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The concept of Corporate Social Responsibility (CSR) forms a vital concept to modern hospitality business and how businesses approach sustainability in their operational approaches and strategic decisions. CSR in hospitality is more than compliance with environmental regulations; it’s a sentiment of ethics, local community welfare and environmental conservation. It is defined as it is a concept, an idea taken from the company towards its stakeholders and its environment to achieve a balance between economic objectives, social contributions and environmental impact. Of late, as eco-friendly and socially responsible brands are coming to the notice of customers, CSR has come to be regarded in the hospitality sector. Thus, based on this, the CSR practices in hotels involve the following sustainable initiatives of reducing negative environmental impact as well as creating social and economic value.

This study looks at the role of CSR in a particular hotel to assess CSR’s contribution to the sustainability of the industry. The essay analyses the CSR practices implemented in the selected hotel and targets the challenges in the use of such practices and their impact on the local and wider environment. This discussion will lead to a holistic understanding of the extent of CSR contribution to sustainability, from general to personal levels that articulate its attributes and implications in practical terms and on hotel management.
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Main body
This study analyses the case of the Marriott Hotel at Banff National Park in Canada, a hotel with a well-stacked reputation for supporting sustainability and environmental stewardship. The hotel sits on a UNESCO World Heritage site thus the hotel has to be more responsible for delivering sustainable practices (Arslan, 2020). To promote environmental conservation, social responsibility and sustainable tourism, the Marriott Hotel has set CSR initiatives aimed at achieving those principles. Because of its location within Banff National Park, a Canadian National Park, it creates a set of unique sustainability challenges and opportunities, which must be adhered to strictly according to the Canadian authorities.
The Marriott Hotel in Banff has instituted many sustainability policies into their operational framework from CSR of sustainability. These policies are structured around three main areas: It’s all about environmental conservation, community engagement and sustainable sourcing. Each of these components is discussed in a detailed manner (Thorisdottir and Johannsdottir, 2020). Energy Efficiency: The hotel has brought in energy-efficient systems including LED lighting, automated HVAC controls, and high-performance insulation to reduce the amount of energy used. In addition, the hotel reduces its dependency on non-renewable resources by using renewable energy sources, like solar panels and geothermal heating.
To reduce their landfill contribution Marriott Banff has set up waste management practices. Comprehensive recycling programs and composting facilities exist across the hotel for organic waste. Roughly all single-use plastics have been eliminated as biodegradable or reusable options replaced. As it’s located within a natural park, water conservation is a top priority (Meseguer-Sánchez et al., 2021). Low-flow fixtures, greywater recycling and rainwater harvesting are used by the hotel to save water, rather than using precious water given by nature. Given the remoteness of many places of employment, Marriott Banff is dedicated to enhancing residents’ economic possibilities and is committed to increasing employment opportunities for residents. The hotel provides employees with training and development programs to develop skills applicable to the practice of sustainability.
Cultural Preservation: An alliance with Indigenous communities, the hotel encourages the display of local culture and history through art, cultural workshops, and group tours. This initiative preserves the local artisanal heritage, as it supports local artisans.
Sustainable Sourcing- Variety is kind of the spice of life, the hotel’s philosophy goes, so it sources a lot of the hotel’s food ingredients locally, which allows it to cut transportation emissions and help protect the regional economy. With compliance with a sustainable and locally sourced food program, Marriott Banff works with nearby farmers and suppliers so that all organic and seasonal fruits and vegetables are used and minimize the carbon footprint (Tibiletti et al., 2021). As eco-products try to do something about the green image most hotels so manifestly lack, the hotel has replaced standard amenities with eco-friendly products like biodegradable toiletries, recycled paper and non-toxic cleaning supplies. Marriott Banff reduces its environmental impact while promoting a sustainable supply chain by doing this.
The CSR practices are very much a part of the hotel’s endeavour for sustainability. Not only does each policy make it easier for the environment but it will also cater to the increasing demands for eco-friendly services in the market (Gigauri and Vasilev, 2022). The role that the hotel plays in CSR reflects a more general trend in the hospitality industry since the last years in which companies try to minimise their environmental impact and contribute to the betterment of the communities in which they operate.
The CSR practices in the Marriott Hotel at Banff have moved a little further, but the scope for applying them is very minimal. One of these challenges is the high implementation costs. These include Sustainable Infrastructure: high-front investment costs incurred, such as renewable energy systems and water conservation technologies. Installing solar panels, upgrading insulation and retrofitting HVAC systems has meant having to use substantial resources to do this, according to Marriott Banff. To put it more bluntly, these costs can be prohibitively expensive for the hotel, and affect the short-term profitability. Training and Employee Engagement- For implementing CSR initiatives, we need an employee who has a sustainability touch. As the employees need enough training on sustainable practices such as energy conservation and proper waste handling, the program requires continuous investment in this area. It is hard to engage workers at all levels and have a culture of sustainability in an industry with high turnover rates.
