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Over the past few years hotel businesses have added greener operations to their sustainability work. Organisations use green practices to lower their operations' impact on the natural environment (Barreto and Mayya, 2022). The practices conserve natural resources keep waste low and save energy while keeping business successful for society. The hotel industry needs to use sustainable measures because they benefit both customers who want eco-friendly hotels and because it's an ethical requirement (Іerko and Rudyk, 2020).
Hotels implement various sustainability practices like saving energy while protecting water supply and serving ethically sourced food with minimised waste. Hotels need to support their local communities while following corporate social responsibility standards. As people care more about environmental concerns the hospitality sector must match worldwide ecological standards by using less carbon while helping local communities thrive (How and Lee, 2020). This essay will focus on Marriott International, one of the largest hotel chains in the world, known for its extensive sustainability efforts. Marriott has implemented a variety of green initiatives, including water conservation programs, waste reduction, and sourcing local food. As part of its SERVE 360 initiative Marriott shows its dedication to protecting the environment (Haski-Leventhal, 2021).
Green practices in the hospitality industry refer to environmentally responsible actions and policies aimed at reducing the ecological footprint of hotel operations. Hotels and resorts use different methods to conserve materials and energy while managing water supplies and selecting sustainable suppliers (Jones and Comfort, 2019). To cut resource use hotels start using recycling systems along with energy-saving devices plus water-saving fixtures. Hotels prefer local food suppliers to help rural regions thrive while cutting down transportation-related carbon emissions. Some hotels take steps to eliminate all waste going to landfills by promoting recycling and organic waste processing (Khalil et al., 2022).
The purpose of green practices in hotels is twofold: Hotels practice green methods to decrease their environmental footprint and serve growing numbers of responsible tourism guests. Hotels that focus on sustainable operations earn both environmental credit and stronger customer loyalty because eco-minded travellers support these hotels (Kapoor, Singh and Manchanda, 2023). Marriott proves its sustainability commitment by installing solar panels and water recycling systems which help protect natural resources and cut pollution levels (Leung et al., 2023).
Hotels practice green methods that deliver important results. Using eco-friendly operations protects our environment as they boost organisational performance while saving money. Energy-efficient technologies help hotels reduce power expenses whereas sustainable sourcing and waste reduction cuts supply chain expenses (Ningsih, Putu Sintya Adya Putri, 2024). Despite these issues green practices face difficulties in their implementation stage. Deploying energy-efficient systems and green materials brings substantial initial expense. Performing new training with employees and modifying supply chains results in business operations interruptions. Although starting sustainability brings challenges companies benefit more from their decisions in the long run (Pavlova, 2023).
Marriott International uses sustainable action plans in all its hotels worldwide to lower environmental impact. Marriott International puts reduced flow toilets and shower heads in its rooms to make the hotels use less water (Raub and Martin-Rios, 2019). The firm will draw thirty percent of its power needs from renewable power sources before 2025. The Tribute Portfolio Hotel in Cartagena and The Ritz Carlton in Turks & Caicos now generate clean solar power through rooftop photovoltaic systems as part of Marriott's renewable energy commitment. Marriott reduces plastic waste by removing plastic bathroom amenities and installing reusable dispenser units throughout its guest rooms (Ruiz Molina et al., 2021). Marriott projects this new system will reduce the number of plastic bottles customers currently throw away. Through its water recycling program Marriott proves that sustainability remains a top priority for the company. Marriott includes its environmental and social performance information each year in their SERVE 360 report (Ruiz Molina et al., 2021).
Despite their sustainability progress Marriott still needs to fully adopt Circular Economy principles. Despite its progress with waste management Marriott needs to develop more strategies for implementing the circular economy concept (Selin, 2022). Even though Marriott launched waste diversion and water recycling systems they keep using traditional linear business practices. Food and beverage packaging waste continues to pose problems for our operations. Although Marriott takes steps to prevent plastic waste, they have not fully eliminated their use of disposable packaging in hotels. Marriott continues to manage its supplies using a traditional linear system which sends most products for single use before disposal. By sticking with traditional methods instead of circular systems Marriott finds a new path to better sustainability performance (Sloan, Legrand and Chen, 2022).
The lack of this gap in circular economy practices shows major significance. Marriott sees environmental improvements from its green practices, but a total circular economy framework could bring more lasting benefits (Wang, Yang and Deng, 2024). The existing linear approach to consumption leaves the company wasting materials and using resources excessively while missing the benefits of circular systems. For example, though Marriott reduces waste effectively, it needs to develop programs that recycle materials and recover resources (Wicahyono, 2024).
Marriott needs to close this sustainability gap now to meet industry zero-waste standards which could force the company to slow down its progress later. Marriott will lose key marketplace opportunities and environmental progress because it does not have a complete circular strategy to follow (Wickham, French and Wong, 2020). Changing to circular economy systems will make Marriott more popular while helping it match worldwide market trends and keep doing good for the earth long term. Marriott International should begin a closed-loop recycling program to bridge its present sustainability practices. The process takes recovered materials and sends them back into production activities while reducing waste and optimising resource use. Marriott should begin with strategic efforts in food scrap recovery packaging efficiency and textile reuse. The food services industry could prevent waste from ending up in landfills by creating compost and using it to produce either energy or agriculture products (Cooper, C.,2021).
