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CHAPTER ONE: INTRODUCTION

1:1 Topic and context of research
The topic of research that has been chosen for investigation is binge drinking, specifically, binge drinking on alcoholic beverages. Before the research begins, it might be important to educate the readers on alcoholism. Litterell (2014) states that alcoholism can be any consumption of beverages containing alcohol which can result in greater mental or physical health complications to the human body. American Psychiatric Association (2013) then goes on to state that excessive alcohol consumption over a long period of time could cause permanent damage to most of the body’s organs, but it is more likely to cause significant damage to your brain, liver, heart, immune system, and your pancreas. Romeo, Warnberg, et al (2007) state that a person who is suffering from alcoholism can end up developing mental health disorders, become delirious, heartbeat becomes irregular, increased chances of getting different types of cancers, and cirrhosis of the liver. Moonat & Pandley (2012) claim that a common reason why some people develop alcoholism is likely due to high anxiety and stress from their daily lives, in which those individuals use alcohol to numb the psychological pain.   
The context for why this topic and question was decided upon by the researcher to investigate is because it took inspiration from the Swansea Bay City Deal. The Welsh Government (2017) states that a £1.3Billion investment in nine different projects and programmes, with the aim of creating over 9,000 new jobs and to ensure a local economic boost of up to £1.8Billion. One of the proposed projects and programmes include the construction of a 3,500 capacity music arena near Swansea city centre. This project could attract a big increase of tourism in Swansea, as well as possibly drawing in even more students to go to a university in Swansea, and therefore could all lead up to an increase in alcohol consumption or binge drinking throughout Swansea.  
Another piece of inspiration for this investigation is Smith & Foxcroft (2009) claim that binge drinking among young people, especially among young men, has been on the decrease over the last 30 years. This would be interesting to find out whether this statement could apply to young student drinkers in Swansea, specifically if student nights out in Swansea are not as popular as they once were.
1:2 Primary focus groups
The research is mainly focused on university students in Swansea, both those who attend Swansea University and University of Wales Trinity St. David. Although young people who are not university students, and people who are part of the older generation can be looked into as well, in order to give this research a more balanced point of view.
1:3 The relevancy this investigation has in the current climate
Swansea is, arguably, highly popular with its nightlife culture. The Swansea street ‘Wind Street’ is known throughout the city for its nightclubs, fancy pubs and restaurants. It is likely that the most frequent attendees to this part of Swansea are its university students who attend Swansea’s two most popular universities; Swansea University and University of Wales Trinity St. David. It would be, therefore, important for the young students to become aware and more understanding towards all of the possible negative consequences of what this fun pass-time could have on their mental wellbeing, and physical health through reading this research, particularly young people who do plan on enrolling to a university in Swansea, in order to make them less naïve about the problems. This could be further backed up by Tembo, Burns, et al (2017) finding of high level consumptions of alcohol by undergraduate university students is associated with their decreased academic performances and a declining state of their mental health all among them.  
Although there might have previously been research undertaken on the general topic of binge drinking, as well as the promotion of alcohol in the media, there has not been much research conducted in regards to the promotion and encouragement of alcohol in student culture around Swansea, or South Wales in general. As a result, this might make this research investigation unique, since this might not have been done previously. 
1:3 The aim and objectives of the research
The aim of this particular research is to investigate whether binge drinking is encouraged within the university environment in Swansea. The three objectives of this research is;
· To research the issue of binge drinking and student culture.
· To investigate the promotions that are centred around alcohol.
· To investigate whether university students in Swansea feel that they are pressurised by the university environment to consume more alcohol.
1:4 The structure and overview of the investigation
The entire investigation is split into four separate chapters, which will be; the literature review, research methodology, analysis of findings, and implications (conclusion and recommendations). The Royal Literary Fund (2021) states that the reason why a big piece of writing having a specific structure is important because it helps the writer create a mental image of the work as a whole, since their rough outline has enough detail for them to visualise the creation at the final stage.
Literature review- this chapter gives a detailed analysis on previous pieces of research that is relevant to the current topic. The chapter also helps to establish possible gaps and limitations to the reviewed literature, which could range from identifying problems with the design and methods used in the study, and it could include an analysis of the original researcher’s methodological approach to the data collecting.
Methodology- this chapter is where the reader is given the opportunity to evaluate critically the study’s validity, and how reliable the research is overall.