Balancing Economic and Environmental Goals: All CSR initiatives undertaken by the hotel must be aligned with the profitability objectives of the hotel. In the case of Marriott Banff, working in a very competitive industry calls for a balance between the need for sustainable practices and the financial demand. For example, the hotel would buy organic and local goods perhaps at a higher value than traditional suppliers which might have a direct effect on the pricing of the hotel and all its profits. Marriott Banff is part of the CSR activities at the environmental level, then at the local community level, and lastly for the economic performance (Ikram et al., 2020). Environmental Impact: This hotel decreases its usage of energy and water to minimize its footprint on the environment and conserves Banff National Park. As part of contributing towards pollution reduction and conserving natural resources, the hotel's waste management program through recycling and composting is efficient like mine. Reducing these, the efforts made by the hotel help curb climate change broadly. Social Impact: Marriott Banff has community engagement initiatives which foster positive relationships and interactions between communities and Indigenous peoples (Rehman et al., 2022). The hotel creates jobs locally, maintains culture, and does business in partnership with key local suppliers to enrich its social capital and strengthen the local economy at the same time. The strategy agrees with the principles of sustainable tourism that insist on respect for the social and cultural dimensions of the host community.
Economic Impact: Such an initial investment may incur; however, the long-term economic benefits that the CSR activities of Marriott Banff fetch are immense. Such energy-efficient infrastructure and water-saving technologies reduce the cost of operations, while sustainable sourcing generates value for customers who prefer the eco-friendly option (Diez-Cañamero et al., 2020). The other competitive advantage the hotel has is that the growing segment of eco-sensitive travellers leaves a good CSR impression on the hotel.
Canada has adopted various environmental and social regulations on CSR practices in the hospitality industry. These include CEPA, which ensures that pollution prevention and resource conservation are adhered to (Zheng et al., 2023). Other local ordinances are applied to manage waste in Banff National Park. As such, Marriott Banff has to comply with such regulations, which in turn affects its CSR strategies so that they are aligned with the environmental and legal standards. 
Further, the stand of Canada on Indigenous rights calls Marriott Banff to participate in partnerships with the local Indigenous communities and engage in respect for their cultures as well as collaborate with them. These legislations that inform Marriott Banff's CSR practices not only demonstrate a call to the compliance in hospitality industries for sustainability but also distinguish Marriott Banff as one of the leading hospitality chains with its wide CSR practices (Arrigo et al., 2022). Unrivalled by other hotels that may confine their CSR merely to environmental measures, the approach of Marriott Banff combines environmental, social, and cultural dimensions. From the sustainable sourcing of material through renewable energy and commitment towards community engagement, such practice cannot be rivalled or met by competitors. 
Against these principles of sustainable tourism, Marriott Banff can ensure that its CSR activities give a positive contribution to preserving the Banff National Park hence, it would be more of a hospitality industry leader (Ye et al., 2020). This comparison highlights the competitive advantages an aligned CSR strategy would obtain, which are better brand reputation and greater customer loyalty.
Marriott Banff has a special way of doing CSR as sustainability is incorporated into all its business aspects that differentiate it from competitors in the hospitality sector. For example, many hotels merely embrace general recycling programs and tiny energy-saving programs (Ruffolo, 2024). Marriott Banff goes a step ahead with fully renewable energy systems, water recycling processes, and sustainable sourcing practices. On the other hand, competitive hotels have financial and logistical burdens in implementing renewable energy sources. For instance, while a typical hotel will have solar energy in only some parts, Marriott Banff uses both solar and geothermal energy, minimizing the usage of non-renewable sources (Wickham et al., 2020). This dual-energy approach not only maximizes operational efficiency but also lowers long-term costs. In a market being increasingly defined by eco-sensitive consumers, this is its singular advantage.
Going deeper, Marriott Banff has made deep collaboration with local Indigenous communities a major feature of its CSR program on cultural sustainability. At the end of the day, unlike hotels that may give a tokenistic nod toward community involvement, Marriott Banff collaborates closely with the Indigenous groups to find support for cultural preservation as well as economic empowerment (Arslan, 2020). It will thus enable the hotel to brand itself as giving its clients a real local experience while creating positive relationships in that locality. Indigenous art and cultural workshops along with heritage tours will also boost the experiences of visitors hence making Marriott Banff more competitive as compared to other hotels.
Marriott Banff also pursues green sourcing, for example, purchasing organic and locally grown produce as part of its pledge to sustainable supply chains, something that most hotels have yet to achieve. The competition hotels will continue using bulk suppliers who prioritize saving on cost over sustainability (Tibiletti et al., 2021). It would appeal to the sensitive, environmentally aware traveller in stances toward sustainable agriculture and organic production. More than that, the fact is that it provides an efficient contribution to the economy at the local level by promoting its standing in leadership through social responsibility. All this puts Marriott Banff into a very prominent category within the hospitality industry by illustrating how well the corporation's CSR strategies could distinguish it within a market like the one it exists within while building a solid base of committed, conscious-in-practice clients.
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Conclusion 
CSR is, therefore a transformative power in the hospitality industry: it compels hotels towards more sustainable and ethical ways of operations. Marriott Banff, for example, is an instance of a comprehensive CSR strategy that reconciles environmental stewardship with business objectives to the benefit of both the hotel and its surrounding community. Marriott Banff reduces its impact on the environment through the adoption of renewable energy, conservation of water, local sourcing, and community engagement. Its commitment to collaboration with Indigenous communities and the preservation of local culture further strengthens its reputation as a socially responsible brand.

Even with these drawbacks in this enterprise that the starting cost being very high and constant engagement of the workforce, the Marriott Banff CSR activities are a showcase of a successful sustainable hospitality company. As a result of this fact, the needs of its conscious consumers will be adequately covered, while it enjoys success in staying above its competitors are present within this business sphere. These programs by Marriott Banff mark the critical role of CSR in advancing sustainable practice in the hospitality industry; however, they show strategic application in CSR that can leave positive, long-lasting impressions towards the ultimate goal of responsibility for the environment and social causes.
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