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[bookmark: _Toc38656735]Pricing strategy of Apple
When it comes to choosing a product of service, one of the important decision-making factors that customers consider is the price of that particular product or service. As a result, it is also an area where markets put a lot of effort. So, it can be said that as a customer you may consider the price as a top list factor during purchase. 
From a marketing perspective, pricing strategy is considered as the most sensitive strategy in marketing planning. According to Wu (2012) the reason of that companies competes in the market with similar other companies and usually they follow a level of price for a specific products or service. For instance, price of a next level smart phone brand such as Apple iPhone x or Samsung Galaxy S10 have a very close price range. Though both brands are from two very different companies and the smartphones are also have lots of differences but since they target the same use purpose, they seem to have close price range. Such example is also presence in every industry. In this part of the writings, we will talk about the price strategy for Apple Inc. 
There are lots of pricing strategy that a company usually follows. One of the basic prices determining strategy is the cost-based pricing.  Calculating the final production cost and adding the markup will give a value for the price. Chen and Simchi (2012) found that for simple products such as grocery items, this pricing strategy work well. But for complex products such as luxury item, different pricing strategies are used. Here, pricing strategies such as premium pricing, value-based pricing, price skimming comes to play. 






According to Wu (2012), premium strategy is used when the company offers the best product or service to the customers considering the premium nature of their products and services.  Value based also pricing is applied when the company consider the customer’s acceptance level of payment regarding a product or service. Price skimming strategy is used when companies offers at the highest rate in the initial periods but enterally the change that price to due to fall of the demand over the time. 
Considering Apple’s pricing strategies, it can be noticed that the company actually uses premium pricing strategy. As mentioned earlier that premium pricing is considered when companies offer the highest quality products and service. Apple’s products are always premium and the company have been doing a lot of research and development to maintain that level (Dave, 2018). As a result, they also ask at a premium price for their products. Herse and analysis by Bloomberg’s showing gradual change in price over the time. 
[image: Samsung, Huawei Double Down on Apple's High-Price Strategy - Bloomberg]
However, it’s not very effective to make a product with premium features and ask for the premium price. A smart manager actually considers the customer preferences and make necessary actions to accept that price.
 According to Giachetti (2018), Apple does that with excessive and effective promotional campaign. People often seem to line up when apple bring a new smartphone and the latest phone model surpassed 1000 bucks boundary and people doesn’t mind to pay that price because the company keep their promise to the customers. 

[image: ]
This image taken from internet shows people lining up in front of Apple store in London.

However, Apple’s success not only depend on the price. They have and excellent customer relationship which is maintained through regular communication and participation in the benevolent activities. These are promotional issue but they actually motivate to have a positive feeling on the price level.
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[bookmark: _Toc37966600]Task 1APromotional objectives
	Objectives
	Specific
	Measurable
	Attainable
	Realistic
	Time-bound

	1. Market share would be increased by 5% by the next 2 years.
	Market share would be increased.
	It would be increased by 5%.
	It is attainable by a proper marketing plan.
	It is realistic because they have a strong influence on the market. 
	It should be done by the next 2 years. 

	2. Total sales would be increased by 6% next 5 years.
	Total sales would be boosted.
	Sales increase rate is 6%.
	This promotional campaign would make it possible.
	Apple Inc. can do it by proper promotional activities. 
	It should be done by the next 5 years.

	3. Increase the brand value by 10% within 2022.
	The brand value would be increased.
	It would be increased by 10%.
	The company can attain it by executing the promotional campaign. 
	They can do it as a large company. 
	It should be completed within 2022. 