Analysis of findings- this chapter is where the researcher shows all of the relevant information of data, which is usually shown in graphs and figures. The researcher has the chance to provide clarity on any points that might not be clear at first encounter. There is also a discussion of results at the end of the chapter.
Implications (Conclusion and recommendations)- This is the end of the paper where the researcher concludes all of the information that had been drawn from the results and how they could be important. There is also a list of specific recommendations that the researcher has made in regards to any potential future research undertaken on the same, or similar, topic.      





CHAPTER TWO: LITERATURE REVIEW 
 2:1 INTRODUCTION
This chapter will review both current and past research made on the topic of both binge drinking, and the promotion & marketing of alcohol towards young people, in which this chapter and throughout this dissertation will primarily focus on university students. By reviewing these pieces of literature, this chapter will form definitions of the most important issues that have been raised in this area of research and, by the end of the chapter, will also provide the final basis of research for the rest of this dissertation. In addition to analysing the current and past research into this area of research, this chapter will also identify any potential gaps in the previous researches, which could include flaws in the methods, approaches, and results of the original author’s research, which this dissertation will aim to avoid making these same flaws, as well as providing any possible ways to improve or amend the original research that had been used in the utilised literature. Finally, any potential older pieces of literature will be analysed to see it the research is still relevant in contemporary society. 
Each section of this chapter will focus on one of the titles below.
1.) The current definition of ‘binge drinking’.
2.) The historical definitions and attitudes towards ‘binge drinking’, and if it can still apply in the 21st century 
3.) The historical methods of alcohol promotion.
4.) Conclusion.  
2:2 Definition of Binge Drinking
What is ‘Binge Drinking’? According to the National Health Service (NHS) (2019) Binge Drinking is referring to an individual consuming a lot of alcohol in such a short amount of time, or it could refer to a person drinking to excess with the sole intention to get intoxicated. In the United Kingdom, binge drinking is drinking more than 8 units of alcohol for men, and 6 units of alcohol for women, all within a single session (NHS, 2019).   
Although the National Health Service states that drinking more than 6-8 units in a session is classed as binge drinking, Foxcroft, Moreira et al (2015) states that there is no current worldwide consensus on how many drinks in a sitting constitutes as binge drinking. A possible explanation for this could be due to different countries and cultures might have varying attitudes towards drinking, or have their own alcohol consumption guidelines compared to the United Kingdom. An example of a country outside the United Kingdom having a different definition on the amount of alcohol consumption that would be classed as binge drinking could be the United States, who according to Wechsler & Nelson (2008), is defined as consuming more than five drinks in a row for an adult male, and more than four drinks in a row for an adult female. This information could be important for people to know and understand because it shows how different the attitudes and guidelines towards alcoholism is in other countries. One might argue that because the American guidelines on binge drinking are more stricter than the British guidelines, then it could imply that Britain has an attitude towards alcoholism that might be regarded as being too lenient, when compared to the United States, and that alcoholism might be more “normalised” in British society.
2:3 Historical definition and attitudes towards binge drinking and its relevance in contemporary society
[bookmark: _Hlk63708965]Berridge, Herring, et al (2009) state that back in the 1940s and 1950s post-war Britain, ‘binging’ implied someone going on an extended period of heavy drinking, claiming that it could last up to several days, and was considered to be part of the then-clinical definition of Alcoholism. The literary and film character Don Birman is described in the book The Lost Weekend (Jackson, 1944) as “a periodic drinker with periods of sobriety in between”. They then state that in the modern climate, binge drinking does correlate to this type of lifestyle at all, rather nowadays it just means drinking heavy in one session and is usually associated with young people and public disorder. This comparison of binge drinking between the 1940s and the 21st century could imply that there might have been a changed and harshened societal attitudes towards alcohol consumption and binge drinking, likely due to the fact that binge drinking (based on the information provided) in the 20th century consisted of heavy drinking over a period of several days, whereas in contemporary British society, it has been changed to a period of one session of drinking more than 6-8 units of alcohol, which might suggest that modern British attitudes towards alcoholism are more stricter, when compared to the 20th century attitudes.  
Some readers might be asking the question ‘Why has there been a possible shift in society’s attitudes towards alcohol consumption and binge drinking?’ One possible explanation for the change could be down to an increased scientific research into the harmful effects in binge drinking on a regular basis, which might suggest that people in society have become more increasingly aware about the harmful effects of binge drinking, and society could therefore have  more stricter attitudes towards alcohol consumption compared to the early-to-mid 20th century.
