
Out Of Home Advertising







--

□□ I

















We’ll match it.































- - - --

ri-

It:_I
- . - --- - - I

SAFETY P..!!_TTING     SYSTEM









Activity Cards

Come up with a campaign that includes
a ‘spectacular’ billboard (like the 
examples we have seen today)



The Future?



Digital Out Of Home



Integration – Bringing DOOH and mobile together

Using augmented reality, Ocean’s NHS Blood campaign seamlessly linked  
consumers’ smartphones with digital displays



Infrastructure – Making smart cities smarter

In Birmingham and Manchester, Signature Outdoor’s ‘The Loop’ delivers 22 full-
motion digital locations, linked with Wi-Fi, equipped with facial recognition and
offering connectivity for mobile audiences.

https://www.google.com/search?q=signature+outdoor+the+loop&rlz=1C1GCEA_enGB912GB912&source=lnms&tbm=vid&sa=X&ved=2ahUKEwiMsaXvru31AhVVilwKHSDEBv0Q_AUoAHoECAEQCg&biw=1206&bih=611&dpr=1


O2 uses smart camera technology on the Loop Manchester to deliver bespoke activity

DO Be useful. As DOOH becomes a feature of smart cities, advertisers
should consider how to produce content that’s genuinely useful.

https://www.google.com/search?q=signature+outdoor+the+loop&rlz=1C1GCEA_enGB912GB912&source=lnms&tbm=vid&sa=X&ved=2ahUKEwiMsaXvru31AhVVilwKHSDEBv0Q_AUoAHoECAEQCg&biw=1206&bih=611&dpr=1


Recognition – From identification to emotion

At Ocean’s Holland Park Roundabout site, a campaign for Renault Mégane identified
drivers from their number plates and served advertising based on their car model.

https://vimeo.com/199651395


Ocean Women's Aid Campaign

https://www.womensaid.org.uk/16-days-look-at-me/


Immersion – HD visuals and interactivity

With fibre connectivity, live content can be streamed to screens worldwide, and
interactive technologies such as touchscreens and gesture recognition are set to
bring a new level of immersion to DOOH.

https://vimeo.com/129555225


Immersion – HD visuals and interactivity

All this adds up to a future of immersive, interactive displays that enable the
consumer to engage with content on a deeper level.

https://www.youtube.com/watch?v=Kj7Dm_i-OoM


Battersea Dogs Home Campaign

https://vimeo.com/126591064


Activity Cards

Come up with a campaign that includes
a digital billboard (like the examples we 

have seen earlier)


