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This assignment is going to be a reflective evaluation on the Health Awareness event that took place in November 2018. The group that was chosen to be evaluated during this assignment was Lesbian, Gay, Bisexual and Transgender Awareness (LGBT). The assignment will first discuss the different models of behaviour change before moving on to evaluate the theoretical models that were utilised on the day in order to make an impact on the public. The assignment will then analyse the stall’s set up and visual impact. Additionally, comments will be made in relation to the content, organisation and depth of research included and the evidence provided by the chosen group. Lastly, the assignment will be concluded with an overall judgement about the content of the stall and its likely impact upon public awareness, at least three recommendations will be made for improvement. 

There are two main models of behaviour change that are related to this assignment these being, The Theory of Planned Behaviour and Cognitive Behavioural Model. The most widely noted and applied behaviour theory is the Theory of Planned Behaviour (TPB) (Dewberry and Jackson, 2018). The use of TPB is to determine an individual's behaviour in regards to certain places and situations, (Rowe et al, 2016). Röttger et al (2017) states that TPB involves three different aspects which are said to impact an individual’s behaviour. Firstly, does the act or behaviour impact them in a positive or negative way (McDermott, 2015). Secondly, what are the subjective norms involved (Cooke et al, 2014). Lastly, the perceived behaviour of how easy or difficult it is to expel that behaviour, (Michie and Johnston, 2012). Ultimately this theory predicts that a favourable attitude towards the act or behaviour and positive social norms, high level of perceived behavioural control are the best predictors for forming a behavioural intention and in turn lead to a displace the behaviour or act, (Lapkin et al, 2015). 

According to Mccabe and Rubinson (2008) people who are Lesbian, Gay, Bisexual or Transgender can sometimes be seen as outcasts in society. This was demonstrated in the health campaign with plentiful information on the changes currently being made in the Gender Recognition Act, Sexual Orientation Laws in the World and informative leaflets on Sexual Orientation in the NHS. The Health Campaign stall was extremely useful in terms of the local groups and counselling services in the local and surrounding areas offering help to people who need it within the LGBT Community. 

Additionally, a critical piece of evidence on the stall which related the Theory of Planned Behaviour with LGBT was information stating ‘Let’s talk about sex’ and ‘Test with LGBT Foundation’ These encourage people who are part of the LGBT community to be safe in regards to their sex lives. This relates to TPB as the attitude towards an act or behaviour, subjective norms, and perceived behavioural control towards the use of condoms can influence a person’s decision to use condoms (Thomas, Shiels and Gabbay, 2014). 

Overall, there was a disadvantage in terms of the lack of inclusion of TPB in order to prevent health damaging behaviours related to people within the LGBT community and in order to raise awareness of the importance of safety, however, the use of the cards displaying testing for HIV and importance of safe sex encouraged that TPB can work to change these consequences if the individual has enough knowledge and changes their behaviour due to these consequences. This is a useful technique in helping people change their attitudes towards behaviour. 

Having discussed TPB, this next part of the assignment will move on to discuss the Cognitive Behavioural Model and how it was utilised on the day of the Health Campaign. Cognitive Behavioural Therapy (CBT) involves a range of talking therapies based on the theory that an individual’s thoughts and feelings, the things they do and how they feel in their body is all connected (Seiler, 2008).  CBT works to help improve behaviour patterns in order improve mental health and ultimately feel better (Montero-Marin et al, 2018) 

Grant (2004) suggests how CBT is effective in treating gay and lesbian adults with depression.  Martell et al (2004) describes how it is not unusual for people who are lesbian, gay, bisexual or transgender to have poor mental health. This further accentuates the use of CBT in this situation as talking to someone helps the individual deal with issues they may be struggling with. 

This was demonstrated on the chosen stall, there were numerous leaflets and posters displayed offering counselling, support groups and events for people in the LGBT community in local areas. There was also a directory of telephone numbers and addresses of places for people to go if they wanted to talk to someone. The material provided on these services was displayed extremely well on the stall and provided highly useful information. 

Furthermore, after discussing the models of behaviours that were utilised on the chosen stall for the health campaign, this part of the assignment will go on to discuss the visual impact of the stall and the impact this had on the public. The stall was displayed well with vibrant colours, posters and leaflets. This drew attention to the stall and made it visually appealing to the public. The use of colour improves brand recognition and the rainbow colours of the LGBT logo makes it stand out to the public (Wheeler, 2013). 

Another good technique the group used in order to gain the attention of the public was to use biscuits to entice them.  Story and French (2004) discuss how 
giving away gifts to the public is a marketing strategy in order to attract attention and to get new customers. However, people may just go to the stall for free gifts/ food and not be interested in what the stall stands for.  

Overall, the visual impact of the stall was very appealing and attractive to the public. The bright colours and free food were a good strategy to gain the public’s attention. In order to make even more of an impact on the public the use of shocking information could be used to give the public a realistic insight into what it is like, however, this does depend on the target group that they are focusing on. 

Having discussed the models of behaviour change utilised on the day, the visual impact and how beneficial these were to the stall, this next part of the assignment goes on to discuss the content, organisation and depth of research included. The chosen group included plenty of useful research into their stall and also printed out many copies so people were able to take the information with them. It was clear to see that the group had worked extremely hard and organised it very well. They had collected leaflets and posters from other LGBT awareness agencies for their leaflets and posters which extended their depth of research as they had used their initiative to go out and contact other agencies in order to provide valuable research to the public. 

To conclude, the models of behaviour change were utilised well on the day displaying aspects from The Theory of Planned Behaviour and Cognitive Behavioural Therapy. The stall was very appealing and drew the attention of the public instantly by the use of bright colours, plenty of information and free biscuits. It was evident that the group had worked well together as a team and organised their time wisely in order to collect all the leaflets, posters and provide information on LGBT. The content of the stall was evidently well prepared and well presented.

Additionally, in terms of the impact upon public awareness, the stall had many things available to attract the public and their stall was very busy which proves that the attractive stall did entice the public. The group incorporated the use of the theoretical models of health behaviour change which showed that they thoroughly researched their topic and was able to utilise this in their stall. 

However, there could have been more information on the health damaging behaviours that can occur within the LGBT community in order to influence people’s attitudes, behaviours and the decision they make. Another option to improve the effectiveness of the stall would be to have a public speaker from the LGBT Community to discuss their personal experiences and how they may have dealt with their situation. This would have been an excellent opportunity to display to people that CBT has helped them to overcome their problems and for people to find out more information on the LGBT Community. 

Furthermore, the assignment ends with the following recommendations in terms of policy, practice, research and education. In terms of policy, firstly:
[bookmark: _GoBack]Careful consideration needs to be given in regards to adequate funding used within the LGBT community to create effective advertising in order to raise awareness. This could have been pointed out by the chosen group to state how funding is needed to maintain the upkeep of awareness posters, leaflets etc.  

In terms of practice, secondly:
The availability of funds should have been made clear and explained how without them the counselling and awareness groups in LGBT awareness would not be able to take place.  

In terms of research, thirdly:
There should be more research into how people within the LGBT Community actually feel, the use of a guest speaker who is also part of the LGBT Community would have been extremely useful in having a clear understanding of what it is like, where they went if the needed help and how readily available this help is. 

In terms of education, finally: 
There should have been more understanding into how the theoretical models of behaviour change linked to the chosen groups campaign. An understanding of how behaviour change and LGBT are linked is extremely important to understanding an individual’s attitudes towards it. 
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