Back (1995) states that in British society throughout the 1970s, there was a rise in deaths and illnesses that were related to long-term alcohol consumption, which had then led to the British Department of Health creating and publishing a book titled ‘Drinking Sensibly’, which had given a definition of alcohol misuse and had encouraged the idea of sensible drinking. Back (1995) then states that it took until 1984 for the Health Education Council to publish a guidance on alcohol consumption. At the time, it was recommended for men to consume no more than 21 standard units a week, and women to consume no more than 14 units. A possible reason why women’s units were fewer then men’s is because women were found to be at a higher risk of developing any of the harmful effects of alcohol at lower doses than men are, as a result, 14 units a week for women was deemed acceptable (Edwards, 1994).
[bookmark: _Hlk71035308] The drinking guidelines were last updated in 2016, where both men and women are recommended to consume no more than 14 units in one week (Population Health Directorate, 2016). These pieces of information could prove that part of the reason why attitudes towards regular alcohol consumption have tightened in recent years because of the increased scientific study and research into the health effects of alcohol and people in society have become more aware of the damage alcohol can cause to your body, whereas in the early-to-mid 20th century people were probably less aware of the effect of alcohol, which could explain the more relaxed attitudes towards it at the time.
A noticeable point, in regards to the government drinking guidelines, is how for years women were recommended to approximately seven units fewer than men in a week, but, as of 2016, both men and women are now supposed to drink no more than 14 units in a week. Some people might wonder if this is because of new scientific research, or could this change be made because of equality between both sexes? University of Surrey (2016) that the change of guidelines for men was a result of data found by the University of Sheffield, which had found that men who consume no more than 14 units in a week has a less than 1% chance of death from any alcohol-related illnesses in their lifetime, whereas men drinking up to 21 units a week (the original guideline) were found to have a 4.5% increase in dying from alcohol-related condition during their lifetime. This modern data could imply that the government lowering the men’s weekly alcohol-limit by a third, to the same a women’s, was most likely to help reduce the risk of men developing any alcohol-related illnesses and deaths in their lifetime. 
However, a possible flaw with this research could be that it is not taking into account that a 4.5% increased chance in developing any alcohol-related illnesses is not that big of a percentage, and therefore, this new change in guidelines might not have been necessary? Chu (2018) writes that the Institute for Health Metrics and Evaluation sated that there is no ‘safe’ amount of alcohol consumption, and that the risk of developing any health problems as a result of moderate daily drinking (one or two pints of beer) is ‘extremely small’, he further states that this study implies drinking one or two drinks a day is just barely more harmful than not drinking at all. Some readers might think that the research the government used to base their current alcohol guidelines to be a bit exaggerated in regards to the risks of men drinking more than 14 units a week. Some people might say that the researchers felt that it was their moral responsibility to exaggerate their claims about the effects of regular drinking?          
[bookmark: _Hlk71097885]A possible previous piece of research relating to binge drinking, this time related specifically towards students and young people, could be Chiauzzi, Green et al (2005) look into students aged between 18 and 24 years who are into heavy drinking, and analyses the effectiveness of an online-based alcohol intervention programme who help with their drinking and compared it to help from an alcohol education website. At the time of the study, approximately 80% of university students were reported to regularly drink alcohol (Wechsler, Lee et al, 2002), and, between 2004 and 2005, around 30% of students had met the criteria for alcohol misuse, and 6% had a dependency for alcohol (Knight, Wechsler et al, 2002). The design of the 2005 study was a randomised and blind trial to understand the effects the online intervention programme had on students changing their binge drinking habits and compared it to the effects the web-based education sites had on the studies, in order to configure which method of rehabilitation had the most positive outcome. The sample included regular binge drinking students from five public and private universities, with a total of 265 participants. The results of this study had indicated that reduction of alcohol used had occurred in all groups of the participants, but the online intervention had found more positive effects for women, persistent binge-drinkers, and less-motivated drinkers, when compared to the students who used the education website. In addition to this, the students who used the online intervention were shown to have had a rapid decrease in peak alcohol consumption, compared to the participants who had used the online education, which might show that an online intervention is the more efficient method of alcohol rehabilitation (Chiauzzi, Green et al (2005)).      
