3.0 Research Methodology
This chapter will illustrate the methodology utilised to conduct direct research into the effect that the appearance of response officers’ uniform has on public perception and confidence.
The intended research objectives are:
· To ascertain officers’ and the publics views on the appearance of uniforms used between 1980 and the present day.

· To obtain evidence of public confidence in the police being influenced by the uniform used by response officers.

· To explore options for changes to be made to the current response officers’ uniform to improve public confidence.

As highlighted in the previous chapter, whilst literature on both police uniform and public perception as separate entities exists there is very little material which explores the relationship between the two in any detail. This project aims to fill this gap in research. The method by which this research will be conducted will be by using two internet facilitated surveys. 
The first survey will be intended for members of the public and the second at current response officers. The intended number of respondents is 20 from each target audience, however this number is not critical and conclusions can still be reached with both more or less respondents than intended. These shall be created using the online tool “surveymonkey” and distributed to officers through either the South Wales Police intranet or email. Similarly, the surveys intended for members of the public shall be distributed either by email or through social media. This method has been chosen due to its ability to be universally applied across all forms of research (Roopa & Rani, 2012) 
The strengths of this method of research are that internet-based surveys are quick and easy to carry out and distribute. Also, completion of a survey in this manner removes any influence from the researcher. There are also potential weaknesses in this method including the potential for poor response that, without human interaction is difficult to control or follow up on (Roopa & Rani, 2012).
By using social media to disseminate the first survey to the public, this will allow for data to be taken from an impartial and randomised source (Cleave, 2012). Also, it is hoped that as the subject directly relates to response officers then they may be more inclined to participate as one of the target samples for this research therefore providing a good response to the second survey.

In terms of the questioning used in the surveys, this shall consist of a combination of question styles. These shall include drop down questions, to determine facts such as length of service of officers or amount of police contact experienced by members of the public. Other questions may be of the multiple-choice format where participants may select either one or a number of answers, this may be particularly useful for suggesting potential recommendations in uniform changes. Finally, to gauge opinions on the thesis suggested by this research i.e: that the appearance of uniform has an impact on public perception, there will be both simple yes/no questions and questions using the “Likert scale” where participants can respond with how much they agree or disagree with a particular statement (see appendix).
Responses from both surveys should provide both qualitative and quantitative data which can then be collated and analysed accordingly. The results of which shall be contained in the next section.
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