Examination of young entrepreneurs and the challenges they face in the UK 
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[bookmark: _Toc148610991]Background 
Entrepreneurship is basically a person who is taking financial risks in setting up their own business. A significant change in the conventional corporate environment has been suggested by the recent rise in the number of talented entrepreneurs in this country (Belitski, and Desai, 2021). The younger population has demonstrated a growing appetite for entrepreneurship in this change in perspective, which is being prompted by things including advancements in technology, an energetic start-up environment, and shifting perspectives on society (Bărbulescu et al., 2021).

One of the greatest challenges for the young entrepreneurs in the United Kingdom is being able to secure an adequate amount of funding. Most of the young entrepreneur's struggle till today as they are not able to find proper investors that are willing to invest a huge amount of money in their start-up businesses (Reuber et al., 2022). It has also been taken into account that most of the young entrepreneurs of the UK even though they able to find investors that are willing to invest in their business, they eventually starts charging a very high interest rate and for this reason, the young entrepreneurs and not being able to initiate of start their businesses (Richards and Al Zaili, 2020). Due to certain restrictions and increase in strictness in the repayment terms, the young entrepreneurs of the UK are taking back their steps and now they are not very enthusiastic regarding initiating and starting their own business (Reuber et al., 2022). Apart from financial issues, some of the most common that are being faced by the young entrepreneurs of the UK are lack of security and growth issues of the business. 

This study attempts to clarify these misconceptions and improve the comprehension of the function of entrepreneurial activity in the UK's economic growth.
[bookmark: _Toc148610992]Aim and Objectives
Aim 
The aim of this research dissertation is to evaluate the way the new generation are indulging into entrepreneurship and its direct challenges faced in the United Kingdom. This dissertation will highlight the main challenges that are being faced by the young entrepreneurs of the United Kingdom and the way it has impacted on their enthusiasm. 

This research dissertation will also discuss the challenges and overcoming strategies that can be used.

Objectives
· To highlight the main challenges faced by the young entrepreneurs in the UK
· To provide the significant changing strategies that the government need to implement to resolve the problems faced by young people
· To evaluate the reason for decrease in enthusiasm among the young aspiring entrepreneurs regarding starting a business
[bookmark: _Toc148610993]Research questions
· What are the main challenges faced by the young entrepreneurs of the UK?
· What difficulties must young entrepreneurs overcome to pursue Entrepreneural activities 
· What approaches can successfully reduce the difficulties the current generation faces during their entrepreneurship endeavours?


[bookmark: _Toc148610994]Chapter 2: Literature Review 
Challenges faced by the entrepreneurs

As a result of bureaucracy as well as cost and at the same time transportation and shipping issues has become one of the major challenges that are inevitable on the part of the young entrepreneurs. It has further been of the black due to constant increase in red tape, the young entrepreneurs have become demotivated and are becoming lethargic in starting their own businesses as the product or services of a business keeps on fluctuating in the UK and as a result of this the business can face mask to clauses which can be dangerous on the part of the young entrepreneur (Narula, 2020). Another issue which is being faced by most of the young entrepreneurs of the UK are issues related to cash flow management as these are some of the basic components which are required to initiate a business (Gao and Yang, 2022).

Today's young generation can hardly manage cash flow and for this reason starting up a business can become problematic for the young generations of the United Kingdom. According to Hofmann, and Jaeger‐Erben, (2020), the changing socioeconomic climate puts an emphasis on characteristics that are beneficial to entrepreneurship, inventiveness, agility, and resolving issues, this encourages younger individuals to consider entrepreneurship as a satisfying and practical professional path.
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Figure 2.1: Entrepreneurial creativity and growth
Source: (Petrakis, and Kafka, 2018)

The reasons for decrease in enthusiasm among the young entrepreneurs regarding starting a business

The cost of billing is constantly increasing, and it has become challenging for the young entrepreneurs of the United Kingdom to take their business by keeping in mind all these challenges that they have faced or can face in the future (Gao and Yang, 2022). As a result of inflation, the profit margin of the young entrepreneurs can be reduced or decreased and for this reason the young entrepreneurs of the UK may not take the initiative of starting their own new business (Antcliff et al., 2021). As a result of Brexit there are several consequences that are being faced by many businesses. The text system of the UK is complicated, and the youth have faced severe complications because of the tax system, and it has also played a negative impact on different businesses in different ways (Liou and Rao-Nicholson, 2021). Some specific consumers have different demands and expectations and meeting those demands and expectations has become a challenging part for the young entrepreneurs and for this reason their enthusiasm has also decreased.

The initial significant obstacle is the restricted availability of financial services. The difficulty with getting finance, particularly in the early phases, continues to be an important obstacle to the establishment and growth of fresh enterprises (Murray, 2022). This situation is rendered worse by the intense rivalry in the market when companies fight to differentiate themselves from established businesses and other companies that are competing for customers' interest and revenue.

Influence of entrepreneurship of the economy of UK
Additionally, the benefits of being an entrepreneur extend outside specific businesses. According to Shahare et al., (2023), a thriving ecosystem of entrepreneurs raises socio economic productivity. Taking chances, industry exploration, and the implementation of innovative technologies are all characteristics of the entrepreneurial mind-set. This fosters advancement in technology, which increases the economy's growth. Moreover, small-scale businesses and new businesses play an important part in the creation of jobs through creating avenues for employment and lowering the rate of unemployment (Ahl and Marlow, 2021). This emphasises the essential function that entrepreneurship performs in the UK's financial climate and the longstanding connection between a strong business sector and improved economic performance. Therefore, promoting an entrepreneurial atmosphere is crucial for fostering inventiveness, growth in the economy, and long-term sustainability.

