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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads under 2 seconds, with good internet connection. Also, it depends on how many people are using the website at the same time, it was very easy and quick to access the website. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website contains many sub-pages. Prospective customers typically navigate these using menus, dropdowns, or by following hyperlinks. Website feature a main menu, often at the top with links to major sections and sub-menus that appear when hovering or clicking on a menu item.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: No, it is not possible for customer to make a booking via the webpage, if the customer need to book an appointment, they can enter on the webpage use the number that provided to book an appointment.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: To improve the usability of the website, focus on streamlining the booking process, optimizing for mobile, enhancing navigation, and improving content clarity. Specifically ensure a responsive design, simplify the booking steps, provide clear service descriptions, and incorporate high quality.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The pleasantness of a webpage appearance is subjective but generally relies on visual appeal, clean layout, and effective use of white space, differences between mobile and computer appearances, often arise from responsive design implementation, which adapts content and layout for optimal viewing on smaller screens, potentially altering image sizes, menu styles and text wrapping. 


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website might use high resolution imagery to showcase products or services, embedded videos for demonstrations or testimonials, and a consistent colour palette to reinforce brand identity and guide user attention. Effective use involves relevant and engaging visuals that enhance the user experience and convey information clearly.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: If an online chat tool is present, its effectiveness depends on factors like agent availability, response time, and the quality of support provided. A well implemented chat tool can offer immediate assistance, answer queries efficiently, and improve customer satisfaction by providing a convenient communication channel.


	Question 2d – How effective are the social media links on the website?


	Answer: The effectiveness of social media links ca be measured by how easily users can find and access them, and whether they lead to active and regularly updated social media profiles. Effective links encourage community engagement, provide additional avenues for customer support, and extend the brands reach.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The Eden Spa offer their service to customer through their website, in-person explanations, over the phone. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Describe the platforms or methods used for customer reviews, example; website testimonials, third-party review sites, social media. Assess if the reviews are recent and regularly updated.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Through professional presentation, guarantees, testimonials, qualifications of staff. Provide specific reasons for personal use or recommendation, linking them to perceived quality.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, website evaluate if the prices are made clear to customers through the website description, phone call or in person when they walk into the clinic


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Sken treatments

	
	2.Massages

	
	3. holistic 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, website still hold significant relevance in modern uk business. They serve as a fundamental digital presence, providing a central hub for information, products, and services. Websites facilitate online transactions, customer support and marketing efforts, reaching a wider audience beyond geographical limitations. They also contribute to brand credibility and trust, allowing businesses to establish their identity and communicate their values effectively in a competitive market. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My recommendation to Eden Spa would be to implement highly personalized user experience, utilizing al-powered recommendations based on browsing history and purchase patterns.
Reasoning: This improvement would enhance customer engagement by presenting relevant products increasing conversion rates and fostering customer loyalty. It would also differentiate the company from competitors by offering a more tailored and efficient shopping experience. 
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