This study might be relevant to the title question because it of its focus on university students who binge drink regularly and so it could be used as a potential base of reference when investigating a potential binge drinking culture by university students in Swansea. Another possible reason why this study could be relevant is that the study was focused specifically on selected university students in the United States, whereas this investigation will be based in South Wales, and therefore could make an interesting comparison of results between the two places.
However, the possible gaps and issues regarding the research could be the fact that the collection of data was relied on the self-reports written by the student participants, which some might have lied or exaggerated their progress in order to make themselves look better, especially because the participant do not appear to have been anonymous. Another possible flaw with the research could be that it does not compare the differences between the results of a face-to-face intervention, as opposed to the online-based intervention used in the study. Also, could the results have been different at specific periods of the student’s university life? For example, a comparison between the beginning of the student’s first year and midway through the their final year.
2:4 Historical promotions of alcoholism and its relevance
Bonnie & O’Connell (2004) state that one of the most common and oldest methods of alcohol promotion, and leave a big impression on young people, is its advertisements through mass-media, which could include; film, television, and radio, which might be identified as sources in which young audiences become aware about alcohol consumption, as well as being potential starting points of those youngsters developing a problem with alcohol abuse when they get older. 
In the late 20th century, alcohol content was found to have been depicted in approximately 93% of the most popular films in the mid-1990s, and the alcohol consumption was depicted in a largely positive light, whereas the negative portrayals of alcoholism in the films were rare (Roberts, Henriksen, et al, 1999). Grube (1995) claims that when young and youthful drinkers are shown in films, they are usually portrayed as desiring to drink in order to be seen as mature and ‘grownup’. In addition, Hundley (1995) notes that alcohol consumption is also portrayed as humorous and a good boost of camaraderie, more specifically in light-hearted and family sitcoms such as ‘Cheers’.
These claims might be relevant in contemporary British society because some people might think that alcohol is still promoted and glamourised in the media today. One possible modern example of alcohol being promoted in the media today could be through their frequent depictions in daytime Soap Operas. Ofcom (2018) states that Soap Operas (Soaps) are a prime staple of British television for decades, with Soap programmes including; Coronation Street, and Eastenders attracting almost 7 million views each episode. Soap programmes are often watched by children with their families (Ofcom, 2005). 
A modern study about the depiction of alcohol in British Soaps, by Barker, Britton, et al (2020), was undertaken. The study had selected six of the most popular Soaps on British tv, and kept a record of them over a certain period of time about the depictions of alcohol in them, each programme was broadcast before the 9pm watershed where child could be watching. The results of this study had found that alcohol consumption had been depicted 109 times across 48 episodes. More than half of the alcohol depictions were consumed by female characters, three occasions had alcohol consumed by under 18 characters, and different alcohol brandings were found on 107 times across 37 episodes.
This study could be relevant to the main title question because some reader might now believe that alcohol is still being promoted in contemporary society in the media, which could then be a possible cause in creating a promotion and encouragement of a drinking culture among young people, including university students. 
However, the possible flaws and gaps in this study could be that the amount of alcohol-related content in Soaps could change throughout the year or time periods. For example, the episodes aired on or around Christmas time might contain more alcohol depictions, possibly to reflect the storylines or setting, when compared to the rest of the year. Some readers might say that a fully accurate analysis of alcohol depictions in Soap should be undertaken throughout the year, instead of just a short period of time, in order for the research to gain a better accuracy of results.      
2:5 Conclusion of literacy research
In conclusion, the literacy containing previous studies could all be relevant to this investigation, since the older studies involve the topic of alcoholism within young people, and the promotion of alcohol by the media. For example, the 2005 American study on college students could be used as a basis for this investigation on university students in Swansea, and the 2020 study on alcohol promotion in British media could also be used as a reference in this investigation about a possible drinking culture that might be promoted by young students in Swansea. This investigation will aim to avoid the possible highlighted gaps and flaws that might have been made in both studies.  





CHAPTER THREE: METHODOLOGY OF RESEARCH
3:1 Introduction
This chapter outlines and explains all of the different research methods that have been utilised in order to undertake the investigation into binge drinking culture in Swansea. This research explains exactly how the important data and information, that has been extracted from the chosen research method, will help to achieve the research aim and objectives, including how it was collected, presented, and analysed. This chapter also provides the reasons and justifications for why the research method was designed this way, and why the methods of collecting sources with relevant information, data collecting, data presentation and analysis were used.
