Task 3 - Source evaluation Template

Student Details
KOUADIO EBAH ;2544822
Topic chosen
The use of social media to promote businesses
TITLE OF SOURCE
The future of social media in marketing
AUTHOR(S)
GIL APPEL / LAUREN GREWAL / RHONDA HADI /AND ANDREW T. STEPHEN

Year published
2020
The article was published online on 12 october2019 and appeared in volume 48of the journal in January 2020.

HOW DO YOU FIND THE SOURCE
I used to google to find the source by searching online for an academic article about the use of social media in marketing.
The article is also available through PubMed and PubMed central, which helped me verify the information about authors and publications.

Why did you choose this source?
Is relevant to the topic?
the source is highly relevant to my topic.
My topic is “the use of social media to promote businesses “the article talks about social media in marketing and explains how social media allows find and interact with consumers. The authors also examine how social media affects businesses, consumers and practices in marketing.

Is it a useful article?
The article is useful because it explains that social media is not only for advertising, but also an important marketing and communication channel for businesses.

Is this an academic source?
It is an academic source because it was published in the journal of the academic science, that is an academic journal.
When was it published? Is it recent enough? Why?
The article was published online on 12 October 2019and was included in the 2020 issue of the journal of the academic of marketing science.
Although the article is not very recent, I found it relevant to my topic, because it focuses on long _term developments and trends in social media marketing, then only talking about one specific social media platform.

Author credibility
Who are the authors and what are their qualifications?
For my source evaluation, I looked at the authors of the article and their academic backgrounds,
The article was written by four academic researchers:
· GIL APPEL
· LAUREN GREWAL
· RHONDA HADI
· AND ANDREW T. STEPHEN
Gil Appel is affiliated with the Marshall school of business at the university of southern California 
Lauren Grewal is from TUCK School of Business at Dartmouth college.
Rhonda Hadi is affiliated with the SAID business school at university of oxford.
Andrew T. Stephen is affiliated with both the Said business school at the University of oxford and Monash business school.
I consider the authors credible because they are researchers and academics associated with well know universities and businesses schools, particularly in the fields of marketing, consumer behaviour, and business.

RELIABILITY?
Is the source reliable? Why? yes, it is reliable because, it has been published in the journal of academic of marketing science that is an established academic journal.
Also, it has been formally published by springer Nature and has a DOI”10.1007/s11747_019-00695-1.
And the authors are affiliated with respected universities; these are the raisons why I consider the source reliable for my assignment.

Short Reflection
1, What did you find difficult about this task?
The most difficult part of this task was reading and evaluating the source. And I also found the academic language difficult to understand.

2.What did you learn from this task?
I learned that I should not trust automatically everything I find on the internet, I learned that I should check who wrote the information, where and when it was published and if the authors have relevant expertise, and if the source is supported by academic research.
I also learned that social media is more than just an advertising tool and that it can influence consumer behaviour and engagement, also brand communication and the way businesses interact with their customers.
 





