the business endeavours they decide to undertake. This innate quality gives them impetus and never wanes, even when they are going through hardship. They always come out triumphant and keep the victory (Barringer and Ireland, 2018). They always get the throng by setting lofty targets and pushing themselves to get astounding accomplishments, which reflects their awakened personality and motivation for success in the world. Of all the entrepreneurs who are very forward in attainment, there is no mistake that Oprah Winfrey takes the leading role. Overcoming the hardships and circumstances Winfrey faced in her earlier life did not stop her from being a force to be reckoned with in the film and entertainment industries (Ratten and Jones, 2021). Her insatiable thirst for achievement guided her to the status of a mogul in her media empire. Her unshakable attitude to be distinctively the best in her area of specialisation and to empower others like her through her work is a tribute to her entrepreneurial spirit and the ability to win laurels. Winfrey's story - from simple beginnings to erecting a multimedia empire - exemplifies how much the drive that leads a person to success counteracts any modesty s/he has (Mariotti and Glackin, 2012). Through her continuous development experience, including the relentless pursuit of success and overcoming obstacles, I have raised the bar for myself to an exceptionally high level by achieving personal greatness and motivating and inspiring many others to become entrepreneurs (Cera et al., 2020). Self-abounded people go beyond personality traits; autonomy becomes the key mentality component as they figure out the intricacy of entrepreneurship. Because of this trait, they probably adopt a learning approach that refuses to stagnate but instead strives for more conquests and seizes growth opportunities. Besides, the road of the entrepreneurial journey is quite uncertain, with statistics indicating that nine out of ten entrepreneurs will fail, with only one out of seven successfully reversing exit. Nonetheless, entrepreneurs are driven by that inner thirst for challenge and never-ending will to make a difference. While they face many challenges, how entrepreneurs handle obstacles and transform them into new steps towards success is inspiring (Ghafar, 2020). Eventually, the only things that satisfy entrepreneurs are when they are no longer battling for existence with the status quo; instead, they want to impress their industry and society with their work. The autonomy that they set gives them the courage to fight through the challenges ahead, even in the face of seemingly impossible barriers (Del Vecchio et al., 2021). Entrepreneurship depends on the internal locus of control, believed to be among the most essential factors in the operation. This psychological theory, which forms the core of Julian Rotter's perforce concept, implies that every person's thinking about his ability to control life events determines the type of life he leads. Entrepreneurs who focus on the internal locus of control are more likely to highlight the achievements they had and failures they experienced rather than some factors existing outside of their control or circumstances (Liu et al., 2020). It seems pretty basic, but this factor is irreplaceable and confers both self-responsibility and decision-making power to the entrepreneurs. The characteristics of entrepreneurs with an inner locus of control are a significant factor in their achievement. This unique feature makes these people more inclined to take responsibility; winners honestly rejoice, and failures are willing to challenge. Indeed, these people believe that they control their destiny. Through such a mindset, they can achieve the impossible, fall but stand up again, learn from their mistakes, stay focused and, more importantly, evolve daily (Kakouris and Liargovas, 2021). Eminently, Sara Blakely is a worthy example of the point that establishment is derived from self-control, which is undeniably an element of the success journey. On the other hand, even though not only self-confidence and struggle are what genuinely make up her life but also her going against the odds, I have great courage to walk from being just a salesperson of the door-to-door fax machines to being the sole person that owns a shapewear enterprise In the founder, at the hub of her pursuit of a precedently unknown goal, the fundamental empowering tool is an inviolable internal locus of control, by which I overcome any obstacle I encounter and thus secures domination over anyone that stands in her way (Watson and McGowan, 2020). During business establishment, Blakely’s unbreakable will pursue her way; obstacles come over her just like in the business (Rickman and Roddick, 2013). Victories were achieved by this person's steady determination and faithfulness. From a different angle of the situation for the sceptical or rich manufacturers, I realised every difficulty I encountered was a chance to learn something new. I was ready to take adversity when it came. A personal locus of control, this felt like a lifeboat throughout the journey of lack of a map that could get her across the darkness and caveats that were coming her way (Bell and Bell, 2020). Through how I make Afro a part of the brand and her making it so awesome, Blakely has proven how entrepreneurship - the most potent internal control - can transform our thinking. Fern is the personification of the entrepreneur's dream come true, but it is also a poetised symbol of inspiration to people with these aspirations. This song tells us that regardless of the circumstances and conditions a person may face, people should not lose hope because, in such moments, their true purpose and value are tested. External things do not necessarily awaken success within you; this awakening process is an internal development with inner resolve and strong self-confidence (Debarliev et al., 2022). Therefore, it can be seen that the tendency for individuals to influence and control their actions increases the achievement drive and motivation because the concept of personal responsibility dominates entrepreneurs with an internal locus of control.  Firstly, entrepreneurs' focus and sense of independence give them the impulse to start a new business and seek new learning experiences because they feel like their work and elsewhere bring about the desired result (Aadland and Aaboen, 2020). Even more, they listen to gossip and accept others' remarks because these can be helpful sources that help them better resist difficulties. The indisputable ability that is as imperative as it is concerned with an internal locus of control is an indisputable skill on which entrepreneurial success depends greatly. However, other factors apart from that are of equal importance as well. While these factors are essential, I think that other things, such as bravery, the ability to take risks, and the will to work through challenges and learn new things, are the drivers of the entrepreneurial journey (Shahid and Alarifi, 2021). Just like I mentioned, through this internal locus of control that entrepreneurs build up, they achieve the feelings of ownership, self-discipline, and accountability that can make them even more robust, and this is the ability to make the difference they need the most.
In conclusion, this essay has critically evaluated four key entrepreneurial traits and motivations: To that measure, I prerogative attractiveness, ambition, internal locus of control, and passion. The essay has applied relevant academic theories and models and given entrepreneurs' examples from the real world that, in sum, proved that the question of whether entrepreneurship is achieved is yes. In no quarrel discussion, these characteristics do not guarantee a person's success. Still, they undoubtedly act positively to enable entrepreneurs to find answers to difficulties and reach their goals. As a result, this comparison and contrast of the desirous character qualities reveals a deep complexity of entrepreneurship and develops an understanding of individual entrepreneurs' specific abilities and inabilities. Moreover, as the corporate sphere goes through the transformation phase, these personality traits and motivations will form the basis for resilience for those seeking to do business, those willing to invest capital and those wanting to develop policies. By creating and sustaining an excellent setting for growing these entrepreneurial principles, we can access and utilise the full power of entrepreneurship, create more jobs and innovations, and boost economic development for our benefit.
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