Out Of Home Advertising
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Paints
We'll match it.
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Mammoth.

PLAY BIG
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Get back to normal







builds strong teeth







With your child,

learn about angles.




KOLESION

natoural

Koleston Natarals is a hair colorant from natural ingredients for women aged 20 1o 30, Thin ouddeor exvecution was strategically positioned on a promenade, 1t had an umpoiled view of the sea and skyline bebind it, KOLESTON
The woman's hale is die-cut in the billbowrd to capture the variations of Koleston Naturals' colons through the different phases of the day and night. naturals
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\ HOBBY RAZOR BLADE 35/0,1mm
EXTREMELY SHARP
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WEAR A SEAT BELT.
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Shreds corners too.

THE ALL-NEW 252-HP' FOCUS ST

*Achieved with Premium Fuel.
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Activity Cards

Come up with a campaign that includes
a ‘spectacular’ billboard (like the
examples we have seen today)



The Future?



Digital Out Of Home



Integration — Bringing DOOH and mobile together

I need your blood donation.
Can you help?

Show your support by
filling a virtual bag.

0" Save alife
Give blood

Using augmented reality, Ocean’s NHS Blood campaign seamlessly linked
consumers’ smartphones with digital displays



In Birmingham and Manchester, Signature Outdoor’s ‘The Loop’ delivers 22 full-
motion digital locations, linked with Wi-Fi, equipped with facial recognition and
offering connectivity for mobile audiences.



https://www.google.com/search?q=signature+outdoor+the+loop&rlz=1C1GCEA_enGB912GB912&source=lnms&tbm=vid&sa=X&ved=2ahUKEwiMsaXvru31AhVVilwKHSDEBv0Q_AUoAHoECAEQCg&biw=1206&bih=611&dpr=1

DO Be useful. As DOOH becomes a feature of smart cities, advertisers
should consider how to produce content that’s genuinely useful.
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er to deliver bespoke activity

02 uses smart camera technology on the Loop Manchest



https://www.google.com/search?q=signature+outdoor+the+loop&rlz=1C1GCEA_enGB912GB912&source=lnms&tbm=vid&sa=X&ved=2ahUKEwiMsaXvru31AhVVilwKHSDEBv0Q_AUoAHoECAEQCg&biw=1206&bih=611&dpr=1

Recognition — From identification to emotion

me

Hello, you in the silver | spy something stylish
hatchback beginning with Mmmm...
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At_Ocean’s Holland Park Roundabout site, a campaign for Renault Mégane identified
drivers from their number plates and served advertising based on their car model.



https://vimeo.com/199651395

Ocean Women's Aid Campaign



https://www.womensaid.org.uk/16-days-look-at-me/

Immersion — HD visuals and interactivity
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NAME THE LOCAL BEER. A. PITON BEER. NICELY HITS THE SPOT,

Al texts wil be charged at your standard setwork rate. Entries chose midnight 23 March, Winsers will be annou mwmmww}m

Prize inchades 2 returs British Alrwarys fights plus 6 nights accommadation, For ful terms and conditons viit ba.con

With fibre connectivity, live content can be streamed to screens worldwide, and
interactive technologies such as touchscreens and gesture recognition are set to
bring a new level of immersion to DOOH.



https://vimeo.com/129555225

Immersion — HD visuals and interactivity

LIKE WHAT YOU SEE?

All this adds up to a future of immersive, interactive displays that enable the
consumer to engage with content on a deeper level.



https://www.youtube.com/watch?v=Kj7Dm_i-OoM

Battersea Dogs Home Campaign
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https://vimeo.com/126591064

Activity Cards

Come up with a campaign that includes
a digital billboard (like the examples we
have seen earlier)



