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Cross-cultural theories examine and contrast individuals' correspondence across societies and clarify what these varieties mean. Thousands of guests and temporary sojourners leave their familiar surroundings to resettle in a new cultural context for varied periods. Regardless of their specific circumstances, all newcomers have the challenge of establishing and sustaining a generally solid interactive relationship with the host environment. Tourists can find foreign cultures in various places, including organizations, occupations, and regions. The hotel personnel is among the key figures who receive guests in their culture shock state. Interacting with the people within them necessitates sensitivity and agility. Cultural intelligence is the capacity to understand and integrate into unfamiliar situations. Therefore, this report analyses two cross-cultural theories to prepare and manage the guest experience for international visitors to China, including the developmental and Purnell Model. 
Developmental model
The developmental model can be used as a benchmark against which a hotel staff, for instance, can measure client behaviour. From infancy until late adulthood, people's conduct is subject to eight periods of psychosocial improvement (Fernando et al., 2021). The staff use a development approach is to accurately identify the client's present developmental stage and provide feedback and assistance that is appropriate for that level while also promoting the client's transition to the next step (Zoe et al., 2021). The staff gradually moves the scaffold to incorporate information and skills from the advanced stage as the client achieves proficiency at each step (Jia and Dervin, 2021). The client is exposed to new material and interacting skills during this process, and the interaction between the client and staff supports the development of advanced critical thinking abilities.
For example, the behaviour of a juvenile customer can measure up to a formative stage set apart by the battle to track down a wonderful character. In contrast, a customer's conduct in late adulthood can measure up to a phase of life set apart by the battle to feel satisfied by past decisions and accomplishments (Chen, 2018). The development stage is primarily concerned with the development and flourishment of the client in a new environment, with little application supervision (Wan et al., 2020). The phases of tourist development, from beginner to expert, are defined by developmental, with each level consisting of definable features and skills.
Three levels of development are described in the development model; in the first level, tourists are typically first-time travellers to China who are highly excited to travel to the country and anxious and scared of being judged (Fernando et al., 2021). Often, clients at this level are willing to interact freely with the new culture but are afraid of how the new culture might judge them. Therefore, the hotel staff must make the client feel comfortable with cultures opposite from theirs. The second level often deals with second or third-time travellers (Ben, 2020). Clients have varying confidence and motivation levels, frequently relating their mood to interaction success. At this level, the client is familiar with some cultures, and thus no much guidance is needed, only upon request (Cynthia, 2019). Lastly, the third level applies to frequent travellers who are essentially secure, have correct empathy tempered by objectivity, and employ the therapeutic self in intervention.
Purnell Model 
Purnell Model lays out the methods and criteria that hotel staff would use to help a client modify their behaviour. Because each client is unique, the hotel staff needs to be educated to combine the best speculations from spaces like brain science and schooling to foster the ideal clinical model for that specific customer (Purnell, 2021). In the wake of surveying a customer's degree of mental and social turn of events, just as the powers that impact the customer's conduct, the hotel needs to teach its staff to set up a methodology and focus on the better where honing will be concentrated. 
The Purnell model focuses on giving a framework for understanding diverse cultural traits, letting hotel staff properly analyze client's attributes such as incitement, experiences, and conceptions. This idea is portrayed in a chart with equal circles addressing worldwide society, local area, family, and person (Peter and Erwin, 2020). The spaces in the Purnell model include outline or legacy, correspondence, family jobs and association, high-hazard practices, and nourishment (Ibrahim and Jane, 2019). These spaces are essential to the hotel staff in surveying the characteristics and attributes of different ethnic gatherings. All said tourists visiting China should expect it to be a society characterized by an array of cultures, the table below represents some of the "Do's" and "Don'ts" a visitor to China would need to grasp.
Table 1: Do’s and Don’ts for a tourist in China
	Do’s 
	Don’ts

	Be on time- Unreliable people irritate the Chinese. So if you schedule a meeting with someone, make sure you arrive on time.
	Do not go for a hug right away, especially if it is your first time meeting someone. Aside from a simple handshake, any physical touch with your new Chinese friend may make them feel uneasy.

	Greet the elderly first- In China, when greeting someone much older, one should bow and lower your head below the welcoming person to express respect and acknowledgment.
	Please do not take pictures of older adults without their permission. A request to photograph them is frequently misinterpreted as a payment offer.

	Consume as much food and liquid as possible- If you are having a party or supper with Chinese people, you should eat and drink as much as they do. The locals adore it when you eat the cuisine they have prepared for you.
	Do not tap your chopsticks on the table. Using your chopsticks to tap your bowl or the table is considered rude and disrespectful.



Conclusion
	China, being one of the world's oldest living civilizations, has developed its culture through millennia, and the guest may notice that Chinese culture differs from what they are used to during your stay. What is culturally acceptable in other countries may be frowned upon in China. As a result, it is understandable if the visitor feels a little overwhelmed when visiting China for the first time. Therefore, it is crucial to help the guest whenever needed as hotel staff. Their primary goal is to ensure the guest is familiar with the necessary cultures. 
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