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[bookmark: _Toc116483016]INTRODUCTION 
The hospitality industry is a wide segment from all other industries and it includes a huge category on it, for example, lodging facilities, high quality and best service of food and drinks segments, planning of appropriate events, theme-based parks and most commonly travel and tourism sectors. This industry usually helps people to understand every single knowledge of the above-mentioned segments according to their needs. The concept of hospitality is based on the ideas of the tourist industry. The meaning of “Hospitality” is “taking care of the valuable tourists”.
In this assignment easily understood the process of sustainability which has been maintained by the hospitality industries, and how gives all efforts to maintain these criteria.
[bookmark: _Toc116483017]PERSONAL EXPERIENCE 
As per my observation, Sustainable approaches in lodging have a favorable effect on consumer adventure and there is a huge possibility of choosing the same place and services and returning back to enjoy that services. Sustainability is the conscious utilization of resources that is not part of the damage and obviously, it recreates an important position in the hospitality industry. The hospitality industry mainly focuses on the resources, which belong mostly to natural, and cultural subsegments cause the industry believes that attracts tourists too much.
On the basis my of thoughts, presently travelers, owners of restaurants, and hotel bookers overlook and give proper care about sustainability and tried hard to maintain this sustainability. Customers have a basic knowledge and concept that the hospitality industry and they understand that the industry must give importance the cultural, social, and environmental practices to run their businesses smoothly. The industry does not try to affect the environmental factors, does not want to deplete the natural-based resources, and does not even try to influence negatively the wildlife or local peoples. After the pandemic situation, the industry faced a huge range of economic crises, and many hotels and tourist places were restricted for visitors and bound a capacity of customers for every hotel. In that situation, most of the clubs and businesses in the city faced the hardest time. Presently the situation is far better than before and the whole industry focused to develop all improvements and trying hard to deliver the best service in order to satisfy customers and maintain their safety too. The industry is also concentrated on not harming the natural resource and natural creation.
[bookmark: _Toc116483018]APPLICATION OF THEORETICAL KNOWLEDGE IN INDUSTRY 
The importance of theoretical knowledge in the hospitality industry is an essential technique in order to solve many problems. In order to boost every factor of this industry must have to implement various theoretical-based factors, which help an institute to develop in a proper way and help to include all criteria (Ho et al., 2021). According to every need of an institution must have to apply different theoretical approaches, for example, “the Otus theory of demand and supply, rational exchange theory, practical theory of motivation, management theory, service marketing theory, theory of innovation, learning theory and Marlow's hierarchy-based theory”. These all theories are very useful for the development of the hospitality industry (Molina-Collado et al., 2022). It is renowned as one of the most effective in order to improve all factors as multiple demands are based on to complete. The application of all theories according to the demands of the hotels helps an institute to complete its demands and helps to chive its profit goals (Morgan et al., 2021).

Figure 1: Sustainable theories for hospitality industries 
(Source: Self-created)
[bookmark: _Toc116483019]IMPORTANCE OF THE TOPIC IN THE HOSPITALITY INDUSTRY 
Practicing the sustainability approaches helps the hospitality industries for achieving several kinds of benefits. Attracting more responding responsibility and customers helps in offering several kinds of business incentives (Mzembe et al., 2020). Therefore, sustainable techniques also help in constructing a favorable impact on the experience of the customers along with returning as per their likelihood (Njoroge et al., 2019). However, going green also leads to better “word-of-mouth marketing” loyalty, and higher satisfaction among customers. Sustainability helps the hospitality industry to maintain its business and helps the industry to gain profits. Therefore, sustainability is highly important for carrying forward the overall business process. 
[image: ]
Figure 2: Importance of sustainable development in Hospitality industries 
(Source: journals.plos.org, 2022)

[bookmark: _Toc116483020]CONCLUSION
From this analysis, it can conclusively state that sustainability management is highly important for sustainable growth. The practices of sustainable growth can make the hospitality management too high through which the success of the hospitality management can be carried out. The application of sustainability tourism helps in keeping the future and present social, economic, and environmental host. Due to that reason, it can be stated that sustainable approaches help in leading the key success of the hospitality industries through which the needs of the visitors can be fulfilled also. 
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