
SURVEYS & 
QUESTIONNAIRES



ASKING

Designers can enlist the participation of people in the design 
process through a range of design research methods that pose 
questions to help reveal and discover information that can 
prove invaluable in resolving complex design issues.

One of the simplest and quickest ways of eliciting information 
from individuals is by asking them directly. Using tools and 
techniques such as questionnaires, focus groups, interviews and 
the creation of personas, designers can gain a better 
understanding of the multifaceted relationships that exist 
between users and the designed products, services and systems 
they rely on.

Source: Research Methods for Product Design. Alex Milton & Paul Rodgers



WHAT'S THE DIFFERENCE BETWEEN A 
SURVEY AND A QUESTIONNAIRE? 

QUESTIONNAIRE

To put it simply — a questionnaire is a list of written questions 
aimed at getting information about individuals. A questionnaire is 
usually limited in scope, and it isn’t used for gathering data or 
analysing statistics. 

SURVEY

A survey involves gathering data to use for analysis and 
forecasting. As opposed to its questionnaire cousin, the data isn’t 
analysed in isolation. Surveys do look for trends, behaviour, and 
the bigger picture.



PUT VERY SIMPLY:

A questionnaire is one-purpose data collection through a 
set of questions.

A survey is data collection through a set of questions for 
the purposes of statistical analysis.



HERE’S AN  
EXAMPLE OF A  
QUESTIONNAIRE.

Flashback to the last time you joined a 
gym, maybe you went for a health check 
when you signed up. You would have 
been asked to answer a list of specific 
questions about medical history.

That was a questionnaire.

The information you provided is used 
to assess risk, help with diagnoses and 
paint a picture of your medical history.  

It’s not used to look for trends, 
behaviour or a bigger picture.



THE DEFINITION  
OF A SURVEY. 

Think of a survey as a major project, 
aimed at using data to reach 
informed conclusions. 

— A survey could be regarded as a 
questionnaire on steroids. 

With a survey, you can dig deeper 
and find out peoples’ opinions and 
ideas.  

It encompasses a range of different 
elements, including a sample design, 
a data collection methodology, data 
collection instruments, analytical 
techniques, etc.



THE DESIGN PROCESS
WHEN & WHERE 



QUICK TIPS 

Keep it short.  
Don’t forget that every extra question reduces your response rate. If the 
questionnaire / survey is too long, you may find that you don’t get as 
many responses as you’d like. Better to send a few short surveys than to 
put everything you want to know into one long survey.

Open-ended versus close-ended questions.  
Asking open-ended questions is the best approach, but it’s easy to get 
stuck in analysis because every user answer requires researcher time for 
analysis. Plus, users quickly tire of answering open-ended questions, which 
usually require a lot of reading and typing.

🧰



QUICK TIPS 🧰



HOW TO CREATE A GREAT QUESTIONNAIRE 
Research Methods for Product Design

🔥🔥🔥



TYPES OF QUESTIONS

The types of questions you ask can prove to be one most critical factors 
determining the success of a survey. 

Using different question and answer types effectively lead to more engaging 
surveys. Incorporating the different types gives you more complete and 
accurate results. 



TYPES OF QUESTIONS
1. Dichotomous Questions

2. Multiple Choice



TYPES OF QUESTIONS
3. Rank Order Scaling

4. Rating Scale / Likert Scale



TYPES OF QUESTIONS
5. Semantic Differential Scale

6. Stapel Scale 

Unlike the rating scale, the semantic differential scale does not have a neutral or middle selection.  
A person must choose, to a certain extent, one or the other adjective.



TYPES OF QUESTIONS
7. Constant Sum Survey Questions

8. Open-ended



TYPES OF QUESTIONS
9. Demographic Survey Questions 

10. Matrix Table



TYPES OF QUESTIONS
11. Side-by-side Matrix

12. Static Content



TYPES OF QUESTIONS
13. Miscellaneous

14. Visual Analog Scale



TYPES OF QUESTIONS
15. Image Chooser

16. Data Reference



TYPES OF QUESTIONS
17. Upload Data

18. Net Promoter Score (NPS)



TYPES OF QUESTIONS
19. Choice Model 



EMPLOYABILITY IN THE CURRICULUM - 
STUDENT SURVEY 
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