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Introduction 
Community engagement is the process of assembling people from different professions, cultures and social backgrounds to make them aware of a particular fact that is affecting the community in a wide range. This is a social tool that is used to enhance the idea and concept of different people coming from different parts of society. Community engagement is the best place to share ideas about the concerned topic. Community engagement helps to improve different sectors of life such as health care with the interpretation of the stakeholders, social media, and different social and health programmes and practices which plays an important role in the success of the community programme. There is the presence of people in the community engagement irrespective of ages, professions, cultures and all other social aspects. The main intention of arranging community programmes is to make the people feel connected with society and to increase their social activities so that they can be more involved in communal development. The success of community engagement programmes requires direct communication with people coming from different parts of society. This communication plays a great role in the development of every sector of society. Communal harmony is the most needed criteria for the betterment of every sector of the society or the locality. Active involvement of the people from every part of the society to make their concerned sector developed is the prime aim of community engagement. 
Discussion of event 
Cancer is knowingly a huge problem that is affecting society. As there is not a particularly complete cure for the disease, most people from every sector of society have some misconceptions about the disease. To enlighten those misconceptions and to make people aware of the disease, the Manchester Cancer Research Centre has arranged a community engagement programme on the effects and aftereffects of the disease. The prime aim of this engagement programme is to spread positivity about the disease and reduce the misconceptions of the people to make a perfect stand against the disease (Soleimani-Nouri, Ashburner and Ali, 2021). This engagement helps in bringing change in the behaviour of the people towards the disease and makes people more helpful at the time of necessity. 
The organisation arranged this programme in October of the last year to make people aware of the disease and reduce the misconceptions that people have about the disease. The disease has become a serious problem in society nowadays. The unavailability of the proper medication to cure the disease makes it the chronic one that people want to avoid. The extreme suffering of the patients also makes the other people nervous and they refuse to come up with proper help for the needy. The organisation has decided to work on the reduction of the unnecessary fear of the disease (Kharbanda et al., 2019). They also want to make people aware of the advancement of medical science in curing the disease. There are many medical supports available that will help in reducing the suffering and increase the life span of the patient in recent times. For this purpose, there is a gathering of people from different parts of society. The organisers started the engagement programme by listening to the approaches of the people toward the disease. Then the confusion is cleared gradually. There are some virtual appearances of the people through the groups on social media like Facebook, WhatsApp and Instagram. This enables the people from those parts of the locality who cannot join the assembly directly. There are some doctors and other personalities from different work fields who made their appearances through online meetings, presentations, conferences and all (Adhikari, Pell and Cheah, 2020). The programmes help in clearing the doubts and the shortage of knowledge on the advancement of the medical science to cure the disease. There are scopes for the people to get more socialise with each other through sharing their phone numbers, chats, personal histories, residential addresses and so on. 
This community programme helps to change the approaches of the people toward the disease. This programme helps in the development of communal harmony and lets the people be helpful in times of necessity. The people also become aware of the sources of the disease and be attentive to reduce the sources to stop the disease. There is also the information that cancer does not spread by touching or getting in contact with the patient (Kharbanda et al., 2019). This helps people to be more social with the affected person and provide them with some mental satisfaction by not letting them stay alone.                 

Cooperation of the stakeholders in the event 
Stakeholders are an integral part of any engagement programme. They are the ones whose active participation in the programme makes the programme a successful one and the purpose of the programme has been accomplished. The main stakeholders of this community engagement programme are the doctors, different personalities from the medical sector, the research scientists, the families of the affected people and the wider community from different sectors of society (Day et al., 2018). There is also the personnel from the organisation that arranged the programme and the investors who have made the investments for conducting the programmes. There is the active participation of the stakeholders in the success of the programme.
Firstly, the investors have made a clear conception of the purpose of the programme. The necessity of the awareness of the particular disease and its impact on society has been specified to the people gathered for the programme. The organisers stated the necessity of the development of the perspective of the general people of the disease and the scopes they are letting out to help the diseased people. The research scientists stated the fact that they are working tirelessly on the development of medical support and bringing it up to the market so that it can be used for curing the disease (Regnante et al., 2019). They also are working on exploring the complete cure for the disease so that the death rate due to this disease has decreased. The doctors showed the recent advancement in medical science and the medications that are used for reducing the pain and suffering of the patients. They also stated that there is a remarkable decrease in the death rate in recent days after the application of modern medical support to the patient. The families of the affected people share some real-life experiences with the gathered people about the facilities and support of modern medical science. They emphasise social cooperation in times of need as it is very helpful for all the people of the society. This helps in developing a positive approach toward the disease and people act more reasonably toward the patients and their families (Day et al., 2018). The common people also get the chance to share their ideas and thoughts about the development of medical science. 
