Market Research questionnaire 
Farida Khatun-Miah 1712712
[bookmark: _GoBack]In our module of Digital Skills and research methods, we were tasked with working as a group in producing a market research questionnaire to support our business plan for the module Managing Enterprise in the 21st century.
Market research is crucial to running a successful business. It can enable a better understanding of customer needs, identify target markets, trends and conditions, as well as inform decision making to maximise efficiency and effectiveness. (Oneresource, 2018)
My team members include:
· Abdella Shekedin 1712468
· Fateha Khanum 1712905
· Mohon Uddin 1712726
· Landa Rrapi 1712901 
We worked as a team formulating and designing the questionnaire using google forms, conducting and collating the research and analysing the information collected.
The URL link to the questionnaire and the responses: https://docs.google.com/forms/d/1SbRvDh46mUGet40-AcE8a9rl1xKYoNKUY70inXSj514/edit?vc=0&c=0&w=1#responses
My contribution are the following questions;
1. how did you find out about us? 
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This question is relevant as it can enable us to determine how potential customers are made aware of the services we provide.
The findings are from a total of 25 responses:
28% stated word of mouth, 28% social media, 20% google search, 20% other and 4% TV. This indicates that the most effective methods of raising awareness and promotion of our services are via word of mouth, social media and google searches. To maximise exposure, we should integrate the use of new technologies such as smartphones, mobile devices, laptops, tablets etc and enhance our social presence by being active in social media outlets such as Facebook, Twitter, Instagram, Snapchat, Google etc as well as promoting ourselves by with word of mouth. This would enable us to reach those that are not confident with technology or anonymity and prefer face to face service.

2.  What is your Budget? 
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This question is relevant in determining the disposable income of a potential customer, how much they are willing to spend on their holiday and what type of packages would be most suitable for them (luxury, budget or economy). Other factors would include duration of stay and seasonal peak times and of peak time prices as well as taking advantage of special offers.
Findings From a total of 25 responses;
52% have a budget of £500-£1000, 28% have £200-£400, 24% have £1000-£5000 and 4% have £100-£200.
This indicates that more than half of our potential customers fall within the spending range of £500-£1000. The others remaining within the £200-£400 and £1000-£5000 range. By focusing our promotional activities on packages within these prices, we would maximise sales. Our specialist umrah packages fall within this price range so it would make good business sense to put an emphasis on promoting them.

3. [image: ]How do you wish to travel? 
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This question is relevant for determining the form of transport customers most prefer to use.
Findings from 24 responses are;
66% prefer air travel, 16% by sea, 12% prefer train travel and 6% prefer to travel by coach. 
This indicates that the majority of potential customers prefer to travel by plane to reach their destinations and the remaining preferring to travel by sea, train and coach. By promoting packages that include air travel, build strong links with airlines and airport staff, look for concessions and special offers and deals to give our customers the best holiday experience and value for their money. 
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