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Introduction  
The description will look at the comparison of the marketing methods between tow completely different hotels, Moxy with a fast-growing hotel brand dedicate for a young generation, they focus on the funny and funky designed area of the communal areas. And Six Senses with small-scale development dedicate for couple or older people, they emphasize the protection of the environment. Moxy Hotels was officially opened for business in Milan, Italy on 1 September 2014. Moxy brand was launched in the United State in January 2015, with eight identified projects slated for major metropolitan locations, including New York City, San Francisco, Seattle, New Orleans, and Chicago. 
Six senses one of the world’s most luxurious hotel brands, have 22 properties around the word across 17 countries this includes hotel and resorts. The creator of this beauty of six senses it is Sonu Shivdasani back in 1995.Each of Six Senses properties makes innovative use of natural topography in its location, putting great emphasis on natural spaces and a sense of place. 
 
 
 
 
 
 
 
 
 
 
 
 
 
Main Body   
History of Moxy Hotels start back in 2014 close to Milan Malpensa airport, and it is one of the newest brands to join the Mariott International. With more than 60 experiential hotels open across Nort America, Europe, and Asia Pacific. Moxy Hotels pursue to fast growing, along the extension of Moxy Williamsburg and Moxy Lower East Side in New York City opening later this year. Joining with then are Moxy in Glasgow, Amiens, Paris East and Pompei. (new.Mariott, unknown date) 
Compere with Six Senses they do not have that many properties in Europe. Six senses residences are in continuous expansion since they story start in 1995. All Six Senses properties are best on the some ambitious to offer to they on costumer's high-quality service, satisfaction, exotic destinations, luxury residences with the unique and outstanding beauty of the location. They arrive in Europe in 2015 to a Portugal Douro Velley (wine estate) and expand the Six Senses residences offering from Can Dao in Vietnam to the world-famous French sky resort Courchevel. Six Senses Residences have been accessible in future location such as Fiji, Seychelles, Ibiza, and Turkey with many more in the channel including, Austria, Switzerland, London, Belize, and Grenada. The prospective for Six Senses it is to open more properties and keep same commitment to balancing economic, environmental, and social profitability in close relationship with the local people and ecosystem. (sixsenses.com, 2019) 
When we are takin about analysis tangible and intangible Moxy hotel have different offer for a different location like dining opportunities it goes downhill depends on where the Moxy is located. In Europe, most Moxy provide the bar minimum with a bar and a small shop. In United State we will discover Moxy hotels offers a higher area of restaurants, coffees, and bars with divers promoting rooftop bar and excellent views such as the Moxy Chelsea in New York City. 
 Objective position it is not remarkably high for Moxy Hotel rooms at Moxy are admittedly small, with a 30%-50% smaller than average hotel room, they offer exactly what the guesses are asking, young generation are more focus on entertainment and technology (headforpoints, unknown). 
 Moxy Hotel give the perfect solution by offering stylish hotel brand designed, with small, but cosy rooms, and social spaces at particularly fair price, without sacrificing any of the services. Established in for the youthful, open mindedness, bohemianism, how can accept to check-in not at a reception desk but at the bar, often with complimentary cocktail to keep the guest well hydrated. Moxy facilities are primary they do not have coffee machine or a walk-in wardrobe. They offer under-bed storage and hangers along the wall, and a small desk, and TV. When it come to the bathroom a walk-in shower completes with all-in –one toilet. (Bartley, unknown date). 
Objective position for Six senses is far ahead of Moxy, Six Senses provides complimentary services based on its uniqueness in providing valve added experience to the costumers. These offering include SPA into each of the resorts, holistic treatments, and local inspired therapies. Recently they introduced yogic programs and developed advanced longevity programmes and multi-day retreats. Incorporating in 2014 they introduced Sleep with Six Senses with spectrum and large benefits in addition to incorporating smart tech into guesses rooms to Redus anxiety and boost harmonies languor. Together with the down of Eat with Six Senses in 2015, table incline, food become more delicious, nutritious, with organist great tastes (sixsenses.com 2019). 
The problems of service quality are the most important topic of marketing theory and practice as high quality can lead to costumers satisfied and loyalty all results in prosperous businesses. The analysis identifies the factorial structure of the tangible and intangible fundamental of hotel services (researchgate.net unknown date). 
 In a Bowman’s strategy clock Six Senses is located at 5, at this chapter. As water it is the most important resources Six Senses started to bottle, they one still and sparkling drinking water to avoid transportation and reduce disposable plastic. It also has created they own organic gardens to provide each resort with fresh vegetables, fruits and herbal Ans some of the ingredients can be used in SPA treatment. As part of the organic product most of the food, milk, eggs, are coming from they own little farm or from local communities. All are considered in terms of respectability foe future generations (six senses, 2019). 
Younger consumers from Moxy also show indecision in paying for services that older generations from Six Senses consider necessities, including luxury stay at the hotel today are much more than just a place to rest or sleep (Bartleby.com, unknown date).  
To have a brand is a powerful tool, especially in hotel industry where services are intangible and Six Senses it is the brand with the highest standards (Dozier,2015). 
Six Sensen is a chain of luxurious residences, with countless of winning hearts and minds with 5 World Award in 2023 and 32 World Awards in 2022( sixsenses, 2019). 
 