3:1 A Methodological approach
[bookmark: _Hlk71307263]The research problem is focused on Binge drinking and whether it is encouraged by university students in Swansea, and the way the problem had to be approached by the researcher was by answering a big question, which is, if there is a binge drinking culture in Swansea and, if its students are pressured into drinking by their university environment. The type of data, in order for the researcher to answer the recurring question, was primary data. Wagh (2021) defines primary data as data that had been concocted by the researcher themselves through different primary research methods including; surveys and interviews.  
3:2 Description of methods of data collection
One common method of primary data collection is through a sampling method. McLeod (2019) defines research sampling as a process of choosing a group from the population that would be used to represent your data findings. The group of people who the researcher has chosen to use as samples are known as ‘participants’. The researcher for this investigation has chosen an online survey to gain the primary data. Shaughnessy, Zechmeister, et al (2011) defines a survey method of research as a list of questions for the chosen participants to express their thoughts, feelings, and opinions on the chosen topic at hand. Another element of research is to measure relevant variables. The University of Southern California (2021) defines a variable, in the context of research, as a term used to refer another person, location, or thing that the researcher is aiming to measure in someway shape or form. In regards to this investigation, the researcher had primarily used certain members of the public to be used as the participants for the online survey. 
3:3 Description of methods of analysis
Xia & Gong (2015) defines data analysis as a process of studying, interpreting, and translating data particles and then transforming it into information that can be used to progress the research investigation, and can influence the final conclusion and decisions made. In addition to data analysis, there is also data processing that could come into play for the research. Carl (1996) defines data processing as a collection and adjustments of data particles that could be produced into valuable information, usually transforming it into a simpler presentation for the average person to understand and leave an influence.
The way the researcher implemented data analysis and processing into the investigation was through the use of qualitative analysis. McLeod (2019) defines qualitative research analysis as data that is not numerical, most commonly a written text, or images, and once they are collected by the researcher, they can then be analysed in a theoretical way. The researcher conducted an online based survey, which had been sent out to possible participants via email, social media, and local community groups. The survey was anonymous and had contained a list of questions that were related to the research problem and topic, which consisted of closed and open ended questions for the participants to fill in. The results from each participants were then moulded into and presented as a pie chart and a bar graph, in order for the information to come across as more simpler to read and understand the data, instead of it all being visualised in plain numbers and worded paragraphs. According to Kozak (2021), pie charts and bar graphs are counted as being part of qualitative research analysis. One import element of qualitative research is the right use of language. Nes, Abma, Jonsson et al (2010) states that an issue with a qualitative research approach, is that sometimes the people reading the research might struggle with either the English language itself (possibly because of a potential language barrier which the researcher might not have picked up on) or because some researchers use too much jargon, and slang terms which might lose both the reader’s and participant’s understanding of what the information is trying to tell them. When conducting the primary qualitative research, the researcher make sure to avoid using any uncommon slang words which the participant’s might get confused over, in order for the research to progress without any stalls and delays. 
3:4 An evaluation and justification of the methodological choices
One reason why the researcher for this investigation decided to choose primary research to answer the main title question, was because of a lack of secondary data involving the chosen topic, specifically data that is solely focus on Swansea university student’s possible drinking culture. So, in order to work around this, primary research had to be utilised so the outcome of results can specific to Swansea. The online survey method of primary data collection was chosen because it is simple to construct, and simple to send it out to participants, particularly during the national lockdown. One reason why some other methods of primary data collection, such as a formal interview, were not chosen by the researcher was because of the of the national lockdown that had occurred throughout the country in 2020 and the first few months of 2021, we had effectively made it almost impossible to book a formal interview with a participant. Plus, the big advantage of the online survey is that it is strictly anonymous. A big benefit of an anonymous survey, according to Cocensus (2020), is the increased likelihood the participants providing more accurate and truthful answers, since no one knows it was them who gave the answers and will be saved from any embarrassment in what they say. The researcher believes that this approach to the primary data collecting had contributed new knowledge to the topic  because of the lack of available research on Swansea student culture and its consequences, whereas other research on a similar topic were primarily focused on bigger, more well-known places such as capital cities, including London, Glasgow, and Cardiff. 