It has also been observed that the SMEs of the UK in the year 2023 face challenges such as customer numbers are constantly decreasing as a result of the crisis in cost of living (Narula, 2020). The young entrepreneurs have understood the consequences of such disasters and for this reason they are taking back their steps from starting their business (Hall et al., 2021). The government can also provide some special offers to the young entrepreneurs in terms of giving special discounts in terms of less rates or providing subsidies or remedies for the young entrepreneurs.
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Figure 2.2: Factors of economic growth
Source: (Petrakis, and Kafka, 2018)

The overcoming strategies 

The laws of the United Kingdom need to change especially for business as the young generation will not be able to cope with the business or start and complete new one. What is the responsibility of the government of the UK to simplify the entire taxation procedure so that the young entrepreneurs can become more enthusiastic, and they can easily start their own business (Liou and Rao-Nicholson, 2021). 

The price of energy can be unchanged; however, the UK government can offer a special discount for the young entrepreneurs so that they can easily start their own business with respect to the change in inflation rate (Hall et al., 2021).

As a result of the Russia Ukraine war, the living Standard of most of the customers has become stagnant and for this reason it has become a challenging part for the young entrepreneurs to make profit out of their business (Antcliff et al., 2021). The new policies that have been implemented by the UK Government are more fragile in nature and the young entrepreneurs have faced difficulties in managing those policies and initiating the business at the same time.
[bookmark: _Toc148610995]Conceptual framework
The conceptual framework for the present research attempts to deliver an organised knowledge of the variables affecting entrepreneurship attraction, the difficulties that new entrepreneur’s experience, the influence of entrepreneurial activity on the British economy, and the techniques used to overcome these obstacles.


Figure 2.3: The significance of entrepreneurship and its impact on the economy of the United Kingdom
[bookmark: _Toc148610996]Chapter 3: Research Methodology
[bookmark: _Toc148610997]Research philosophy and design
There are four kinds of research philosophies which are being used by researchers based on different scenarios and circumstances. These philosophies are realism, positivism, pragmatism and interpretivism (Malmqvist et al., 2019). With the help of interpretivism, the researcher will be able to showcase quantifiable data as well and the researcher will be able to analyse different factors that are related to the research topic (Sileyew, 2019).

As realism philosophy and positivism philosophy are based on the point of view of different individuals and social views, thus, data can be either flexible or can vary based on the perception of different people (Pandey and Pandey, 2021). With the help of interpretivism research philosophy, the researcher will be able to evaluate the key challenges faced by the young entrepreneurs while starting a business. 

For this reason, the research will avoid using these two along with pragmatism philosophy as complicated components can hamper the research. The researcher will use interpretivism research philosophy to send out and increase the quality of the research paper.

The researcher will use descriptive research design to conceptualise the phenomena that have taken place in the research paper (Sileyew, 2019). With the help of descriptive research design, the effectiveness of the research paper can be increased. With the help of descriptive research design, the researcher will be able to use journals that have relevance with the topic. 

Based on the natural phenomena, different factors and components will be analysed by the researcher while conducting the research paper (Malmqvist et al., 2019). As secondary data will be used by the researcher, so with the help of descriptive research design appropriate information can be gathered by the researcher.
[bookmark: _Toc148610998]Research approach and choice 
The researcher will use deductive research approaches which are based on data collection and general theories by keeping alignment with the research topic. With the help of this research approach specific actions can be taken by the researcher based on the theories that are being provided by different authors (Pandey and Pandey, 2021). The research choice for this research paper will be quantitative research. With a deductive research approach, it will be easier for the researcher to provide mitigating strategies that the government can use to solve the problem. 

However, the researcher will use qualitative data with the help of different secondary statistics to increase the quality of the research paper. The researcher will avoid using an inductive research approach as this paper will not use primary data collection techniques.
[bookmark: _Toc148610999]Data collection and analysis
The data collection method used by the researcher will be a secondary Data Collection method and the researcher will not use a primary data collection method. In primary data collection method surveys, interviews are generally used however the researchers in the secondary data collection technique will use different authentic journals and articles (Snyder, 2019). While conducting a research paper despite all the limitations of gathering data through secondary techniques, the researcher has been successful in establishing the point of view of this research paper. With the help of secondary data collection method, the researcher will be able to explore a vast range of Information and will also be able to diversify every factor with proper statistical data.

Secondary data collection methods will help the researcher in gathering information regarding sudden decrease in enthusiasm among the young entrepreneurs. As primary data collection techniques are complicated and the researchers can cover vast areas with the help of a secondary research method, for this reason, the researcher will choose a secondary data collection method.
[bookmark: _Toc148611000]Ethical consideration
The studies will maintain respect for the confidentiality and privacy of any people identified. Any possible prejudices or conflicts related to interest will also be clearly recognised and addressed with (Žukauskas et al., 2018). The study aspires to advance moral behaviour in educational studies by upholding the project's principles of integrity, trustworthiness, and openness throughout.
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