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1. Introduction
Social media are online platforms that let people communicate with each other, produce and share information, and build communities based on common interests and ideas. They are a tool for quickly spreading information, exchanging opinions and establishing contacts. These platforms combine elements of mass and interpersonal communication, which is why they are very effective for business and private purposes. The aim of this report is to examine the strategies used by companies to increase their customer base by using social and digital media forms.

2. Digital media.
Digital media or -digital assets- are often known as digital content, such as text, graphics, videos and others. They are stored in digital form, and can be accessed, transferred, or changed by electronic devices. They are extremely flexible, making it possible to edit, create and distribute content on a large scale. They are the foundation of modern global communication. Companies can communicate their services and products using digital content, which enables them to reach new markets and increase their brand recognition. Thanks to digital content, companies can effectively advertise their services and products, reach new markets and increase their brand recognition. There are different digital channels, which companies can use to increase their customer base.

2.1. Company websites
Companies use them to attract a wide customer base and build their brand. These websites are used by businesses to inform consumers about their products and encourage purchases. A good example is Netflix, which is gaining more users thanks to its attractive website. 

2.2. Email marketing
 Companies use email marketing to increase sales and build relationships with customers. The method involves sending different types of emails to customers. For example, newsletters, promotions, discounts, etc. In this way they maintain contact and gain new users.  

2.3. Press releases
Companies can use press releases to communicate important news and events. The main aim of the companies issuing such releases is to create a buzz around new products, services, film premieres etc. Press releases are an essential tool in marketing. A great example of a press release was the publication of the Barbie film premiere in 2023. The press release also included terms of collaboration with fashion brands and Barbie products that were available for sale before the film's premiere.

2.4. Search engines
People use search engines on the internet to locate information fast. The information is consistently arranged via an algorithm by relevance. One example of such a well-known search engine is Google. Companies and advertising companies specialize in analyzing information about user interests, queries, and content viewed. Data which they collected due to this process is used to develop marketing plans for their customers.

3. Social media
Websites, apps, and other digital created and shared information are all digital media, which includes social media. To put it briefly, digital media structure is used by social media. Social media sites like Facebook, Instagram, YouTube, TikTok, and X would not exist without digital media. The most used social media platforms for marketing are Facebook, Instagram, YouTube, TikTok and LinkedIn. These platforms help companies to increase their visibility, build their image and strengthen their customer relationships, leading to better sales. The growing interest of the public in social media, especially among young people, means that large and small companies increasingly recognize the potential of this channel. The choice of the appropriate platform depends on the target audience for the product or service.

3.1. Social media platforms
Facebook allows you to set up business pages, to run campaigns aimed at target audiences, which are selected through precise targeting based on the platform's user data, for example age, interests, likes. Instagram is a big platform. Companies often engage influencers to advertise their products on it. Features such as stories, reels and posts help to make the offer more attractive to promote the brand and attract the attention of the target groups to which it is addressed. 
TikTok, on the other hand, allows for the publication of short content in the form of videos and is an application mainly used by young people. This rapidly growing platform is a key location for advertisers. The use of TikTok opens new possibilities for reaching a wide audience through interesting, modern content and collaboration with creators. An example of a good       collaboration on TikTok is Gymshark’s partnership with Sophie Allen for Black Friday.

LinkedIn is a platform primarily used to enable companies to gain employee contacts and is important for business-to-business connections.

3.2. Paid social media
On social media, companies often engage in paid advertising that targets a specific group according to various criteria, such as age, location of the country, e.g. Coca-Cola (Facebook) advertising for limited edition drinks.

3.3. Organic social media, in contrast to paid social media, organic social media is used to attract customers by using creative content and good ideas.

4. Conclusion
Thanks to digital media and especially social media, companies can reach a wide range of customers all over the world if they use it smartly. They are able to respond immediately to customer feedback, and the low costs compared to traditional media are a major advantage of social media. However, social media advertising also has disadvantages, such as time-consumption, dependence on algorithms and the risk of losing a good image through several negative reviews. In summary, social and digital media are key for businesses in expanding their customer base by reaching audiences around the world. Thanks to market research and analysis, they can tailor their communication, products and services to their target audience. and services to their target audience. The diversity of platforms helps to strengthen the brand and allows it to grow dynamically and build relationships with customers.
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