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	BA (HONS) ADVERTISING AND BRAND DESIGN
	Year 2, Semester 1

	MODULE: Visual Enquiry 1
	LECTURER: Martin Bush

	3D Visualisation (Brief 4 of 4)



Introduction
There are a plethora of advertising and design awards to be competed for around the globe. With many of them come prestige, fame and often a very progressive career path where these awards can help you land your dream job. They can also provide you with the opportunity to work on exciting briefs for major brands.
Apart from the rewards gained by the individual (fame, fortune, and international accolade!) awards also provide a showcase for some of the best creative work in the world. This can be a source of immense inspiration and provide us with examples of advertising craft of the highest quality. If only for this reason we should all regularly take time to peruse the work recognized by major global advertising competitions. Of the plethora that exist, some of the most highly coveted advertising awards are D&AD, Cannes Lions, The IPA Effectiveness Awards and The Campaign Big Awards (UK only).
What the award trophies for these competitions symbolise is creative success. However, they also have a physical presence as objects in themselves. Semiotic theory suggests the way they look and feel can provoke cultural, spiritual and emotional responses. This is because they have been carefully designed to represent not only whom they are from, and what they are for, but also take into account the emotional value of what it look like and how it feels to be given one, or to own one.

Brief
[bookmark: _GoBack]All objects carry meaning (research ‘semiotic theory’). This is true whether they are natural or man-made. How an object looks, the material it is made of, its colour, its scale, its form (whether literal or symbolic) alters the meaning and has a direct effect on how it is perceived and valued. Awards are no different. In fact, their design is a great example of how an idea can manifest itself and communicate meaning through a three-dimensional form. As visual communicators this has particular relevance to what we do. This is because in advertising and branding we are often tasked to communicate complex ideas, thoughts or messages through one simple execution whether that’s a TV ad, poster print ad, guerrilla stunt or an ambient piece of work.
1. For this project your task is to create a three dimensional prototype of an award. 
2. This award should be the one that you invented and described during the studio exercise.
Consider what materials you use and how it would be received, held and displayed as they may all affect your final outcome. Consider its’ name and if that manifests itself in the physical appearance of the award. Consider the tone of the object - is it humorous, austere, revered, cool, simple or symbolic, or is it a mix of some of these things. Consider if it concisely represents everything you conceived the award to be.


For assessment the overall work required will be:
• All preparatory work and conceptual development as part of a visual diary for the whole module which will be assessed at the end of Semester 1. This will consist of ALL work produced for all four briefs that were set (Storytelling, Social Media, Creative Technology and 3D Visualisation).
• Write a short rationale explaining your project, as well as your thoughts on how well you feel the project has gone, and any reflections on the aspects of your processes that may be useful in the future.

Deadline:
The Awards Ceremony will take place on Monday 6th January 2020 at 1.30pm. Formal attire is optional!
Module summative deadline – 6th January 2020.

Summative deadline for ALL Visual Enquiry 1 projects – 06/01/20
For Learning Outcomes, Summative Deadline and Assessment Criteria see full module brief on moodle.
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