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Reflection on Dissertation Work
Using Gibbs' Reflective Cycle, I reflect on my experiences throughout the dissertation process to explore the challenges, strategies employed to overcome them, and lessons learned.
Description
The dissertation investigated how changing consumer expectations reshape brand strategies for Apple Inc. and Samsung Electronics. The process involved extensive literature reviews, designing and distributing surveys, conducting interviews, and analysing quantitative and qualitative data.
Feelings
At the outset, I felt excited and overwhelmed by the project's scope. The excitement stemmed from exploring a topic of great personal and academic interest, while the overwhelming feeling came from the extensive amount of work required. As the research progressed, there were moments of frustration, particularly when encountering difficulties gathering and analysing data. However, completing each phase brought a sense of accomplishment and confidence.
Evaluation
The most challenging aspect of the dissertation was managing the data collection process. Ensuring a high response rate for the survey required persistent effort in distributing and promoting the questionnaire. Additionally, conducting and analysing semi-structured interviews demanded significant time and analytical skills. Despite these challenges, the comprehensive data gathered provided valuable insights, making the effort worthwhile. Positive feedback from my supervisor and peers was encouraging and highlighted the strengths of my methodological approach and thorough analysis.
Analysis
One key challenge was the initial low response rate to the survey. Overcoming this required utilising various distribution channels, including social media platforms like Facebook and university email lists, to reach a broader audience (Saunders, Lewis, & Thornhill, 2016). The iterative process of refining the questionnaire based on pilot testing feedback also ensured clarity and effectiveness in capturing the necessary data (Bell, 2014).
Analysing the qualitative data from interviews was another significant challenge. Employing thematic analysis allowed me to identify key patterns and themes, providing deeper insights into consumer preferences and brand strategies (Braun & Clarke, 2006). This process was time-consuming but ultimately rewarding, as it enriched the quantitative findings and added depth to the research.


Conclusion
In retrospect, the dissertation journey has been a profound learning experience. The challenges encountered, particularly in data collection and analysis, taught me the importance of persistence, flexibility, and methodological rigour. Utilising mixed methods was instrumental in providing a holistic understanding of the research topic (Creswell & Plano Clark, 2017).
Action Plan
I plan to apply the skills and knowledge gained from this experience to future research projects. Specifically, I aim to improve my time management and enhance my proficiency in qualitative data analysis. I will also continue leveraging multiple data collection channels to ensure robust and comprehensive research findings.
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