Marriott must begin by examining waste output from every hotel to pick out recyclable or reusable assets. The company would start developing the system such as logistics to collect and separate waste materials during this process. Marriott needs to work with waste specialists who will create organised waste separation systems at all their locations to recycle different materials including plastic, glass, and leftover food. The company would spend budget on creating recycling systems including installing waste containers plus making landfills for composting alongside hiring partners who manage closed-loop recycling. Marriott should teach employees about waste management through an education program to make this plan work better (Inkson, C. and Minnaert, 2018).
The costs to start recycling depend on the size and features of the systems you need to build. For that purpose, Marriott needs to spend money on setting up waste recycling systems and teaching employees plus spreading knowledge to their guests. Marriott may lower waste management expenses while making smarter use of resources. Additionally, they could earn more money by selling recycled materials. By adopting a closed-loop recycling process Marriott supports its existing sustainability efforts which raises public perception of their brand (Batabyal, 2018).
Many hotel chains and companies have adopted closed-loop recycling programs which delivered good results for their operations. For instance, Hilton Group leads with waste diversion programs that range from composting to cooperating with outside groups to recycle everything from food leftovers to shipping materials (Inkson, C. and Minnaert, 2018). The InterContinental Hotels Group works to decrease waste while finding new uses for materials through its waste management strategy at properties all over the world. The company uses these methods both to decrease waste and meet its future sustainability goals (Selin, 2022).
By setting up a closed loop recycling system, Marriott can both reach its environmental goals and lead the hotels industry forward. The hotel will cut environmental impact and boost its resource usage while adding to its sustainable reputation which supports enterprise growth and planet protection (Sloan, Legrand and Chen, 2022).
Through a closed-loop recycling system, Marriott International would gain clear benefits for its hotel operations. The hotel can save money on waste disposal expenses which benefit big hotel chains more than others. When Marriott switches to recycling and composting programs it won't have to collect waste as often which decreases operating costs. The system would both lower waste removal costs and generate revenue by selling recycled materials which would improve the hotel's financial results. The Marriott closed-loop program would make the company a sustainability leader in the eyes of guests who care about protecting the environment (Wickham, French and Wong, 2020).
This plan has notable environmental advantages. The closed-loop recycling system would save landfill space while steering organic waste from landfills to composting and energy creation. By running this program Marriott would lower its environmental impact through decreased material sourcing needs and decreased transportation emissions in waste handling. The hotel chain would use fewer single-use items when it reuses and recycles its materials (Pavlova, 2023).
To fully implement circular economy principles Marriott must advance its current waste management practices by using resources in new ways throughout every part of its business operations. Marriott needs to create a new supply chain strategy that manages products from origin to end of use through more effective life extension methods and material usage techniques. Besides tackling food waste Marriott should work to re-engineer their current offerings to simplify their recycling and repurposing potential (Prieto-Sandoval, 2020).
A business framework known as Corporate Social Responsibility helps organisations manage their financial responsibilities alongside social and environmental work to create sustainable value for society. Marriott International exemplifies CSR through its SERVE 360 program, which aligns with Carroll’s CSR Pyramid by addressing all four dimensions: economic, legal, ethical, and philanthropic (Haski-Leventhal, 2021). Marriott uses sustainable investments in energy use and waste systems to benefit both their profits and environmentally concerned guests. The company follows environmental rules by putting water-saving programs in place. Marriott practices ethical sourcing and works to save the environment by cutting back on single-use plastic use. The company partners with local organisations and develops communities to create economic growth and improve daily life for nearby residents. Marriott’s sustainability efforts also reflect the Triple Bottom Line (TBL) approach by addressing the three pillars of sustainability: The company promotes sustainability by helping the environment through lower carbon emissions while keeping costs down and training employees plus helping society. The sustainability frameworks help us see all of Marriott's dedication and worldwide producing of good (Wang, Hu and Zhang, 2020).
Setting up this system faces multiple difficulties such as constructing a closed-loop recycling system needs substantial upfront funds to create processing plants as well as training and sorting stations (Khalil et al., 2022). Employees new to waste separation require additional training to accept the new system at work. Fully training all staff members and openly sharing the planned changes will help everyone embrace the new waste separation process. During the transition period the hotel will experience operational problems as it changes its waste handling methods to apply the new system. Though the transition period creates difficulties the lasting rewards enrich both the hotel's success and help protect our environment (Sloan, Legrand and Chen, 2022).
In conclusion, Marriott International has established major sustainable programs in all its worldwide hotel locations as they reduce energy usage while handling waste and saving water. The study revealed that Marriott International needs to improve its waste handling through a complete waste recycling system. A closed-loop recycling system will improve Marriott's sustainability results and create business benefits including cost reductions and better brand image. The initiative will cut down on hotel waste delivered to landfills while helping the planet and decreasing the carbon impact of operations. Despite possible early budget needs and staff training issues the hotel's long-term success and environmental results make this pursuit essential.
Making green practices part of hospitality operations helps companies run profitable businesses while taking care of the world's environment. Hotels that focus on sustainability save money through their operations and reach more customers who care about the environment. Through its closed-loop recycling system Marriott shows the hotel industry how to reduce environmental impact and grow their business for a better future.
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