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For my reflection on the research process, I will utilise the Gibbs Reflective Cycle (Gibbs, 1988) to structure my thoughts. This model encourages a cyclical approach to reflection, moving through six stages: Description, Feelings, Evaluation, Analysis, Conclusion, and Action Plan.

Description:
As a research student from the University of Wales Trinity Saint David, I was initially confused about the area of research to delve into for my assessment. After thoughtful deliberation and perusal of numerous research papers and literature (Bryman et al., 2021), studying the impact of Customer Relationship Management (CRM) systems on sales performance in small-to-medium-sized B2B enterprises emerged as an area that matches my passion for business (Corner & Hinton, 2002). I was intrigued by the significant influence CRM systems could potentially have on these businesses’ sales performance (Carnes, 2023). It was apparent to me that this study area held considerable promise and remained largely unexplored in the context of S.M.E.s (Trainor et al., 2014).
Setting the research question, “What is the impact of CRM systems on sales performance in S.M.E. B2B enterprises?” was a challenge and a discovery process for me (Janssens et al., 2008). I realised the importance of a well-formulated research question in guiding the entire research process (Saunders et al., 2019). Ensuring that the question was clear, concise, and would yield fruitful results took considerable time and effort, yet it was worth every second.
I decided to adopt an inductive research approach to focus on the detailed context of my research (Bryman et al., 2021). This approach allowed me to develop a deeper understanding of the complexities of my research topic (Sandra, 2023), creating space for detailed exploration rather than constraining myself to pre-existing theories.
When it came to data collection, I employed a mix of primary and secondary research methods. Primary data was collected using a specially tailored questionnaire (Sapsford, 2007), allowing me to gather firsthand information directly from the lecturers and students, assuming they are owners of S.M.E.s in B2B sectors. Simultaneously, I conducted an extensive literature review, gathering secondary data to complement my primary findings and provide a broader context for my study (Creswell & Creswell, 2018).
Selecting the convenience sampling method for my research was a practical choice (Bryman et al., 2021). Given the difficulties in accessing a varied and broad range of S.M.E.s within the B2B sectors, I had only the opportunity from lecturers and students who were readily available and willing to participate.


Feelings: 
Moving onto the Feelings stage of Gibbs’ (1988) model, the entire research process induced a spectrum of emotions in me. Initially, the prospect of identifying a research problem that would be both significant and manageable was daunting (Creswell, 2014). The enormity of the task ahead was intimidating but also exciting. With each piece of literature I reviewed (Saunders et al., 2019), my interest and passion for the topic grew stronger. I was gripped by a curiosity to explore this dynamic, technology-driven aspect of business.
Choosing a research question stirred mixed feelings within me. The process was undoubtedly challenging, demanding an intricate balance between the scope and feasibility of the question (Blumberg et al., 2011). Setting the direction for the entire research was intimidating, but its clarity was empowering (Bryman & Bell, 2015). The moment I finally formulated my research question was a moment of triumph, a milestone I will always cherish.
Deciding on the research approach was a critical phase of the research. While initially confused about which method to adopt, the decision to proceed with the inductive approach resonated with my learning style (Bryman, 2012). This decision filled me with purpose and determination (Bryman & Bell, 2015).
As for data collection, I must admit, it was thrilling. The excitement of interacting directly with the respondents while collecting primary data through the questionnaire was unmatched. On the other hand, the secondary research, although challenging due to the sheer volume of available literature, was equally satisfying. The joy of finding that perfect piece of literature that enriches your understanding of your topic is one only a researcher can genuinely understand (Creswell & Creswell, 2018).
Opting for the convenience sampling method had its share of unease. The method’s potential limitations in terms of generalisability kept me anxious, but considering the practical difficulties, it was a calculated decision I had to take (Bryman et al., 2021).
Presenting my idea with a 3 minutes video pitch was a task I approached with anticipation and apprehension. The feedback I received from my tutor and peers was invaluable (Nair et al., 2012), offering validation for my research and constructive recommendations for refining my study (Rocco & Plakhotnik, 2009). This experience emphasised the importance of communication in academic research and improved my confidence in presenting research findings (Yin, 2009).
To sum up, my feelings throughout the process were a mix of trepidation and exhilaration. The sense of accomplishment I felt with each milestone I reached was gratifying. In retrospect, the journey has been a rollercoaster ride of emotions, but a journey I would undoubtedly undertake again (Hopefully next year of studies for my dissertation).

Evaluation:
Moving to the Evaluation stage of Gibbs’ (1988) reflective cycle, I now take a moment to assess my research’s strengths and weaknesses.
A significant strength of my research was the robustness of the research question. A well-crafted research question is the bedrock of any empirical research (Creswell, 2014). In my case, the question gave the study a clear direction and purpose, which helped maintain the focus throughout the process.
The chosen research approach, inductive, also emerged as an advantage. I allowed the research findings to build from the ground up, enabling a richer understanding of the phenomenon (Bryman et al., 2021). I could observe patterns, form meanings and establish relationships that added depth to my study.
The use of both primary and secondary data collection methods was another strength. This combination balanced existing literature (Bryman & Bell, 2015) and firsthand information. The questionnaire provided direct insights from S.M.E.s, enhancing the research’s authenticity. On the other hand, the literature review helped me to understand the broader context of CRM systems and their effects on sales performance.
Despite these strengths, some aspects could have been improved. One such aspect was the use of convenience sampling. Although it provided a practical solution given the time and resource constraints (Saunders et al., 2019), it limited the study’s generalisability. I learned that sampling decisions have far-reaching implications on a study’s external validity (Bryman et al., 2021).
Another area for improvement was the data analysis. While I managed to draw meaningful insights from the collected data, I believe I could have used more sophisticated data analysis techniques. A more rigorous approach could have brought out more nuanced findings and enhanced the research’s overall quality (Saunders et al., 2019).