[bookmark: _Toc37966601]
Media channels 
Apple would use different types of marketing channels to reach their most possible number of customers. They would use their online stores which is a very good channel for pre-booking their new products. Another one can be the retail stores where customers can get the products directly. Direct sales forces will reach the products to the retailers. One channel can be the third-party wholesalers who will also work with retailers. Between direct sales force and third-party wholesalers, there are value-added retailers (Wasada et al., 2020). 
[bookmark: _Toc37966602]Promotional contents
Various contents are planned to arrange through different media. According to Alsina et al. (2017), these content list would include television commercials, online offers like if customers buy through the online site or pre-order the products, they would get discounts in a certain rate for a certain period, advertisement in other websites to reach more customers from a different place, social media page’s promotion like Facebook and Twitter promotions, promotional campaigns in different public hotspots like educational institutions, shopping malls etc. Lastly, Apple would inform their old customers about new products and offers via direct mail services. 
[bookmark: _Toc37966603]Social media strategy
Apple is not that much active in social media sites for their promotional activities. But they should plan to utilise their social media platforms for this marketing campaign. They have an official Facebook page with 11 million followers (Jain, 2019). But this is only for a touch-up with the customers. They should promote the product-based advertisements presenting the features and incentives offered. They will also use the Twitter account to engage more customers. Recently companies are using updated features like days, status, premiers etc. connect more people. 
[bookmark: _Toc37966604]Promotional success measurement
Apple's strategic strategy is intended to make possible the business move properly. To address business performance, the organisation will arrange meetings. The company will check some other sectors of the business to check its performance. These would include checking the revenue over a certain period with by their targeted revenue (Chen and Ann, 2016). They will also check the operating expenses. The main factor here is the sales amount and market share increase. They will check the after-promotion market share of an individual brand of them. 
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[bookmark: _GoBack][image: ]Of the new products this year, the iPhone 11 Pro and iPhone 11 Pro Max is obviously of the most interest to the public. But we decided not to rush and study the “bug” in real life, so the corresponding review will be later. And now we offer you detailed testing of the iPhone 11, which is no less, and in some ways even more interesting than the sensational Pro models - simply because most of the new technologies (night mode, ultra-wide-angle camera, new processor) are presented here. New dual-camera system. You can take pictures with a wide and ultra-wide viewing angle. An updated interface and a new ultra-wide-angle camera will allow you to see and shoot what is happening outside the frame. Shooting and editing videos are now as easy as taking photos. This is still an incredibly popular camera, but with completely new perspectives.
Box iPhone 11 is made in the traditional style for Apple. The image of the iPhone on the packaging clearly demonstrates the color and model: in this case it is purple - that's what it is called on the site, although it is rather light gray-lilac. However, we’ll talk about this later.
[image: ]

The package bundle of the iPhone 11 is no different from the iPhone of several previous generations: a 5V 1A power supply, a Lightning cable, EarPods with Lightning jack, and a set of leaflets.
Phone 11 is the direct descendant of the iPhone XR. And, in fact, outwardly it differs very little, except, of course, for the module with cameras. As in the case of Xr, the smartphone is presented in a number of color options. However, instead of blue and coral, the aforementioned purple and green appeared.


But four matching colors - white, black, yellow, and red (Product Red) - now look different. They became less flashy, softer, milky, matte. For example, yellow is now rather a banana. And purple is a light lilac with a gray tint. It looks much more restrained and noble.
The back surface is covered with glass, the front, of course, too. The location of the buttons and connectors has not changed compared to the iPhone XR. The main innovation is the cameras. Now there are two of them, they are placed on a separate square transparent platform, where they also have a flash and an additional microphone, which was not there before.


Thanks to the cameras, the new iPhone can easily be distinguished from the previous ones. Moreover, the principle here is simple: if there are two of them and they stand separately - this is the iPhone 11, but if there are three, then the iPhone 11 Pro / Max Pro. In general, do not confuse with predecessors.


REFERENCE:
•	Small Fry by Lisa Brennan-Jobs
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•	Losing the Signal by Jacquie McNish and Sean Silcoff
•	The Cult of Mac, second edition, by Leander Kahney
•	Creative Selection: Inside Apple's Design Process During the Golden Age of Steve Jobs by Ken Kocienda
•	Apple Confidential 2.0 by Owen W. Linzmayer
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Major Smartphone Prices Over Time
Prices have skyrocketed since 2017
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