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Introduction to Marketing and Consumer Behavior assignment
M4X01278 
Produce a written report which assesses the key aspects that must be considered when marketing a logistical service or motorsport race venue. Use the 7 P:  Product, Place, Price, Promotion, Physical Evidence, People, Process to formulate your report.

Marketing is crucial for motorsport events and races. Good advertising is one of the keys for racing event’s success. Moreover, nowadays social media and the internet are one of the best places for marketing motorsports. For instance people find all the information they need for a certain event on the racing championship’s social media page or on a certain racing track website. This report will address the 7 P structure for marketing in motorsport venues.
The product that motorsport events deliver is like nothing else. It is all about the experience you will feel while being on a certain venue. Moreover, the atmosphere is outstanding on some of the races. For example, the 24 Hours of Le Mans on the famous Circuit De La Sarthe is an amazing race. The experience starts on almost one week before the actual race. People get to meet their favorite drivers for an autograph during the week before the free practice. There are three qualify sessions that people can enjoy the race cars from different places on the track. Moreover, there is a parade in the town nearby with all cars and teams just before the race day. Circuit De La Sarthe is surrounded with forests and fields where the caravan parks are. Crowds can enjoy a good day out or even drive go karts on the karting track that’s inside the real one. The race itself is spectacular. Fans are pleased to watch the most technologically advanced race cars racing each other for 24 hours on one of the greatest racing tracks ever. Moreover, even if fans have enough of watching the race at some point and want to hang around there are concerts and festivals during the race for entertainment.  For the people that are watching from home there is a TV broadcast on every event of the week and full 24 hours during the race. 
Tickets price is something that really concerns customers in the racing environment. For instance, some events are expensive to attend. Formula 1 are the most expensive mostly because of the reputation of the series not that much of the experience nowadays. By contrast, getting access to the best race in the world the 24 Hours of Le Mans cost twice less than attending to one Formula 1 race. Depending on how much fans want to spend for their tickets there are different packages for the events. For instance, you can get access to the paddock and the whole circuit plus pit pass during the whole race week for a reasonable price. 
The circuit location and layout play major role in sells for a certain event. In terms of location the main factor for attendance is the country that the event takes place in. For example, in Formula 1 there is a trend that the Asian and Arabic part of the season doesn’t get that much attendance compared to some European and American races because people in these countries are not that interested in watching the sport. Motorsports are not that famous in Asia, especially in Korea and India and that is why both Gran Prix’s where stopped due to poor attendance. By contrast, the most viewed races live are the British GP and the race in Mexico. Track location is important for things like transport, event organization and accommodation. For instance, even though the Circuit De La Sarthe is close to 3 towns, the hotels aren’t a lot and they get booked really early. However, you can find a lot of accommodation opportunities farther from the circuit. Furthermore, there are busses provided but only from the three main towns around the track which does not make the travel very suitable for people that are sleeping in another town’s hotel accept if they bring their own car.  Moreover, for the fans that like camping there are enormous camping zones all over the track.  The race organizers provide different types of great quality food for the paddock guests. By contrast, if you are watching from one of the stands there are a lot third party fast food companies to satisfy the needs of the fans. Moreover, some people actually prefer making their own food by doing a barbecue in the camping areas. 
Promoting the motorsport venue is a key factor for getting more people to attend races. Nowadays the best way to advertise racing championships is in the social media. All series have their one page where they post all the latest news and some interesting videos so they can get more viewers and fans. Mostly motorsport series in social media are targeting the racing fans for marketing. But if people want to have more information about the races they go to the series websites where they can buy tickets. Tickets also can be bought from the racing tracks’ official websites. Furthermore, race circuits have their own websites where they publish information about events that are about to happen. For instance, some tracks like Nurburgring also have the so called “track day” events where people can drive their own cars on the track after paying for as many laps they want. Moreover, there are some interesting deals for the fans on the front page of Nurburgring website depending of the time of the year. For example, during the Christmas period the race circuit has an offer for a perfect holiday present. Furthermore, you can buy vouchers for your petrol head family member or friend to ride alongside racing drivers in sports car on the track or tickets on discount for some of the racing events in the upcoming year. 
Racing fans are big part of the sport. Motorsports benefit mostly from television right which means that people who watch racing are crucial for the sport. Furthermore, this means that racing venues must fulfill fans expectations and always be on a good level. Sometimes racing series have their dips. For example, the World Endurance Championship was one of the top rated for the last decade but due to outside factors important teams left and the interest started going down. Furthermore, the owners of the series made a survey in the social medias to ask the fans how they thing the championship should be ran. 
The process of delivering customers what they paid for is the actual racing venue. Moreover, fans get to enjoy world class racing on Formula 1 Gran Prix, paddock guest have the finest service that motorsport can provide in terms of food, cocktails and champagne. 
In motorsport venues the physical evidence of the actual product starts with printing the tickets for the event. This is the first evidence of the product. Furthermore, watching the event from the grand stands, the paddock, or the TV broadcast from home is another physical indicator for what the customers pay for. The actual racing between cars that people see 24 hours is a good example of the evidence of the product fans experience at the Circuit De La Sarthe. 
In conclusion, motorsport venues are really customers related in terms of giving the fans exactly what they want to see and what they pay for. Moreover, the right marketing strategy is important for racing events. That contains promoting the venues on the internet and the social media and organizing side events on tracks like track days or exclusive co-driver rides for the fans. Good promoting, reasonable price, convenient place of the event and mostly a brilliant experience during the race is the recipe for a successful motorsport event.
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