All these have been proven highly beneficial for everyone present in the programme as there is an exchange of lots of thoughts and the common approach of people can be interpreted easily. The stakeholders can make some important decisions based on their experiences gathered from the programme for the further development of medical support (Corbin et al., 2021). It is the responsibility of every stakeholder to provide the maximum support to the people in need and reduce the confusion and doubts the people.             
Social media influence multiculturalism and social integration
Social media has played a great role in spreading awareness of any confusion that occurs in society. As a large number of people are now attached to social media by any mode, it can be used as the trigger point to influence people to a certain activity for the welfare of society. There are different types of social media like Facebook, Twitter, WhatsApp, Instagram and more. These media help in connecting people throughout the world as the internet connection has been spread all over the world. People from any part of the world can take part in the online seminars or discussions held to serve the purpose of the community engagement programme (Corbin et al., 2021). Not only the people from different communities but the stakeholders who are unavailable physically can also be a part of the programme virtually. The different groups on different social media platforms help in increasing awareness. It also helps to connect people in their time of necessity and people can reach out for different help for the patients. Social media can be used for branding and promoting any new medical support. This promotion has the chance to reach the maximum number of people as most of the people in the world are now connected to these platforms. The WhatsApp groups are a major source for spreading information about any upcoming event and activity regarding a particular disease (Key and Lewis, 2018). The affected families also have the opportunities to share their experiences which will help people in reducing the chances and sources of the disease. The organisers have conducted some online campaigns and seminars to make people aware of the community engagement programme. There was a detailed description of the purpose and aim of the programme. These campaigns help a lot in the success of the programme and the people have shown their spontaneity to gather more knowledge on the disease.              
Further approaches 
In this era of digitalisation, most people are using the internet and social media platforms to stay connected to their friends and families. The effectiveness of the technologies is gradually increasing in the regular life of people of every community (Benedict et al., 2019). As a result, maximum organisations start to use social media for branding and campaigning for their upcoming events. There are various uses of these platforms.
1. Visualisation: Apps like Snapchat and Instagram are famous for the visualisation of different aspects of any concern. Organisations use these apps to telecast their short advertisements and editorials which people follow (Wang and Wei, 2020). This will be helpful as by doing this type of campaigning people will get a fair idea of the events.
1. Social networking: Facebook is the largest social networking site that connects every corner of the world. The app comes up with some advanced features which are helpful for organisations for spreading information about their events. The organisations can create their official page and group where they can provide all the information about them. This will help the people to stay informed about them (Vraga et al., 2018). This is how they can gain the trust of the people as well. They can promote their views through videos on their official YouTube channel as well. 
1. Mobile Devices: The use of mobile devices is important for accessing all these social media platforms (Keesing, Rosenwax and McNamara, 2018). So the organisations should design their campaigns as per the design that can be easily accessible through mobiles. 
In addition to that, there can be offline campaigns, and commercial advertisements to spread awareness among the people. The organisations can print leaflets and festoons with information about their events and distribute them among the people on the road (de Lorenzo and Apostolidis, 2019). The community engagement program must include the involvement of the latest technologies to be more acceptable to people of the modern era.   

Conclusion 
Finally, it can be concluded that the importance of the community engagement programme is very high in spreading awareness against cancer. It is the strongest tool that can be used to increase social attachment among people in every sector of society. The main aim of this type of programme is to make people beneficial over a particular factor. This type of programme helps in increasing the sincerity among the people and their intention to reduce the reasons for the disease. This programme motivates people to lead a healthy life with lesser chances of getting affected by any disease at all. The participation of the stakeholder is remarkable in making the programme successful and it is briefly described in the discussion. Social media has a great influence on the community engagement programme as it is the main mode of connection between people from different communities in recent times. The programme has gained popularity as it has campaigned through different social media platforms. The participation of people is also high as people have the chance to join virtually in the programme. There are some proposals also for the further approaches of the organisation so there can be maximum development of the programmes shortly. 
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