Limitations of the research
Ross & Zaidi (2019) state that research limitations refer to any potential weak point of an undertaken piece of research, which could include a flaw in the method of data collecting which might have influenced the outcome and conclusion of the research, and it is the responsibility of the researcher to be honest about any mistakes or flaws within their own research.
The researcher of this investigation believes that the main possible limitation to the data collection was the lack of participants who had participated in the study. Only 44 individuals had filled out the online survey, which might make some readers question the accuracy of the final outcome, since 44 is not near as many as other research into similar topic, including the research studies that were highlighted in the literature review, much to the disappointment of the researcher. However, the researcher of this study does still believe that there is some credibility to the final data because a big chunk of the participants were students in full time education in Swansea, which that city is the prime focus of this investigation, and so the responses from the Swansea students would most likely tell a more accurate first hand account of their experiences, especially when comparing the responses by the participants who either live in England or attend a different Welsh university.















CHAPTER FOUR: ANALYSIS OF FINDINGS
  4:1 Analysis of findings Introduction
This chapter involves the analysis of the research findings, an interpretation of the data results, and a discussion of the important findings that have been gained throughout this investigation. The obtained findings is shown and then analysed at the initial stage, which is then followed by the findings being related back to the three research questions where it is presented and analysed alongside the results gathered from the investigation.
4:2 Background of demographic
This part contains the description of the background information of all of the different respondents in terms of their biological sex, the age categories they fall under, if they are currently in full-time education, how much alcohol they consume, how often they drink, and their current location of residence. This is important to the investigation because it helps the researcher know if the respondents have both the moral acceptance of standards in order to become involved in the investigation and are likely to have the relevant information for the study to undertaken effectively.
4:3 Anonymity of survey                    
 [image: ]
This pie chart presents the respondent’s agreement to allowing all 100% of the answers that they have provided will be used for research purposes only, as well as giving the respondent’s reassurances that all answers they give will be anonymous and provided with confidentiality because no sensitive personal information of theirs is recorded. Wiles, Crow, et al (2006) states that confidentiality when undertaking primary research is important as it shows that the lives of the respondent matter to the researcher and are not taken advantage of.   
4:4 Residency of respondents
[image: ]
The pie chart above shows that approximately 95.5% of respondents are currently living in Wales, the primary location of the research topic. 
[image: ]
In addition to participants residing in Wales, approximately 79.5% of them are specifically living in Swansea, the exact location where this investigation is focusing on. This could greatly increase the reliability of this research because they are possibly more likely to provide a more accurate response over the participants living in England and outside Swansea.
4:5 The personal background of participants
 [image: ]
The pie chart depicts the gender balance of the participants, which show that approximately 68.2% of participants are male and only 31.8% of which were female. A potential issue with this result is that the researcher aimed to have a 50% balance of the sexes in order to give the research a more balanced and accurate result of how the topic could affect the sexes differently. Holdcroft (2007) stated that the reason it is important for a gender balance in research is so that the finding can be applied generally to both men and women, instead of the results only being applied to one sex. 
 [image: ]
The chart above is depicting the age ranges of each participant. The results show that more than half of the participants are between the ages 18 and 24, which is the common age category for university students. Again, this could be used as evidence of the reliability of the research, since the topic is focused on binge drinking within student culture.
 [image: ]
The chart above shows that just under half of all participants are in full-time education, with the second most common result are the one’s who are in full-time employment. This could enhance the validity of the research as a huge chunk of participants are most likely in university, who could then provide their experience with a hypothetical drinking culture.
4:6 Participant’s relationship with alcohol
[image: ]
The chart shows that the overwhelming majority of participants do consume alcohol, with only less than 5% claiming that they do not. 
[image: ]
Interestingly, the chart is showing that more than half consume alcohol every week, with around ¼ claiming that they drink every day. 
[image: ]
By a slim margin, most claim that they are only drinking up to 4 units in a single drinking session, while 2.2% fewer are consuming up to 8 units in a session, which is approximately twice the recommended government guidelines drink in a day. And nearly 16% are claiming they consume up to 13 units in a session, which is almost the maximum recommended limit to consume in a 7-day period.
 [image: ]
The most common reason the participants cite as the reason why they drink alcohol is that it helps then to relax, the second most common reason is that it helps them to become social. Mitchell (2015) states that the reason why alcohol can make people feel more social is because alcohol gives the brain a sense of euphoria and reduced anxiety for a short time, which could be a possible reason why the participants feel more sociable while under the influence. 