Analysis:
In reviewing my initial problem identification stage, I realised that my broad understanding of CRM systems in B2B S.M.E.s was initially insufficient (Creswell, 2014). Through a deep dive into literature and primary research, my understanding evolved. I recognised the multi-faceted nature of CRM systems, from sales performance to customer retention and sales forecasting (Bryman et al., 2021). This understanding allowed me to narrow my research focus and refine my research question.
My decision to adopt an inductive approach was a crucial one. Though time-consuming, I learned that this method provided me with a rich and detailed understanding of the situation (Saunders et al., 2019). It allowed me to build a story from my findings and generated valuable insights into the effects of CRM systems on B2B S.M.E.s.
The choice of convenience sampling, though practical, presented some issues. It taught me that while such a sampling method may be beneficial for feasibility, it comes with significant limitations in terms of generalisability (Bryman & Bell, 2015). It was a valuable lesson in the importance of sampling method selection, and it highlighted the need to balance practical constraints with the aim for robust findings carefully.
I learned the significance of using a mixed methods approach in the data collection phase. The combination of primary research, through a questionnaire, and secondary research, through a literature review, complemented each other (Creswell, 2014). While the questionnaire provided fresh, firsthand information, the literature review gave me the context to make sense of that information.
Lastly, the data analysis stage was an enriching learning experience. It made me realise the importance of thorough data interpretation and the value of using more complex data analysis techniques to yield more nuanced findings (Saunders et al., 2019).
Reflecting on these experiences, I can see how the different stages of the research process are interconnected. Each decision made, from research question formulation to data analysis, affects the others, impacting the overall research quality.

Conclusion:
In reaching the conclusion stage of Gibbs’ (1988) reflective cycle, I am brought to synthesise my experiences and learnings from this research journey and to evaluate their implications for my future professional development.
The first key lesson from this research was the importance of a well-defined research problem and question. I observed how a well-articulated research problem could serve as the guiding beacon for the entire research process (Creswell, 2014). This experience has underscored the importance of investing time and effort in the problem definition and research question formulation stages. It has also taught me the value of thorough background research before defining a problem or setting a research question (Bryman et al., 2021).
My research approach, being inductive, was a turning point. It taught me the value of openness in research, beginning with observations and moving towards forming a theory (Saunders et al., 2019). This approach encouraged me to immerse myself in the data, understanding the complexities of the CRM systems’ impact on B2B S.M.E.s, which would not have been possible with a purely deductive approach.
Another significant learning was understanding the practicalities and limitations of data collection methods and sampling strategies. Using a convenience sampling method provided me with a practical approach to data collection but at the cost of generalisability (Bryman & Bell, 2015). This experience emphasised the importance of considering the research context while choosing the methods.
Reflecting on the video presentation of my research, I realised the importance of being able to articulate my findings clearly to various stakeholders. Effective communication of research findings is just as important as the research itself (Huff, 1999). This experience has highlighted the need to develop and enhance my communication skills, particularly in presenting complex research findings to diverse audiences.
Finally, analysing data and formulating conclusions true a poster was insightful. It made me understand the value of rigorous data analysis in uncovering nuanced insights and crafting compelling findings (Saunders et al., 2019). This process made me appreciate the critical thinking skills required in research, and I recognise the need to develop these skills for my future career continually.

Action Plan:
As I round off the reflective cycle by Gibbs (1988), my action plan is crystalising in the context of my past experiences and future aspirations. This research journey has provided valuable insights that will guide my academic and professional endeavours in the future.
The first actionable step concerns the framing of research questions. I have come to appreciate the paramount importance of precisely defined research questions (Bryman et al., 2021). Thus, in my future research endeavours, I intend to invest more time in the early stages of research to critically review the literature and formulate robust and pertinent research questions. I also plan to further develop my skills in searching and synthesising academic literature.
The inductive approach of this research has emphasised the significance of starting with observations and drawing conclusions from them. I plan to employ a more inductive methodology in future research projects, allowing me to engage more deeply with the data and organically construct knowledge (Saunders et al., 2019).
As for data collection and sampling methods, I plan to broaden my understanding and application of different methods. The limitations of convenience sampling (Bryman & Bell, 2015) have taught me to carefully consider the implications of my sampling choices for the generalisability of my research. I intend to expand my repertoire of sampling methods to include probabilistic sampling techniques, which can improve the generalisability of findings.
In presenting my idea, I have recognised that effective communication is crucial (Chou, 2018). I aim to attend workshops and training to improve my presentation and persuasion skills, ensuring that my research findings resonate with diverse audiences (Huff, 1999).
Finally, in the process of data analysis and conclusion formulation, I have learned the importance of rigorous and objective analysis. I plan to upskill by learning more advanced statistical software packages and analytical methods, which will enable me to handle complex datasets and derive more nuanced insights from my research (Field, 2013).
This reflection has been a valuable opportunity for self-assessment and learning. It has allowed me to reflect on my strengths and weaknesses as a researcher and set me on a path for continuous improvement.
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