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INTRODUCTION.
The inception of social media has since increased the access to staff recruiting easily through various platform such as Facebook, LinkedIn and the likes. Employers are taking advantage of these platforms to share success stories, employee testimonials, and behind-the-scenes content, offering potential candidates a peek into what it's like to work at their organisation.
Social media comprises of various web-sites and app that help individual to create ,share experiences and exchange information in virtual communities and networks. Organization have since take advantage of various social media site as a marketing tool to advertise products, brands, services and recruit potential candidate as against the traditional hiring method like catalogues, bill board and Direct email.
Some of the 	roles social media has played in the recruitment of staff  are discussed below:

1. Widening the Talent Pool
Social media rises above geographical boundaries, allowing recruiters to reach a global audience. This widening of the talent pool is particularly helpful for roles requiring recess skills or for companies looking to diversify their workforce.
2. Target specific talent pools
LinkedIn especially can be used by companies to target candidates who qualify for specific roles. This process streamline the recruitment of professionals into a specify role in their area of specialty.
3. Get candite insight
Social media can give employer an accurate and an in depth understanding of a candidate’s personality, interest and values through their shared content, interactions, and activities.

4. Cost-Effective Recruitment
Compared to traditional methods, social media offers a more cost-effective strategy for recruitment. ‘Posting job openings on social media platforms is generally cheaper than using job boards or recruitment agencies, and creating engaging content can organically attract candidates, reducing the need for paid advertising’. (James Moore, Director of Recruitment).



5. Interaction with interested candidates,
Social media can be quit useful for employers to build the interest of candidates who are already interested in applying for a role in their company before they are employ.

6. Expanded Reach and Visibility
Social media allows organizations to reach a broader and more diverse audience than ever before. Posting job openings on platforms like LinkedIn, for instance, exposes vacancies to a vast network of professionals globally. This expanded reach increases the chances of finding candidates with the right skills and experience.
7. Employer Branding
Social media is a powerful tool for showcasing an organization's culture and values. Companies can use platforms like LinkedIn and Facebook to give potential candidates a glimpse of their workplace, team events, and employee stories. A strong online presence can enhance an employer's brand image and attract top talent.
.

ADVANTAGES OF SOCIAL MEDIA RECRUITMENT ARE AS FOLLOWS:

  Boosts online job visibility 
In recent times, social media has become a extensive tool for identifying and attracting top talent to work for companies. With such large active users on Facebook alone, it's likely that the ideal candidates are already active such platform. LinkedIn is particularly popular among job seekers in recent times, while Twitter is known for its job search chats.
Given the vast reach of social media, it's no surprise that it has become a go-to platform for recruiters looking to increase job visibility and attract quality talent. 
Compared to other platforms, social networks provide has an unparalleled opportunity to identify and engage with a large talent pool, making it a valuable resource for any recruitment strategy.
  Promotes employer brand
The significance of a strong employer brand has also increased with the boost in social media usage. Before applying, 75% prospects check out a company's reputation and brand, according to LinkedIn data. Establishing an attractive social media profile can significantly enhance your employer brand and amplify your company's visibility, credibility, and culture. Sharing industry news and insights and updates about your organisation can position you as a respected expert in your field. 
This motivates potential job seekers to follow and engage with you and enables you to build relationships with other leaders in your industry, thereby increasing your brand exposure. 
 Candidate screening
Social networks provide valuable insights into a candidate's personality and essential qualities. A candidate's profile can reveal important traits, such as their confidence, friendliness, and openness, along with the skills and certificates which can be beneficial in the recruitment process. 
Social networks make it easier to verify a candidate's information, such as job titles, employment history, and skills, and recruiters can use LinkedIn profiles to gather a wealth of information about potential candidates. 
Additionally, leveraging second or third-degree connections can provide personal referrals and help ensure that the right candidate is selected for the job.
  Attract passive candidates
According to the latest reports by Career Builder, 73% of candidates are passive job seekers. 
Social media recruiting allows you to connect with both active and passive candidates in the places where they already spend the most time online. Rather than posting a job description on a board and hoping the right candidate will find you, social recruiting enables you to engage with talent by interacting with their social media pages organically. 
This approach allows for two-way conversations with potential candidates who may not have reached out on their own.
Although passive candidates may not be actively searching for new job opportunities, many still use their social media profiles to stay updated on industry developments and keep an eye on companies that interest them. 
As a result, many passive candidate include professional details on their social media profiles, allowing you to review their industry experience and make contact easily. 
Additionally, building a positive social media presence for your company can encourage active and passive candidates to follow your page and potentially become part of your team.
  Reduce time to hire
As the use of social media has evolved, corporate recruiters have been able to gain information quickly on candidates, which has reduced the time it takes to identify the right candidate. This allows companies to take greater risks with their hiring process in order to get better talent who will have a better chance at success.
DISADVANTAGES OF SOCIAL MEDIA RECRUITMENT ARE AS FOOLOWS:
Takes time to search through profiles
Social media takes time to search through all the different profiles on social media and find the specify profile of candidate suitable for the needed role.
Hiring partisanship
There are a lot of biases that can affect hiring decisions, and social media profiles can help create issues with favouritism and partiality. A Facebook comment or LinkedIn post from someone could change a recruiter’s entire perception of an applicant's qualifications. Social media profiles tend to be full of details about people's lives, which can lead to a facile, distorted representation--even if it only reflects the positives. This ultimately feeds into the development or reinforcement of unfair biases.
Brand challenges.
Some organisation may have difficulty in striking the balance between conducting a successful recruitment exercise on social media and keeping the trade mark image.
For instance, a firm advertise a job vacancy on social media platform, it can have a lot of applications and decide to schedule interview for only one.
Candidates who were not  called become angrily and give negative review about the organization . Job seekers may also pass on jobs from companies that have poor social media profile however, these companies can hire agencies to help fix their public image.
 

CONCLUTION
In conclusion, access to wide range of candidate for potential position by recruiter is   no longer farfetched because recruiters are leveraging on high effectiveness of social media for recruitment.
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