[image: ]
More than half of the participants stated that they feel pressured into drinking alcohol when they are in a social setting. This can refer to things such as being offered alcoholic beverages from friends and you feel as if you come across as being rude if you turn the offer down, or for young students it could be down to ‘peer pressure’, which Oxford (2021) defines as being strongly influenced by a group of social peers that you imitate the things they do in order to fit-in.
4:7 The promotion of alcohol in the media
  [image: ]
Nearly ¾ of the participants believe that the promotion of alcohol in the media is a bad thing, whereas ¼ of participants were unsure of their stance. The next question in the survey is an open-ended comment box question ‘Briefly explain why you think (the promotion of alcohol) is bad’, which 28 of the participants had answered. A common trend with the answers to this question are the amount of responses citing tv programs, and films  aimed at young people glorifying the fun depiction of alcohol. Some of these responses include; “TV dramas show too much alcohol consumption”, “Tv soaps and dramas always show people drinking or reaching for a glass of wine. This may encourage people to want to do the same…”, “it rarely portrays it in a negative context”.
4:8 opinions towards a hypothetical drinking culture among university students
  [image: ]
Just over 90% of all participants do believe there is a student drinking culture in South Wales. The next question is another comment-box question asking the participants to explain why they believe it exists, with a chuck of the 34 answers coming from Swansea students. The common trend in answers is citing student events including freshers fair, which occurs in the first week of the first year of uni, as well as ‘student night’ on Swansea’s Wind Street which some claimed to be actively encouraging students to spend as much as they can because the prices of alcoholic drinks are so cheap for that one night. A couple of responses “University life events like freshers”, and “Family members of mine went to university and they often talked about their student nights down Wind Street”.
Last question regarding student drinking culture is asking the participants, who said they do think there is a drinking culture, to explain why they think it’s a good or bad thing to have. The repeated points of agreement in the responses include the participants saying that it is a bad thing to have because the young people are a bit too naive about the serious risks of binge drinking regularly. Such examples “Bad, because young people might end up permanently damaging their bodies”, and “I think it’s bad because young people are more ignorant about the serious risks.”
4:9 Discussion on findings
 The research problem is on the topic of binge drinking, specifically if there is a student drinking culture in Swansea and if it is promoted by the students. This questionnaire survey was undertaken by the researcher as a method of addressing the problem, as well as providing answers to the three research questions.
The starting point of the results to evaluate would be the location of the participants. Question 3 of the survey asks the name of town or city the participants and residing in. The most common answer was Swansea. This is an integral point, because the research title question specifically addresses student culture in Swansea. A recurring theme for the Swansea participants is that many of them state in some of their answers that they do go to university in Swansea, which could convince the readers that the results are valid since a lot of it comes directly from the researcher’s target focus.
The results from the individual questions on the survey indicated that it was primarily the persons in the age category, 18-24, who consume alcohol every week. Whereas, in comparison, it was primarily the older participants in the categories 40-50 and 50+ range who stated that they only drink alcohol on rare occasions. DrinkWise (2021) states that as you grow older your body has a reduced tolerance towards alcohol consumption, which could be a likely explanation as to why the older generation drinks less than the younger generation. 
A second key point of evaluation is the question of the amount of alcohol that the participants consume in a single drinking session. The results indicate that, again, it is primarily the participants in the younger age categories who are drinking over the recommended government daily limit of four unit measures of alcohol. Some of which go as far as 13+ units in a single session, whereas people in the older age categories appear to stick more closer to the daily limits. This information is relevant to the research objective of investigating binge drinking, because going over the limits, as discussed in the literature review, can be classed as binge drinking.
Another interesting point of evaluation is the question relating to participants feeling pressurised to drink alcohol in a social setting. Although more than half had indicated that they do not feel pressurised, but most of the responders who answered ‘yes’ were primarily in the age category of 18-24 years and in full-time education. Referring back to the topic of peer pressure, one responder in a box comment stated “a lot of people are peer pressured into drinking alcohol just to fit in with their friends and not feel left out”. Another Swansea student participant stated “I often felt pressured to drink when at friends student house parties”. This is relevant to the research objective relating to whether university students in Swansea feel that they are pressurised by the university environment to consume more alcohol, and it suggests that there is a correlation between student drinking culture and students being pressurised by their university environment. Further evidence to back this point up is the National Union of Students (2018) which had found out that 70% out of 2,250 students felt that students mainly drank alcohol in order to fit in with their peers. If those students felt that way, then it could be highly likely that many students in Swansea feel a similar way.  