In 2012 Doctor Philliph Kotler defined marketing as ‘’The science and art of exploring, creating, and delivering value to satisfy the needs of a target market at a profit. Marketing identifies unfulfilled needs and desires it defines, measures, and quantifies the size of the identified market and the profit potential’’ (Kotler, 2012). v 
The marketing strategy for Moxy it not overly complex is using free marketing platform that involve guesses all over the planet. Moxy costumers are young, and they spend long time on social media sheering pictures with their location, food. Moxy is designed to make them want to take pictures of the hotel(unknown author, 2018). v 
’’Moxy using a personal approach campaign and letting them be in control. While traditional hotel has plain, artless lobbies and bedrooms. Moxy is all about the unfiltered guest experience’’(Kwork, 2018).v 
Compere with Moxy, Six Senses have similar marketing strategy it is social oriented. They are in a continues improvement of the consumer’s and the society’s protection. They focal point it is on sustainable marketing, socially and environmentally conservation. All the country's where they have hotel, they try to promote personal health, and the health of our ecosystem. ‘’Sustainability is not something that we do; it is what we are’’ (Six Senses, 2019). 
Now Moxy operates 62 empirically hotels in North America, Europe, and Asia Pacific. They expected to open another 127 Moxy hotels in North America, Caribbean and Latino America, Europe, and Asia Pacific (Moxy Hotel 2019). 
 Compere with Six Senses with a slow development process and for a prolonged period their investment is bigger and last longer. Six Senses estimate to open more than 60 properties globally over the next 10 years. Six Senses have 37 SPAS in total under the Six Senses and LivNordic brand names. No search founded for Moxy hotel with SPA.  
 
The hotel industry impact of Russa’s invasion of Ukraine. 
This military conflict starts on 24 February 2022, and it is the biggest in Europe since World War II. The war has a big economic impact in Europe in hotel and hospitality industry including travel. The world is feeling pressure from this conflict that increase fuel price and automatically increase price for traveling, and push some of business to move from the country, stop operating or future hotel development and investment in Russia and Ukraine. Most of Ukraine hotels are midscale and upper midscale, and independent properties are 70%(Castar, 2022). 
The earthquake disaster in Turkey has not affected tourism in this period, in Turkey all tourist attractions it is in Istanbul, in southeast oh Turkey where the earthquake has significant impact. It is very improbable that holidays will be affected in the near prospective (Turkey, 2023). Close to the area affected from earthquake it is one Six Senses Hotel Kaplankaya, no search founded that it is any problem. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Conclusion: 
Therefore, we have drawn upon a comparison of two important hotels in the hospitality industry, spared across the planet by comparting the marketing methodologies and strategies. 
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