Travel Tribes E-portfolio
I have taken the Amadeus travel tribes quiz and I have found out that I am a ‘memory maker’ which means that I am “driven by travels DNA; memories people and places”. This means that I will value these things the most no matter how much travel changes into the future, and I will embrace future technologies. Only 17% have been found to be memory makers. However over 50% of students in our class have found that they are members of this group, which is an interesting statistic that suggest our group sees travel differently to the general population. According to the travel tribes global report, memory makers tend to be over 40 and prefer technologies that they are familiar with. Compared to the other traveller tribes they are less likely to have changed their employment in the past 12 months and tend to have low to medium levels of income. They are a quarter more averse to loss than the other tribes and this suggests that the future can be daunting for them. 71% said they are comfortable with being on their own rather than preferring to be with others. 57% stated they preferred to purchase things in-person rather than online. (Amadeus, 2023)
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Evaluation
I think that memory maker is an accurate assessment for me I am driven by making memories, meeting people, and seeing different places, these are all things that I love doing. I do embrace technology as often as possible, so this is accurate. I am not over 40 and I would not necessarily say that I prefer technologies that I am familiar with so this maybe not so accurate. I am currently a student, so the employment and income statistics are not relevant to me. I would say that I am loss averse but I am also not afraid to spend money to enjoy a holiday or trip. I would not agree that the future is particularly daunting for me, but I would agree that there is unknowns is all parts of life currently that have to be navigated by everybody. I am comfortable with being on my own, but I do also love travelling with my friends. I’m very comfortable with purchasing things online but also happy to buy in-person. Overall, I think that this tribe does apply to me, but I do not believe I fit with all the indicators within it, I believe it could have work to make It more specific. (Amadeus, 2023)
How will travel tribes impact travel trends?
According to the report Most travellers believe that in 2033 travel will be very different or noticeably different. 40 % of Memory makers believe 2033 travel will remain more similar to how it is now, and many reacted negatively when shown that travel may change significantly. Over half felt they had no positivity for travel in 2023, most are worried about it, and will travel less if their worries are not addressed. This tribe is very different to the ‘Excited Experientialist’ tribe, who value freedom, and will keep their future travel plans open. They feel by using an online booking service in 2033 would take away the excitement of a trip as it is too predictable. They like to trust their instincts and only half will permit their personal data to be used by online agencies, who could plan trips based on prior trips. This is different to other tribes who prefer certainty to ambiguity. They strongly value travelling comfortably and quickly and would like Artificial Intelligence to assist with this in future, they believe AI could speed up their airport experience. Around 40% believe that a way of travelling sustainability would be to limit how much people are able to travel internationally. (Amadeus, 2023)
Impact on Tourism
Despite future technologies developing and artificial intelligence playing a larger role in the tourism industry with assistance for booking trips 83% of travellers still want to be involved in helping to plan their trips in 2033. Most are confident that AI can plan travel. Over half of travellers expect that they will be using Virtual reality to preview their trips and assist them in planning trips. I believe these technologies will play a big part in the future tourism industry. When It comes to sustainability only 35% say it excites them to travel in more sustainable ways, 63% say they will not spend more for biofueled plan trips. The statistics suggest people are very reluctant to use sustainable transport in 2033, people do not wish to sacrifice anything. They are however excited for faster transport to get to their destinations. This suggest to me that perhaps sustainable options for travel will develop slower as there will not be the demand for them by travellers, however I believe transport options will get faster and more efficient in the future. Most travellers believe they will be paying use online payment services such as PayPal and apple pay, these are already commonplace, but I believe they will takeover as the prominent ways to pay. (Amadeus, 2023)
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averse than other travelers.
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