Overall, the results gained by the survey did meet expectations, because the researcher had managed to get a fair amount of university students in Swansea to participate in the online survey and many of the results had been relevant to the research aim and objectives, which have been outlined in the introduction chapter. The final implications will be expressed in detail in the next chapter.















CHAPTER FIVE: IMPLICATIONS (CONCLUSIONS AND RECOMMENDATIONS)
 5:1 Conclusion of investigation
In conclusion this investigation was trying to answer the recurring question what is binge drinking and is there a possible student binge drinking culture within the university environments in Swansea. The aim of this research investigation was to observe and provide a solid conclusive outcome to whether binge drinking really is encouraged within the university’s environment in Swansea, and the set objectives in order to answer the question were to research the issue of binge drinking and student culture, to investigate the promotions that are centred around alcohol, and to investigate whether university students in Swansea feel that they are pressurised by the university environment to consume more alcohol.
To answer the whole thing, the researcher has concluded that there is indeed a Swansea university student culture revolving around heavy drinking on a regular basis. All of the primary research from the selected anonymous participants reflects what is said in each of the three objectives. In the online survey, majority of participants were currently residing in Swansea and many of whom are full time education students in Swansea, and would most likely have a better and accurate reflection on what is happening in real life, as opposed to participants who have either never attended a university, a university in Swansea, or who live outside of South Wales. In the survey results, majority participants who consumed the highest number of alcohol units in a single drinking session, as well as on a regular basis, turned out to be primarily the student participants who attend a university in Swansea. In comparison, the participants who drank the fewest units of alcohol and on a less occurring basis were the participants from the older 40+ age ranges. For the third and final objective, it was also found that some students in Swansea were being pressurised by other students in their environment to participate in binge drinking, as a few of the Swansea students mentioned in a couple of their answers about themselves and their other student friends being peer pressured into consuming alcohol.
Despite this outcome, there is one big thing that the researcher will like to improve upon when undertaking future research and that is to try and get a much greater number of survey participants, since only 44 individuals had filled out the survey, which is particularly low when compared to the research studies that were discussed in the literature review chapter. Kelley, Clarke, Brown et al (2003) state that the reason it is important for a survey to have a large response rate is so that the results could have a more accurate general reflection on the population, in this case, on Swansea.    
These are some recommendations of possible future research investigation topics, which are similar to this research. One could be Graham, Tatterson, Roberts et al (2004) research into an Alcohol Related Harm Prevention that was used in a few American universities, with the aim to steer young students away from a life of alcohol abuse, should the British government implement similar programmes into universities across the United Kingdom, to reduce the chances of early deaths? Another source to use a s basis could be Perron & Grahovac (2011) research into student rehabilitation sites on university campuses and their effectiveness. Another recommended research topic could be the possible banning of student’s Fresher’s Week because of the promotion of alcohol and binge drinking. You could use Smith & Budak (2008) research into the topic as a likely starting point. Another recommended research investigation could be about the rise in alcohol related liver disease and other alcohol related diseases, with possible links to the studies by Chisholm (2018) and Cleveland Clinic (2018) as a starting point in research into the subject. Finally, another possible piece of research similar to this topic you could look into is the possible banning of alcohol advertisements in order to discourage glamourisation of the drug, with a possible reference to Anderson (2009) research investigation on the idea.   
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Which age category do you fall under?
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Do you drink alcohol?
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If 'Yes', how often do you drink?
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Approximately how many units of alcohol do you consume in a
single session? (e.g. 1 pint of medium-strength beer is roughly
2.5 units, and half a glass of red wine is 1.5 units)
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Why do you drink alcohol?
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In a social setting, do you feel pressured to consume alcohol?
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Do you think that the promotion of alcohol in the media (e.g.
adverts, and fictional programs depictions on the Television) is
good or bad?
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Do you believe that there is a drinking culture within South
Wales, particularly among university students and young
people?
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The data collected from this survey is anonymous. Do you agree
to have your answers used for research purposes?
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