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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads very quickly as soon as clicked on the link.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes , there are multiple sections: classes, vouchers, corporate events, and etc. Navigation is on the top menu and links on the main page which makes it fairly simpleto move.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes customers can buy vouchers and select classes. For example a One Day Class Voucher is clearly listed with purchase options.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The site could improve by providing clearer filters or calendars of the available classes and dates rather than only voucher options.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The design uses clean layouts, good imagery and is visually inviting on desktop. However some elements may require more scrolling and could benefit from mobile specific optimisation.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The Imagery is used very well, the photos of classes and dishes give a good example of valuable work experience. The colour is professional and warm this makes it feel premium and high quality.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: I did not find evidence of a live chat tool on the website in my review. Without that, customers may rely on contact forms or phone and email.


	Question 2d – How effective are the social media links on the website?


	Answer: The site has links of Facebook, LinkedIn, Instagram and YouTube. This helps connect users to social community and can boost engagement.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: It is very clearly stated on the website because the website classifies services under cookery classes and, team building.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Some clients are present on class pages. On trustpilot the overall score is 3.9/5  with mixed feedbacks.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service emphasises on cooking, expert chefs, small class sizes, and a variety of cuisines which suggest a high quality offering. You might recommend it because the classes appear immersive, they include take home food, and they cater for different levels.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes or example, the one-day class voucher is priced at £199. The price appears consistent with a premium experiential class and some me pages may not list all price.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cookery classes 

	
	2. one day cooking class

	
	3. corporate team building cookery event UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
I did not perform a live full Google search in this review, but given the specificity of the service and the website’s presence, it is likely to appear relatively high for localised searches

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes websites remain absolutely relevant in modern UK business as the primary point of discovery, credibility and conversion for many service-based companies. They allow customers to understand what’s being offered, book/pay online, read reviews, and compare options. Mobile access, clarity of information and usability determine whether a website effectively drives business in a competitive marketplace.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I would recommend adding a prominent, live booking calendar or interactive schedule showing upcoming classes with “book now” buttons directly. This reduces friction for users wanting to check availability and commit, and thereby likely increases conversion rates. It also enhances usability on mobile where quick decisions are important.
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