Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Andrianna Farkas   2544568
Topic chosen: Importance of customer service for business success
Title of source: Customer service as a competitive strategy,
Journal of Strategic Marketing,3(2), pp.113-126
Author(s): Bill Donaldson
Year published: 1995
How did you find this source?
(e.g. Google Scholar, library database, google
I found this article using Google Scholar.
Why did you choose this source?
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? 
Is this a useful article? 
Is this an academic source?
I choose this source because it is connected to my topic. It explains how good customer service can help a business become more successful and compete with other companies.
It is useful because it gives information and examples about customer service.
It is an academic source because it was published in an academic journal.
When was it published? Is it recent enough? Why?
The article was published in 1995. It is quite old.so some of the information may not reflect modern customer service, technology or social media. However, the main ideas about customer service are still useful. I would also use a more recent source to get up-to-date information.
Author Credibility
Who is the author? What are their qualifications or expertise?
Bill Donaldson is an expert in marketing. He was a Professor of Marketing at Robert Gordon University. He has written other academic work about marketing, sales and customer service. This means he has good knowledge and experience in this subject.
Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
I think the source is reliable. It was published in the Journal of Strategic Marketing, which is an academic journal. The journal publishes peer-reviewed research. The article also has a DOI and has been cited by other researchers. However, because it was published in 1995, I would compare it with never research.




